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listened 


and 
made 
money 


JONES 
| QUALITY 
| FEEDS 


because Vitadine cuts feed costs 


The longer you put off using Vitadine in your alent to dried skim milk, including Ribo- 


WAUKEGAN 


feeds, the longer you delay making quality 
feeds at the lowest cost. Feed manufacturers 
from coast to coast know that feeds built on 
Vitadine show good results economically. 
Saves time and labor by eliminating multiple 
purchases, weighing minute ingredients, 
troublesome pre-mixing. Because it is equiv- 


There’s Profit In 
BLATCHFORD’S NUTRI-TABS 


Nutri-Tabs provide extra vitamins and niacin to help 
prevent and control nutritional calf scours. Farmers 
count on Nutri-Tabs to help raise healthy calves. A fast 
selling profitable item that builds business for you. 


2021 


ESTABLISHED 1800 


‘ILLINOIS 


flavin and B complex factors, vitamins A and 
D, Choline and fractional minerals in a car- 
rier balanced in amino acids, Vitadine in- 
sures quality with economy. You, too, can 
meet today’s keen price competition with 
Vitadine and maintain the quality that means 
profit for your customers and for you. 


— 
} 4% 
ef TL 
bd 
| 
; ft ky \ 
4 
NUTR/- 


The Best 
Any Price 


Feeder, Scalper 
and Magnetic Separator 


The fact that over 700 of them are in con- 
stant operation is conclusive proof of their 
efficiency. It takes up a very small amount 
of space and will improve grinder operation 
in any plant. 


WRITE FOR COMPLETE DETAILS 


V-Belt Drive 


Leg speeds 
changed 


Pivoted Motor Base 


sheave 
Efficiency and maximum power to the 


headshaft are only a few of the reasons Pivoted 


why this unit is outstanding. It has many ong 
new and desirable features. Over 3500 keeps proper 
in use. V-Belt 


COMPLETE DETAILS UPON REQUEST 


Triple Action Feed Mixer 


The construction and operating principle of this mixer makes it 
impossible for any portion of the batch to escape a thorough mixing. 
This complete one-man unit not only mixes perfectly but econom- 


ically. Users everywhere say that it is the greatest value your money 


can buy. 
SEND FOR COMPLETE DETAILS 


Spouting — All Kind 
HEADQUARTERS FOR — 


\Elevator Heads and Boots — Wood, Iron or Steel 


Beerything Jor Every Mill, Elevator 


and Feed Plant 
The Strong-Scott MiG Co. (STROWS 
Branch Office: Great Falls, Mont. Minneapolis Minn. SCOT] 


FRED H. CHASE, REPRESENTATIVE, BOX 126, OSHKOSH, WIS. — TELEPHONE 698 
J. H. HARDERS, REPRESENTATIVE, 411 E. Howard St. WINONA, MINN. — TELEPHONE 2549 
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A Laboratory-Tested Dehydrated Alfalfa Meal 


Make Your Purchases from our 1947 Crop 


Are you having “Blending Trouble,” “Uniformity Pains” and 
“Color-itis’ in your feed manufacturing operations? Blended 
CarO-Green — a laboratory-tested dehydrated alfalfa meal — 
blended for uniformity of color ... uniformity of Carotene con- 
tent ... for Protein and Grind ... will help “keep” your feed at 
a high level of uniformity in texture and color. 

CarO-Green will give you a better looking feed . . . a more nour- 
ishing base for your formula and actually saves you money by 
eliminating other ingredients which otherwise might be required 
to supply what CarO-Green provides. 


BLENDED 4 wars 


°* VITAMIN A 
PROTEIN 

* COLOR 

GRIND 


*Blended and tested in modern central 
laboratory-blending plants recently es- 
tablished and specifically designed to 
— CarO-Green Dehydrated Alfalfa 

eal. 


BLENDED BY 
CarO-Green, Inc. 


Manufacturers Exchange Bldg. 


KANSAS CITY, MISSOURI 


TRADE 


iN. 


*Every car of CarO-Green carries a Certificate 
of Carotene Analysis. 
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OF PROPER VITAMIN BALANCE IN YOUR POULTRY FEEDS — 


WITH FULLY GUARANTEED, TESTED AND PROVED. 
RED ROOSTER VITAMIN A anv D propucts 


THE SURE SOURCE OF PURE 
AND AMPLE VITAMINS 


IN ALL RED ROOSTER 
PRODUCTS YOU CAN COUNT 
ON POSITIVE 
CONTROLLED CONSISTENCY 


RED ROOSTER PRODUCTS 


VITAMIN A & D FEEDING OILS ie . : 
got 

VITAMIN A FEEDING OILS with 
athe ft 

VITAMIN D FEEDING OILS 

DRY VITAMIN D Blender plete int 

WATER SOLUBLE VITAMIN A & D OILS am 

VITAMIN A & D EMULSIONS 


MANUFACTURED UNDER STRICT LABORATORY CONTROL BY 


COLLETT-WEEK-NIBECKER, INC. 


SOUTH SAN FRANCISCO - CALIFORNIA 


R. W. GREEFF & CO., INC. + DISTRIBUTORS EAST OF THE ROCKIES » NEW YORK CITY » CHICAGO 
WILBUR-ELLIS COMPANY «+ DISTRIBUTORS WEST OF THE ROCKIES « SAN FRANCISCO « LOS ANGELES 
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produce? specifically for gupplying 
tamin Din poultry rations containing adequate 
vitamin A from reliable sources: 
p-Activated Animal sterol dry carrier. 
immediately gvaiable in 59 and 100 pound heavy” 
Contains 900,009 pROAC chick of vitamin Dp 
per pound. (2,000 per gram) _Othet potencies 
4 are gvailable on special request: 
: and guarantee by qutritions! 
Vitamin D assay> 
jeveloped py the research jaboratories 
: 
\ess expensive source of vitamins A& Dp for 
; : your poultry mashes- You py for the essential ae 
vitamin factors onl): and supply the carriet 
from your own water tap! 
Nix your own _ and cut f reight and carrier costs! q 
Here's example: 1 Ib. 10,000 A/A 00 D 
plus 4 water = a 2,000 A/800 D vitamin 
product. 
10,000 units A pet 
D pef grain. Also 
ay units of Vitamin D 
potencies are Custom 
tion will gladly pe fur 
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To get more sales now, as well as lay a solid foundation 
for future growth, many feed manufacturers are turning to 
VITAMELK BASE ...the unique product that has raised 
so many feeds to positions of leadership for over a fifth of 
a century. 

VITAMELK BASE can help you two ways: first, by giving 
you super-feeds that produce greatest results per feed dollar; 
second, by giving you practical ideas for boosting sales. 


NUTRITIVE FACTORS —PLUS 
AMINO ACIDS—IN ONE BAG 


VITAMELK BASE is not a miscellaneous assortment of 
ingredients but a balanced blending of inter-related nutri- 
ents, according to latest scientific knowledge. It gives you 


many nutritive factors—vitamins and other important factors, 


plus amino acids — all in one bag. Greatly simplifies and amounts 
Plus valuable tra, 
improves feed mixing. b Ndable unit tra 
P Uniformity is 


PROVED SELLING AIDS 
FOR YOUR BRAND 


The tag shown here (imprinted on other side as your feed 
tag) is just one of many valuable features of Dawe’s complete 
merchandising program. Get the facts now. Mail coupon 
today. DAWE’S MANUFACTURING COMPANY, 
4800 South Richmond Street, Chicago 32, Illinois. {World’s 
Oldest and Largest Specialists in Vitamin Products for Feeds.} 


‘DAWES DRY-D (U.S. P.), HYDROMIX FEEDING O15, 
‘DAWE’S STEROL-D, ALASKA BRAND FEEDING 
DAWE'S FORMULA AUDIT BUREAU 
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HOW TO HELP YOUR 


CUSTOMERS RAISE 
RIGHT FROM THE START 


we Talk about winners in the Poultry & 

“~~ Egg National Board’s beautiful hen 
contest, “Miss Slick Chick of 1947”—well, 
here’s a way you can help your customers raise 
“slick chicks” for slick checks. 


Ist: Make sure that your customers are following a 
sound feeding and management program. Forsucha 
plan, give them a copy of OCCIDENT’S new photo 
booklet, FOTO FEEDING FOR POULTRY. It clearly 
pictures the right way to success from the first day. 


: . 2nd: Help your customers get their baby chicks off ! 
toa right start by seeing that they feed ’em OCCIDENT ce, ae 
; CHICK STARTER. It’s a balanced ration of neces- Yes, keep your feed business 
: Sary proteins, vitamins including “sunshine D”, and on the winning side with 
minerals. This high quality feed results in sturdier OCCIDENT CHICK STARTER 
chicks, less ravages from disease, and fewer culls and OCCIDENT’S new booklet, 
. at laying time. FOTO FEEDING FOR POULTRY. 


op FEED BUSINESS Is NO ACCIDENT 47's 


| C= For LIVESTOCK and POULTRY 


_ RUSSELL-MILLER MILLING CO. - MINNEAPOLIS 1, MINN. and EAST ST. LOUIS, ILL. 
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Dramatic 
evidence of 
Riboflavin’s 
effectiveness 


The photographs displayed here pro- 
vide dramatic evidence of the indis- 
pensable réle which riboflavin plays 
in poultry nutrition. An adequate 
intake of riboflavin is essential for 
maximum poultry and egg produc- 
tion. 

Merck riboflavin products are 
among the most favored sources of 
riboflavin. As a recognized leader in 
the synthesis, development, and 
large-scale production of pure vita- 
min substances, Merck continues in 
this rdle by providing the feed in- 
dustry with riboflavin that is prac- 
tical to use, and low in cost. 

You are invited to write for fur- 
ther information and prices. 


RIBOFLAVIN 85% MERCK (Not U.S.P.)— 
Riboflavin, 85%; Fe (as Sulfate), 1.5%; 
Ca (as Sulfate), 1.5%; Starch added, 5%. 
NO. 54—RIBOFLAVIN MIXTURE MERCK— 
One ounce contains one gram of Riboflavin. 


Balance is starch and small amounts of 
Calcium Sulfate and Iron Sulfate. 


Riboflavin deficiency in a chick aged Same chick, 4 days later. Recovered 


16 days. Note deficient feathering and 


curled-toe paralysis. 


Riboflavin deficiency in a turkey poult. 
Age 40 days. Weight, 550 Gm. Note 
typical deficiency characteristics. 


Riboflavin deficiency in a chick. A 
28 days. Weight, 124 Gm. Note typi 


deficiency characteristics. 


vin. 


MERCK & CO., Inc: 


RIBOFLAVIN MERCK | 


RAHWAY, N. J. 


Manufacturing Chemists 


New York, N.Y. + Philadelphia, Pa. » St. Louis, Mo. * Elkton, Va. 
Chicago, Ill. » Los Angeles, Calif. 
In Canada: Merck & Co.,Ltd. * Montreal » Toronto « Valleyfield 
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Same chick, 7 days later. Recovered 

when treated with crystalline Ribo- 

flavin. Weight, 210 Gm. 

_ Photographs Courtesy of Department of Agricultural 
U 


when treated with crystalline Ribo- 


Same poult, 6 days later. Recovered 
when treated with crystalline Ribo- 
flavin. Weight, 705 Gm. 
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Feeds that build big framed, roomy, well grown 
pullets make the profit 


Poultry feeding is successful when young chick- 
ens maintain sound, steady growth week after 
week. Poultrymen know that one of the surest 
ways of avoiding growth setbacks is to feed a 
uniformly standardized high performance mash. 
That is why Feed Makers fortify their mashes 
with Borden’s Flaydry and Ladpro. 

Flaydry and Ladpro uniformly give feeds 
plus values of essential nutrients from superior 
natural sources such as milk’s whey solubles 
and fish liver and glandular meal. 


When combined in a feed as directed, Flay- 
dry and Ladpro provide an ample supply of the 
entire B-G Complex plus Vitamins A and D. 


Such a combination also supplies valuable pro- 


teins with the important amino acids and other 
nutrients present in rich natural source ingre- 
dients. Both Flaydry and Ladpro are nutri- 
tionally standardized by rigid laboratory 
control and by feeding tests. 


Performance that holds customers 


Reports are coming in steadily from users of 
Flaydry and Ladpro who say that their volume 
of business is holding and in some cases increas- 
ing even in areas where the poultry population 
is seriously reduced. Try the fine performance 
combination of these two products which is 
getting such splendid results at the hands of 
leading feed manufacturers. 


Wire or write for more information and prices. 


THE BORDEN COMPANY, Animal Food Department, 350 Madison Ave., New York 17, N.Y. 
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FRANKE GRAIN CO. 


ESTABLISHED 1802 


Jobbers of ... 
Wheat Gran 
Wheat Middllings 
Rye Middtings 
Malt Sprouta 
Linseed Meat 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


‘MAGIC_SCREEN’ 
SUPER SEPARATOR 


Eccentricless Screen Drive 


Cuts All Cleaning Costs 


Latest development in modernized cleaning—a 
supertype, masterbuilt, automatic Cleaner. Re- 
duces power and labor's attention—saves valu- 
able grain, seed and feed stocks ordinary clean- 
ing sacrifices...15 sizes, capacity 60 to 6000 bu. 


hourly. 
Ask for Catalog B-180 


S. HOWES CO., INC., Silver Creek, N. Y. 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 
rations. 

@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 

@ Year after year, after year the TRUTH 


is being proved by experience. 


Any feed mixer desiring to make a trial 
of REX Wheat Germ Oil in a controlled #) 

experiment can have sufficient oil, 

out charge, for such atest. 


Vio Bin Corporation = 


Monticello, Illinois 


BROKERS...JOBBERS 
DISTRIBUTORS 


MIXED CARS 
TRUCKLOADS — CARLOADS 


FEED AND GRAIN 
Milwaukee & Grain 
Company 


GRAIN EXCHANGE | 
MILWAUKEE 2, WIS. § BROADWAY 5643 
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Condensed Milk By-Products, Molasses and Vitamin Oils 
‘Sealed In’ by Arcady’s Exclusive 4-Step Process 


Vitamins and milk-proteins in Arcady Growing Mash pro- 
mote faster growth, rugged health in pullets. Condensed 
milk by-products and vitamin rich oils are churned with 

molasses into a creamy emulsion. Then the microscopic 
emulsion droplets are absorbed into a granular’ Pre-Mix 
Concentrate and cure-dried at room temperatures. Blended 
with other quality ingredients the Pre-Mix Concentrate 
makes Arcady Growing Mash (also available in pellets) .. . 
nature-dried, stable and full strength whenever you sell it. 


BLENDED 


It’s easy to sell the Arcady line by showing poultry raisers how 
to eliminate messy liquids or pastes in range feeding. Write today 
for complete dealer merchandising program. 


A Geed and Feeding Program 


MILLING COMPANY 
223 WEST JACKSON BOULEVARD 
CHICAGO 6, ILLING 
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DAVID K. STEENBERGH 
Publisher 


CLAIRE L. ONSGARD 
Editor 


@ TO speed up sales transactions and 
give their customers better service 
during wartime, many feed dealers 
regrouped their merchandise accord- 
ing to customer needs. In this post- 
war period of intense competition 
some dealers realize that this is still 
advisable—that merchandise might be 
arranged to a greater extent accord- 
ing to the customer’s point of view. 

Many feed stores have discovered 
that it is advisable to think mainly in 
terms of customers reaction when 
planning display fixtures and arrange- 
ments of stock. But the use of any 
particular type of display does not 
alone determine its effect on custo- 
mers. Unless the display set-up is pre- 
planned with the merchandise ar- 
ranged in tie-in fashion, the desired 
result will not be attained. Bright, 
effective signs and identifications must 
be used if the display is to function 
effectively. 

While most stores have for years 
tended to bring all their merchandise 
within easier reach, there is still con- 
siderable to be accomplished before 
self-service really brings the extra sales 
which it can. Several factors determine 
just how the displays can be arranged 
and the merchandise made more ac- 
cessible: 

Size— The small feed store may 
find it easier to extend merchandise 
accessibility than the large store. In 
the small store, merchandise can be 
shifted more easily because manage- 
ment is closer to operational details; 
in the really big farm supply centers, 
direction must be placed in the hands 
of employes. This latter case means 
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Make Merchandise Convenient 


Some Tips for Improving Your Salesroom 


there will be a difference in thinking 
and planning in different sections of 
the large store. 

Character — Some dealers favor 
making merchandise more accessible; 
others think self-service tends to lower 
the reputation of their stores. 

Merchandise—The amount of in- 
ventory is another determining factor. 
A small stock can be re-arranged far 
more easily than a large one. While 
sprays, remedies, salt, and smaller pro- 
ducts can easily be picked up by the 
farm woman, for example, she could 
not very easily perform self-service on 
100 pound sacks of feed. This means 
that no farm supply center can oper- 
ate entirely on a help yourself plan. 

Fixtures can be converted and re- 
arranged to make merchandise easier 
to reach. Counters are usually hazards 
to business in stores which are at- 
tempting to operate largely on a self- 
service basis. There should be no spe- 
cial aisles for salespeople in stores 
which aim at self-service. 

Some feed stores use partitions ef- 
fectively. These divide the large sales- 
room into smaller rooms, eliminate 
main traffic aisles, and provide addi- 
tional wall space for shelving. These 
smaller rooms are useful for remedies, 
gardening needs, and other related 
merchandise of a departmental nature. 

All display tables in a feed store 
salesroom should be of uniform size. 
Thirty inches is a good height for a 
display table. A 30 inch width is also 
advisable, since this is about as far as 
the average customer can reach to 
pick up an item of merchandise he or 
she wants. In length, 60 inches is 


about best for a display table and 
makes possible the fitting together of 
tables in mass displays. 

When display trays are used to ex- 
hibit merchandise sold in its original 
container, no dividers are necessary. 
This is true in the case of plant food 
concentrates, rat killers, and other 
small items. When articles of different 
prices are displayed in the same tray, 
however, dividers are necessary so that 
the price signs above specifically apply 
to a certain section of the large tray. | 

When dog harnesses and leashes 
are sold in a feed store, they usually 
can be displayed most advantageously 
from wooden pegs on the walls. To 
lay them flat on a shelf or counter 
eliminates much of their potential sales 
appeal. 

Proper signs are an aid both to the 
customer and the clerk. They enable 
the customer to do his preliminary 
shopping with full knowledge of what 
the item he is examining is, and what 
it will cost him to buy. Neat, accu- 
rate price signs encourage self-service. 


_Signs should always be truthful and 
‘should contain all the information the 


customer wants. 

In small stores, cut-out letters 
framed above the various departments 
are effective identification devices. 
They make it easy for customers to 
locate the particular section of the 
store in which the merchandise they 
are seeking is displayed. 

The use of the payment desk fol- 
lowed naturally the expansion of self- 
service in feed and farm supply stores 
during the war. These desks made pos- 
(Continued on page 120) 
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Eastern Dealers Meet June 9-10 


Plan Big Program for Annual Convention 


SEN. JOHN J. WILLIAMS 


@ AN exacting analysis of the na- 
tional farm market, feed manufactur- 
ing, and feed merchandising will be 
made at the annual convention of the 
Eastern Federation of Feed Merchants 
which will be held June 9-10 at the 
Commodore hotel, New York City, 
Kenneth E. Eldred, Bainbridge, N. Y., 
president of the organization, has an- 
nounced. “We're going to get a real 
xray picture of the entire farm and 
feed situation,” Mr. Eldred promised. 

Experts whose opinions are highly 
respected will speak at the two-day 
meeting and will present the latest in- 
formation on price trends, sales ideas, 
nutritional developments, and a score 
of other subjects, Mr. Eldred said. 
“We're going to have the nation’s top 
authorities in every field so that we 
can get a complete picture of the agri- 
cultural and feed situation as it exists 
today,” he declared. 

Headlining the convention program, 
which is being planned by Austin W. 
Carpenter, Sherburne, N. Y., execu- 
tive director of the Federation, will be 
Merryle S. Rukeyser, Hearst economic 
writer and financial authority. Mr. 
Rukeyser will present a detailed analy- 
sis of current and approaching busi- 
Ness trends. 

From the nation’s capital will come 
Sen. John J. Williams, retail feed deal- 
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OFFICIAL NOTICE 


The annual meeting of the Eastern 
Federation of Feed Merchants, Inc., will 
be held in the Grand Ballroom of the 
Commodore Hotel, 42nd Street, New 
York City, on the 9th day of June, 1947, 
at 10:00 A.M., for the purpose of elect- 
ing directors for terms of three years in 
the places of Allen Bush, Louis Camp, 
Kenneth E. Eldred, and Charles Merri- 
man, whose terms of office expire, and 
a director for the unexpired term of 
James H. Gray, deceased; and for the 
transaction of such other business as may 
legally come before the meeting. 


Austin W. Carpenter, Secretary 


er serving his first term in the senate 
representing the state of Delaware. 
Sen. Williams is expected to discuss 
current and projected congressional 
legislation which will vitally affect 
American agriculture and, consequent- 
ly, the retail feed industry. 

What feed men can expect in the 
future from the purchasing and pay- 
ing power of dairymen and poultry- 
men of the Northeast will be discussed 
by two prominent representatives of 
dairy and poultry farmers. Howard 
W. Selby, general manager of the 
United Farmers of New England, will 
present the conclusions of the dairy- 
men, with Leslie Hubbard, president 
of the Northeastern Poultry Producers 
council, discussing the viewpoint of 
poultry raisers in the Northeast. 

“These two men will ably explain 
just what dairymen and poultrymen 
expect of their farms and of us in the 
immediate and long-range future,” 
President Eldred stated. 

How feed dealers can do a good 


turn for their customers by learning’ 


more about poultry disease prevention 
and control will be the subject of an 
address by Dr. F. R. Beaudette, poul- 
try pathologist at the New Jersey col- 
lege of agriculture. Dr. Beaudette is 
recognized as being in favor of prac- 
tical rather than highly technical 
knowledge for feed dealers and is ex- 
pected to outline down-to-earth means 
by which feed men can expand their 
poultry health services. 

Two nationally respected poultry 
nutrition authorities, Dr. Leo Norris 


M. S. RUKEYSER 


and Dr. E. I. Robertson, will present 
late nutrition information in a man- 
ner that will make hearing it a con- 
vention “must”, according to Mr. 
Eldred. 

Widely known and highly respected 
experts in the fields of market analy- 
sis, selling, and advertising will com- 
pose a panel which will consider neces- 
sary developments in these activities 
during the present period of increas- 
ingly intense business competition. 

“We are providing more time dur- 
ing this year’s convention for contact 
between grain, ingredient, and allied 
commodity suppliers and feed dealers 
and manufacturers,” Mr. Carpenter 
stated. “We feel that this new era of 
intense competition demands that re- 
tailers, manufacturers, and suppliers 
get better acquainted so that they will 
have a better understanding of each 
other’s problems.” 

Following the gala banquet session, 
which will be held the evening of 
June 9, the New York Produce ex- 
change will provide entertainment 
starring top-flight Manhattan stage 
luminaries. 

Actively assisting Mr. Eldred and 
Mr. Carpenter in planning the 1947 
convention are Walter F. Oesterling, 
Butler, Pa., vice president of the East- 
ern Federation, and the organization’s 
board of directors. 
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CCC STABILIZER 


CCC Research Guarantees STABILITY and QUALITY 


_ That's why leading feed manufacturers rely on “CCC” 


products. Selectively mined Calcium Carbonate scien- 
tifically processed through new, improved methods, 
insures thorough distribution of essential minerals. 
Through our patented stabilizer those natural enemies 
—iodine and manganese —are made compatible and 
iodine is held at the desired level. You can be sure 
of top quality results through maximum mineral avail- 
ability in your feeds with CCC products. 


222 WEST ADAMS STREET @ CHICAGO 6, 


OTHER “CCC” PRODUCTS 


lodized-Mang<¢ 


d Calcium 
(any desired level) 
Iodized Calcium 
(any desired leyel) 
Manganesed Calcium 
(any desired level) 
Electro (free-flowing) Calcium 
Pellet Machine Calcium 
Regular Calcium 
Dustless Calcium 
Shellmaker Calcium Grit 
Arrow-Head Insoluble 
Flint Grit 
G-220 Riboflavin Supplement 
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FAR FROM There have been many accusations that the American Feed 

Manufacturers association, and other organizations within the 
ASLEEP feed industry, are fast asleep and that something new is needed 
to serve our great industry in any worthwhile way. We have never shared this 
opinion and the recent American Feed Manufacturers convention in Chicago was 
testimony in support of our belief. 


The 1947 convention of the American Feed Manufacturers association attracted 
the largest attendance in the history of the organization. More than 1,200 feed 
men came to the convention from coast to coast and from in Canada to the Mexican 
border. We believe this large attendance, in itself, is indicative of the confidence 


which our industry has in the leadership and working program of the American 
Feed Manufacturers association. 


The American Feed Manufacturers association was organized over 40 years ago, 
when feed manufacturing was in its infancy, and it was “small” in those days. But, 
as the feed industry has grown so has the association. It has survived two great 
wars, two depressions, and the N.R.A. and the O.P.A. During the N.R.A. and 


the O.P.A., the association materially helped all of us who are in the feed business 
to better serve our farmer customers. 


We believe it is this continuing service to agriculture which has been the strength 
of the American Feed Manufacturers association. All men, including the farmers, 
work and are in business to make a profit for a profit is necessary in order to live 
and to purchase what others produce so these producers, in turn, may make a profit. 
The profit system is essential to the American way of living but there are both good 
and bad ways to make a profit. Only the good ways survive through any period 
of time and we are proud that the feed industry has adopted one of the good ways 


of making a profit— through service to the customers to whom they sell their 
manufactured feeds. 


The feed industry serves agriculture, and particularly its farmer customers, through 
research, the production of efficient feeds, and extended help with management, 
breeding and sanitation problems. All feed manufacturers realize that their pros- 
perity is dependent upon the prosperity of the livestock and poultry feeders. The 
American Feed Manufacturers association has demonstrated that it also realizes that 
good will among these livestock and poultry feeders cannot be bought through pro- 
motion but must be earned through real service to and cooperation with agriculture. 


What the American Feed Manufacturers association has done in the past and 
what it has planned for the future are explained in the convention reports published 
elsewhere in this issue. The Feed Bag gratefully commends the work done in the 
past, approves the plans for the future and pledges the wholehearted cooperation 
of our staff toward the assurance of a greater feed industry for tomorrow. 
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PRIZES 


Ist 90 savings Bond 


90 Savings Bond 


i wok 00 Savings Bond 
h 

Ath Prize $15.00 Cas 
$10.00 Cash 


5th Prize - . 
Eac 
10 Prizes of — 


Here’s all you have to do. Study the series of Fleischmann’s 
Irradiated Dry Yeast advertisements which have been 
appearing in this magazine. Note how every one of them 
stresses the importance of vitamin D in rations for dairy 
cattle and swine. 


If your feeds are well balanced, they doubtless contain some 
source of supplemental vitamin D. Why not tell us, in 
50 words or less, how you sell the importance of ample 
vitamin D in your dairy and swine rations? You may win 
a $100.00 Savings Bond or any one of 14 other prizes. 


To enter this. contest your company does not have to 
use Fleischmann’s Irradiated Dry Yeast as its source of 
vitamin D in feeds, concentrates and minerals. 


All you have to do to enter the contest is write for an 
entry blank. With it we will send booklets and reprints 
of the advertisements mentioned above. For rules of the 
contest see the box at the right. 


WIN A PRIZE! SEND FOR YOUR CONTEST BLANK 
TODAY! Address Contest Desk, STANDARD BRANDS 
INCORPORATED, Agricultural Department, 595 Madison 
Avenue, New York 22, N. Y. 


SAVINGS BOND 


or one of 14 other prizes... 
totaling $250.00 


JUST TELL US in 50 words or less how 
you sell the importance of vitamin D 
in your dairy and swine rations. 


RULES FOR THE CONTEST 


1. The contest begins May 1, 1947, and ends at midnight, 
June 30, 1947. 

2. The contest is open to all feed manufacturers, feed 
dealers, and their employees. Employees of Standard 
Brands Incorporated are not eligible. 

3. No contestant is obligated to purchase the products of 
Standard Brands Incorporated in order to compete. 

4. In case of a tie, duplicate prizes will be awarded to each 
of the tying contestants. 

5. Entries will be judged by a committee of three: Gene 
Towler of COUNTRY GENTLEMAN, Wayne Martin of FEED- 
STUFFS, and 0. G. Schaefer of SUCCESSFUL FARMING. 
Their decisions shall be final. 


6. All ideas suggested become the property of Standard 
Brands Incorporated. 

7. Results of the contest will be announced in advertise- 
ments appearing in the September issues of FEEDSTUFFS, 
in the September issue of FEED BAG, and the September 
16 issue of COMMERCIAL REVIEW. 

8. All entries should be addressed to Contest Desk, 
STANDARD BRANDS INCORPORATED, Agricultural Dept., 
595 Madison Avenue, New York 22. N.Y. 


FOUR-FOOTED 
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Free Lunch Program 


Sanders’ Customers Like Idea 


e FREE lunches for farmers who are 
waiting for their orders to be made 
up is a promotion that has won untold 
good will for J. B. Sanders, who op- 
erates the new and modern Sanders 
Feed Mill, Dawson, Okla. When farm- 
ers are required to wait for their feed 
or to unload their grain Mr. Sanders 
always plays host at lunch at a Daw- 
son cafe. 

“Keeping my customers well fed on 
shopping days has proven to be very 
profitable,” Mr. Sanders stated. “Al- 
though some days the bill for lunches 
runs as high as $10 or $12, I realize 
that the money spent is an excellent 
investment.” 

The Sanders Feed Mill has special 
arrangements with a popular Dawson 
restaurant by which meal tickets are 
purchased in quantity for distribution 
to feed customers. Each ticket is good 
for one hearty lunch of the farmer's 
own choice. 

There’s no work at the Sanders 
Feed Mill during the 12 to 1 o'clock 
lunch hour because Mr. Sanders be- 
lieves that customers and employes 
alike deserve this same hour every 
day to rest and relax. Often when 
both employes and customers lunch 
together, new orders result. 

When customers take their meal 
tickets to the cafe, the management 
tries to seat them at the same tables 
whenever possible. This encourages 
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conversation and discussion of farm 
problems. “Inevitably, new business 
results from these informal get-togeth- 
ers,” Mr. Sanders declared. 

After lunch, when Mr. Farmer re- 
turns to the Sanders Feed Mill he 
finds a supply of the current popular 
farm magazines at his disposal. This 
little extra service which makes the 
latest agricultural reading available to 
farmers without any cost is another 
business builder, according to Mr. 
Sanders. Customers can lounge around 
the Sanders Feed Mill as long as they 
like and there are always comfortable 
seats for reading. 

The big Sanders Feed Mill is lo- 
cated on the outskirts of Dawson and 
is the largest plant in the state which 
provides blackstrap molasses for addi- 
tion to home grown feeds, the man- 
agement states. “We believe that ours 
is the largest feed mill in the state of 
Oklahoma offering complete custom 
grinding and mixing,” Mr. Sanders 
asserted. 

Although the big Sanders plant 
now is doing a thriving business, con- 
ditions weren't always so pleasant. In 
1943 a flash fire nearly destroyed the 
mill. Heavy damage was done to the 
plant and 10 months were required 
for repairs because of material and 
labor shortages. 

“We were really hard put for feed 
in those days,” Mr. Sanders explained. 


KEEPING farmers who have 
to wait for their orders happy 
by serving them tasty lunches 
is a unique service that has 
won many new friends for J. 
B. Sanders, above, owner of 
the Sanders Feed Mill, Daw- 
son, Okla. Aerial view of the 
feed plant is shown at lower 
eft, 


“But we just grinned, rendered the 
best service we could, and made equit- 
able distribution of the feed we had. 
The farmers stuck by us splendidly.” 

Today the Sanders Feed Mill prop- 
erty extends 200 feet along the main 
line of the Frisco railroad. Among the 
firm’s special customer conveniences 
is the modern equipment to crimp 
oats. Mr. Sanders’ Eureka crimper is 
kept busy all the time because the 
Sanders Feed Mill is the only feed 
firm in the vicinity to handle crimped 
Oats. 

Mr. Sanders’ own “Sanders Best” 
brand feeds are featured at the mod- 
ern plant, along with Superior for- 
mula feeds. The Sanders plant is 
equipped to grind all grain products 
except flour and meal. “We concen- 
trate on high grade formula feeds be- 
cause they are the secret to a profitable 
agricultural income,” Mr. Sanders 
asserted. 

Delivery trucks from the Sanders 
Feed Mill blanket an area within a 
radius‘ of 25 miles of Dawson. This 
area includes the thriving suburban 
communities around metropolitan Tul- 
sa. The Sanders Feed Mill is con- 
veniently located at the intersection 


(Continued on page 117) 
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@ EFFECTIVE personal letters are 
the uniting force between Louis E. 
Walker, feed dealer at Brownwood, 
Tex., and the hundreds of ranchers 
and poultrymen who have made his 
store one of the busiest farm supply 
centers in central Texas. Mr. Walker 
writes 10 letters every day of the week 
to keep his customers acquainted with 
the merchandise and services of his 
feed store and to interest prospective 
buyers in paying a visit to his firm. 

“At first, I started writing these 
letters when business was dull and I 
had nothing better to do,” Mr. Walker 
stated. “But now, thanks largely to 
this somewhat unique promotional 
method, my business has increased to 
more than $100,000 annually. I no 
longer consider the letter writing a 
novelty but instead an integral activity 
of my business.” 

Last year Mr. Walker wrote well 
over 3,000 letters. The letters are ad- 
dressed to people who Mr. Walker is 
quite certain will read them carefully. 
“When I talk to customers or pros 
pects, I always keep on the alert for 
the names of other feeders who might 
be good prospects for my store. When 
I read the daily newspaper, I always 
jot down the names and addresses of 
farmers mentioned in the news who 
might make good regular customers 
for me. 

“Any newspaper story about a stock 
show, for example, will provide the 
names of a number of promising pros- 
pects.” To each person on his mailing 
list, Mr. Walker addresses a personal 
letter that never runs over a page in 
length. If he is writing a farmer who 
is already a customer, Mr. Walker first 
thanks him for his past business. “This 
just takes a few minutes and really 
makes the farmers feel good,” he ex- 
plained. Then he describes a new 
service, item of merchandise, or a 
change in price at his feed store. 

To farmers who are not already 
customers, Mr. Walker sends a éordial 
invitation to drop in at the store for 
a visit. These letters usually stress one 
or two hard-to-get items which are in 
stock at the Walker Feed store and 
which may not be available elsewhere. 


e22e 


Personal Letters Bring Results 


‘Walker Writes to 300 Farmers Monthly 


Every letter is a masterpiece of sim- 
plicity. “Flowery, blustery phrases are 
definitely out,” Mr. Walker declared. 
All letters are worded to sound as if 
Mr. Walker were carrying on a friend- 
ly conversation rather than a high 
pressure selling campaign. He remem- 
bers, too, that the feeders who make 
his feed store profitable do not like 
messages which sound high-hat or 
formal. 

Letters from the Walker Feed store 
aren't addressed merely to one family 


CUSTOMERS of the rapidly 
growing Walker Feed store, 
Brownwood, Tex., shown above, 
get personal letters at regular 
intervals from the firm's ag- 
gressive owner, Louis F. Walk- 
er. The merchandising mes- 
sages reach 300 ranchers and 
farmers every month. 


or one household. Instead Mr. Walker 
determines just which member of the 
family takes care of the chickens, for 
example, and then directs his letters 
which mention poultry feeds and sup- 
plies to that particular person. By talk- 
ing to the customers as they come 
into his store, Mr. Walker is usually 
able to plan his next letters to them, 
deciding which should be addressed to 
the farmers and which to their wives. 

“There’s nothing expensive about 
my letter-writing campaign,” Mr. 
Walker asserted. “The three-cent 
stamps are the only expense worth 
noting. I do my own typing on my 
own portable typewriter so that the 
farmers aren’t confronted with letters 
obviously the work of professional let- 
ter writers and not from an average 
feed dealer.” 

Supplementing his sales of Texo 
feeds, Mr. Walker handles remedies 


and prize turkeys. The turkeys are 
sold from an adjoining store which 
houses the Minear Turkey Hatchery, 
which Mr. Walker owns jointly with 
C. E. Minear. “Turkeys have proven 
an unusually strong attraction for my 
feed store,” Mr. Walker declared. 

All turkeys sold by the busy hatch- 
ery are U. S. approved and include 
Broad Breast Bronze, Black Spanish, 
and USDA Whites. More than 75,000 
quality birds are hatched every year 
and the hatchery has a capacity of 
15,000 eggs. 

“When a farmer buys a flock of 
turkeys, he’s logically in line to buy 
feed,” Mr. Walker stated. His 32 
years in the feed business have con- 
vinced him that tie-in selling is ex- 
teremely important and brings a size- 
able profit to the dealer who practices 
it. “Once a turkey raiser has had suc- 
cess with our turkeys and our poultry 
feeds, he is certain to become a regular 
customer,” Mr. Walker said. 

Attractive newspaper advertise: 
ments stressing the advantages of trad- 
ing at the Walker Feed store appear 
regularly in the favorite farmers’ 
newspaper published in the Brown- 
wood trading area. Issued on Friday, 
this paper reaches most farmers the 
day before they make their weekly 
shopping trip to town and Mr. Walk- 
er’s prominently placed ads are friend: 
ly reminders of his service to feeders. 

Illustrations always brighten up the 
Walker Feed store advertisements. Mr. 
Walker utilizes cuts supplied by Texo, 
the manufacturer whose feed he han- 
dles, and makes his display advertise 
ments as bright and interesting as pos: 
sible. Usually advertising stresses sca- 
sonal sales. In the spring, for example, 
garden seeds and baby chicks get spe- 
cial promotional push. 

Attractive window displays are al- 
ways in evidence at the Walker Feed 
store. Evans Walker, teen-age son of 
the proprietor, rearranges the wit’ 
dows every week. “My son has some 
good display ideas and we keep our 
windows fresh and interesting at all 
times,” Mr. Walker stated. 

Taking part in community projects 


(Continued on page 
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“Maximum gain in weight required more vitamin D 
than any one of the other factors studied,” states one 
Agricultural Experiment Station}. Yet most: natural 
feeds contain little or none of this essential vitamin! 


D-SEC* incorporated in your mashes helps them pro- 
vide rapid growth for meat birds. It aids poultry to 
convert calcium and phosphorus into strong, healthy 
skeletons and tissue in fewer feeding days. 


You will find D-SEC to be one of the'finest and least 
expensive sources of vitamin D for all poultry mashes. 


tName upon request 
*Trademark 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Offices: 
Boston Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST. SALES REPRESENTATIVE : 
FRED DEHOFF COMPANY 
Merchants Exchange Building. San Francisco, California 
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helps your feeds 


produce meat 


wer feeding days 


It has a guaranteed potency of 900,000 A.O.A.C, 
chick units per pound. 


D-SEC is in powder form, is easy to mix and unlike 
oils, disperses uniformly—even in cold weather. It is 
smaller in bulk, cheaper to ship than oils—requires 
less storage space. 


For further information and prices, address Dept. 
F.5, E. R. SQUIBB & SONS, Veterinary and Animal 
Feeding Products Division, 745 Fifth Avenue, New York 
232, N. Y. 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
May 5, 1947 
RENT CONTROLS MODIFIED 
The house has passed a bill modifying and extending rent controls. Briefly 
the bill provides: 


1. Extension of rent controls until Dec. 31, 1947, but authorizing President 
Truman to extend the time beyond that date to March 31, 1948, if he finds such 
action necessary. 


2. Gives local governments, city or town, power to de-control rents. This is 
an important amendment. 


3. Abolishes administration authority to allocate building materials. 


4, Gives veterans exclusive rights for 30 days to buy or rent newly con- 
structed, one-family dwellings. 


5.. Removes controls on new homes, or on homes that are remodeled to accommo- 
date more tenants, and on housing units not occupied between February 1945 and 
January 1947. 


6. Permits tenants and landlords to agree to a 15 per cent increase if their 
lease extends until December 1948. 


7. Puts administration of rent control in the hands of a regular government 
agency to be established by the President. This provision outlaws OPA and any 
other temporary government agency. 


There is no telling what the Senate will do to the above provisions. The 
measure is now before that body. 


ITALIAN TREATY UNDER FIRE 


The senate foreign relations commmittee has before it the Italian peace 
treaty which has been approved by the four big powers. It is charged that the 
treaty is contrary to President Truman's announced policy of stopping communism. 
Many prominent writers on foreign affairs contend that if the treaty is ratified 
it will put the Italians at the mercy of Tito, the Russian puppet, whose forces 
are ready to strike at any moment. 


A very strange provision in the treaty calls for Italy to pay Yugoslavia 100 
million dollars in reparations. Italy, of course, does not have the money to 
pay, so it has called upon the United States for a loan to meet the obligation. 
Thus, Uncle Sam will advance the money and, indirectly, pay Tito, the communist 
cut-throat, Italy's reparation bill. That does not make sense. Certainly it is 
contrary to the new Truman policy. 


? 


FOREIGN RELIEF AID 


The taxpayers got a break in the house when it lopped off 150 million dol- 
lars from the bill designed to authorize the expenditure of 350 million for re- 
lief for countries devastated by the war. A number of amendments were adopted in 
Spite of the committee's opposition. The house was in no mood to accept the bill 
as it reached the floor. It was not the wish of the membership to oppose relief 
appropriations, but rather it was to eliminate "blank check" spending, which is 
still a New Deal practice in executive departments. The 200 million authorized 
is sufficient to do the job for the balance of this year. Now the senate will 
take a look at the changes made by the house, as it had already passed it for the 


(Continued on page 108) 
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there's no bite in 
a saw with half its teeth missing 


Feeds that lack certain vitamins of the B-G Vita- 
min Complex lack nutritional teeth, too. Three 
or four of the B-G Vitamins can’t do the nutri- 
tional work of the entire complex. So be sure 
you have the entire B-G Complex in your poultry 
feeds by using Borden’s Ration-ayd. 
RATION-AYD IS THE ONLY VITAMIN 
FORTIFICATION REQUIRED IN YOUR FEEDS 

Included in Ration-ayd are natural source 
ingredients from milk and fish that supply the 


For more information write us or contact your 
nearest Ration-ayd distributor. 


THE BORDEN COMPANY . Ration-ayd Department 


350 MADISON AVENUE, 


Borden's RATION-A 


entire B-G Complex, Vitamins A and D and 
proteins bearing important amino acids. 

Used as recommended, Ration-ayd is the only 
vitamin supplement you need in your feed for- 
mulas. It takes the place of both milk products 
and vitamin feeding oils. 

Ration-ayd requires no pre-mixing. It comes in 
handy-sized bags that make handling and measur- 
ing easy and eliminates waste. Ration-ayd nearly 


always cuts your costs and always cuts your labor. 


Product of Scientific Research 
Laboratory and Farm Tested 


More than seven years ago Borden’s nutri- 
tional scientists found a way to concen- 
trate in convenient dry form factors of 
milk and fish essential for poultry feed- 
ing. The resulting product is Borden’s 
Ration-ayd. 

Laboratory testing, research experi- 
ments and thousands of regular Ration- 
ayd users have proved its economy and 
high performance in poultry feeding. 
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Central Convention June 2-3 


Sen. McCarthy Will Speak at Milwaukee 


e ADVANCE registrations indicate 
that the 1947 convention of the Cen- 
tral Retail Feed association, which will 
be held June 2-3 at the Schroeder ho- 
tel, Milwaukee, Wis., will once again 
be the largest retail feed trade meet- 
ine in the country. Mail registration 
has been inaugurated by the Central 
fecd group this year to save time and 
eliminate congestion at convention 
time and advance indications are that 
attendance will be excellent. 

For those feed men who have not 
already registered by mail, the regis- 
tra‘ion desk will be open promptly at 
8:50 a.m. Monday, June 2. Feed deal- 
ers who would like to register by mail 
muy do so by writing David K. Steen- 
bergh, executive secretary, 1712 W. 
St. Paul avenue, Milwaukee. The total 
evistration charge is $5 for men and 
$4 for women. 

Nationally respected speakers will 
headline the two-day convention pro- 
gram, with a generous sprinkling of 
entertainment interspersed throughout 
the sessions. Valuable gifts will be 
presented to members of the associa- 
tion at the conclusion of each session. 

Dynamic Sen. Joseph R. McCarthy, 
marine veteran who ended Wisconsin's 
LaFollette dynasty, will be the con- 
vention’s headline speaker. Already 
recognized as an able and aggressive 
legislator by his fellow senators and 
the public at large, Joe McCarthy 
pulls no punches in his speech-making 
and is expected to give Central asso- 
ciation members the latest word on 
trends in legislation in the nation’s 
capital which will directly affect them. 
Young, handsome, and a_ bachelor, 
Sen. McCarthy is one of the most 
refreshing influences to enliven ac- 
tivities of the senate in many years. 

The morning meeting Monday, June 
2 will be opened promptly at 10:30 
in the Crystal ballroom of the Schroe- 
der hotel with an address of welcome 
by Harry F. Franke, Franke Grain Co., 
president of the Milwaukee Grain Ex- 
change. The Milwaukee Grain Ex- 
change is giving full cooperation to 
the Central convention committee and, 
as has been its custom in past years, 
will sponsor the banquet entertain- 
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OFFICERS and directors of the Central Retail Feed association who have been active 
in planning the 1947 convention are shown above. Front row, left to right: Donald F. 
Crane, Chippewa Falls, vice president; A. H. Lois, Bassett, treasurer; Roland C. Tesch, 
Chilton, president; David K. Steenbergh, Milwaukee, executive secretary. Back row: 
Bruce McDonald, Rockford, Ill.; F. J. Albrecht jr., Athens; F. W. Shekey, Fort Atkinson; 
Ray W. Biel, Sparta; and David J. Boulay, Fond du Lac, all directors of the group. 
Director Charles F. Schneider, Readfield, was not present when this picture was taken. 


ment and dance to be held at the 
Schroeder the evening of June 2. 

Following Mr. Franke’s message of 
welcome, Roland C. Tesch, Knauf & 
Tesch Co., Chilton, will deliver the 
president’s annual address. Mr. Tesch 
will be followed in turn by A. H. 
Lois, A. H. Lois Feed Co., Bassett, 
treasurer of the organization, and 
David K. Steenbergh, Milwaukee, ex- 
ecutive secretary, who will present 
their respective reports. 

One of the feed industry's most cap- 
able leaders, Walter C. Berger, Chi- 
cago, Ill., president of the American 
Feed Manufacturers association, is 
scheduled to give a timely address on 
the subject, “New Horizons for the 
American Feed Industry.” Mr. Berger 
will explain the program of the Amer- 
ican Feed Manufacturers association 
for increasing the acceptance of manu- 
factured feeds through service to 
agriculture. 

From the Northeast will come 
Austin W. Carpenter, Sherburne, N. 
Y., executive director of the Eastern 


Federation of Feed Merchants, who 
will talk on “What's Wrong with Our 
Feed Merchandising?” Mr. Carpen- 
ter’s daily contacts with selling and 
promotion problems facing retail feed 
dealers make him eminently well quali- 
fied to discuss the topic he has selected. 

Monday evening, June 2 will be 
banquet and entertainment night for 
the Central Retail Feed association. 
The dinner session will begin promptly 
at 6:30 p.m. in the Schroeder’s Crys- 
tal ballroom and will be followed by 
a full evening of top-notch entertain- 
ment, including dancing to a popular 
orchestra. The Milwaukee Grain ex- 
change will play hosts for this pro- 
gram, with C. D. Moll, Paetow Co., 
heading the committee which is plan- 
ning the entertainment. 

The annual “eye-opener” breakfast 
of the Central association Salesmen’s 
club will be held at 8 a.m. June 3 with 
a lively program assured by Ford 
Eshleman, Lake Mills, president. In 
addition to a top-notch speaker from 


(Continued on page 102) 
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The largest handler ot milk products for animal 


feed in the country offers you a complete service, 
plus a reputation for dependability and satisfaction 


second to none. Their customers everywhere have 
learned that it pays to deal with Clofine. For over 
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AFMA Meeting Best History 


Record Attendance at Chicago Convention 


e BY FAR the biggest, best, and 
most successful convention in the his- 
tory of the American Feed Manufac- 
turers association was held May 1-3 
at the Drake hotel in Chicago. 

From the opening remarks by Lloyd 
S. Riford, chairman of the board, to 
the closing salute to Ralph Field, re- 
tiring secretary, everything moved 
swiftly and efficiently. Although. the 
majority of the convention-goers were 
unable to obtain accommodations at 
the Drake, every session was packed 
to near capacity—a factor which can 
only be attributed to the excellence 
of the program. 

Registrations totaled over 1,200 
which exceeded by far the previous 
record of slightly more than 1,000 
set last year at French Lick Springs. 
Conventioneers agreed unanimously 
that the meeting was the best in their 
organization’s 39-year history. 

In his address which opened the 
three-day meeting, Mr. Riford, who 
is president of the Beacon Milling 
Co., Cayuga, N. Y., emphasized the 
importance of direct action by the 
association in all matters pertaining 
to industry and farm welfare, as well 
as the welfare of the nation as a 
whole. “Our organization would neg- 
lect its responsibility both to the in- 
dustry and to the feeders who depend 
on it if it failed to state its position 
publicly on policies or economic de- 
velopments which would tend to en- 
danger feed supplies or unduly raise 
feed prices,” Mr. Riford declared. 

He pointed out the problems which 
had faced the AFMA at its 1946 con- 
vention, including the “poor job done 
by price control.” Citing the improve- 
ment in the feed situation at the ter- 
mination of price controls July 1, 
1946, Mr. Riford said that although 
feed prices advanced at first they 


never reached the levels which pre- - 


vailed when feeds were sold under 
“peculiar circumstances.” By the time 
the decontrol board held hearings, 
feed prices had declined to only 5 to 
10 per cent above OPA ceilings, Mr. 
Riford stated, “not an unusual fluctu- 
ation under normal conditions.” When 
price controls were reinstated the 
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same old chaos returned, he pointed 
out. 

“We should take some steps to in- 
form the American public where the 
responsibility lies for high food prices,” 
Mr. Riford asserted. “The feed indus- 
try is conscious that abundant feed 
supplies are essential if the high diet 
of the American people is to be con- 
tinued.” In conclusion, Mr. Riford 
stated that an aggressive awareness of 
threats to the industry and to the 
feeders it serves is vital to the well- 
being of both groups. 

The second speaker on the opening 
morning program May 1 was Paul 


Ijams, Topeka, Kan., president of the. 


Association of American Feed Con- 
trol Officials. Mr. Ijams emphasized 
the importance to the feed industry 
and to feeders of uniform feed con- 
trol standards. He pointed out that 
close cooperation between feed manu- 
facturers and control officials was 
mutually beneficial to both groups. 
“Don’t think just because you have 
a feed manufacturers’ association that 


all your problems are solved,” Mr. 
Ijams warned. He stressed the im- 
portance of continued progress to- 
ward more workable feed control stan- 
dards, stating, “I urge each of you 
to give more attention to feed control 
—after all, you’re paying for it!” 

Concluding speaker Thursday morn- 
ing was Axel O. Malmberg, dynamic 
public relations official of the Dough- 
nut Corporation of America. Mr. 
Malmberg repeatedly stressed the es- 
sential nature of good employer- 
employe relationships, citing the need 
for a better understanding of each 
other’s problems by members of both 
groups. 

Mr. Malmberg’s address was high- 
lighted by a number of thought- 
provoking examples of the importance 
of good relations and mutual under- 
standing in industry. “More impor- 
tant than eyesight in work is insight,” 
Mr. Malmberg emphasized. “Employ- 
ers must have a real insight into what 
their workmen think and how they 
live. Employes cannot be treated as 


Good Bye, Ralph! Good Luck! 


“GOOD BYE, RALPH! Good luck!" was an oft-repeated phrase at the closing session of 
the American Feed Manufacturers convention in Chicago, May 3 following the ceremonies 
honoring Ralph M. Field who is retiring from the AMFA staff after 28 years of service. 
Mr. Field is shown above seated behind the wheel of the new De Soto which was 
presented to him as a farewell gift from his many friends in the industry. 
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machines. No machine can work efficiently 
without a human hand to start it and to 
guide it!” 

Dogs held the spotlight at the Thursday 
afternoon session. The afternoon program 
began with an address by Dr. Paul H. 
Phillips of the University of Wisconsin, 
who reviewed recent research in dog nutri- 
tion and health. Much of Dr. Phillips’ re- 
port was based on research involving canine 
reproduction and showed that dog rations 
low in vitamin A often produce abnormal- 
ities and that manganese is essential to 
healthy reproduction in dogs. His talk con- 
cluded with a number of informative photo- 
slides which showed dogs afflicted with 
various abnormalities brought on by dietary 
and other deficiencies. 

Some criticism was leveled at dog food 
producers by Dr. J. V. Lacroix, Evanston, 
Ill., veterinarian and editor of the North 
American Veterinarian. He warned that 
dog food manufacturers should be certain 
that their products contain all necessary nu- 


trients to insure canine health. “Too much 
emphasis has been placed on protein in 
dog foods in many circles,” Dr. Lacroix as- 
serted. “More attention should be devoted 
to making sure-that ingredients used are 
wholly digestible, that dog foods have an 
adequate fat content, and that the mineral 
content isn’t too high.” Dr. Lacroix con- 
demned “exaggerated advertising’ and 
urged dog food packers to “stick to the 
facts” in publicizing the results that can be 
expected with their products. 

Concluding speaker on the May 1 pro- 
gram was “Sunshine” Gene Flack, one of 
the country’s best known merchandising 
experts. In a vivid address, liberally punc- 
tuated with humor and free cigars, Mr. 
Flack pointed out that the industry needs 
a return to more courtesy in selling and 
more attention to opportunities for expand- 
ing its market. “We've got to eliminate 
confusion in our own minds and those of 
our employes regarding present economic 
conditions,” he declared. “The greatest 


Headliners at AFMA Convention 


Prof. W. E. Petersen 


Dr. J. V. Lacroix 


“Sunshine Gene" Flack 


C. D. Alexander 


NEW secretary of the Amer- 
ican Feed Manufacturers asso- 
ciation is W. E. Glennon, Elm- 
hurst, Ill., who for the past two 
years has served as assistant to 
the president of the associa- 
tion. Mr. Glennon is a gradu- 
ate of the University of Illinois 
and served as general manager 
of the Bement (Ill.) Grain Co. 
prior to joining the AFMA 
staff in 1945. He is married 
and the father of four children. 


market that ever existed lies before us. It’s 
up to us to take advantage of it despite any 
and all unprecedented difficulties.” 

“We Build An Industry” was the theme 
of a dramatic presentation at the Friday 
morning session, with Franklin McCormack, 
radio artist, as master of ceremonies. The 
first act consisted of reports on activities 
of the special committees and allied groups 
of the AFMA by the respective chairman. 

Those reporting were: W. D. Walker, 
membership committee; J. S. Williams, dog 
food division; W. D. McMillan, feed in 
dustry council; Dr. R. M. Bethke, feed 
survey committee; Ralph M. Field, traffic 
committee; R. C. Woodworth, National 
Grain Trade council; Dr. O. B. Kent, nutri- 
tion council; Emmet B. Johnson, committee 
on contracts and definitions; Homer I. 
Huntington, Poultry & Egg National Board; 
Walter N. Jones, public relations advisory 
committee; and W. E. Glennon, year ‘round 
office service. 

Walter Berger, AFMA president, opened 
the second act with a frank and straight 
forward discussion of the American [eed 
Manufacturers association program for the 
future. 

He stated that the principal objective 


_. was to increase the acceptance of manu- 


Prof. Damon Catron 


factured feeds through service to agricul- 
ture. To accomplish this he proposed (1) 
an.industry-wide program to encourage con’ 
stant improvement of products; and (2) a 
nation-wide program to increase feeding 
efficiency and profit for the farmer. 

As an important step in this direction 
Mr. Berger announced the formation «{ the 


(Continued on pay: 33) 
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by growers everywhere 
available for immediate delivery 


HUDSON autte KNAPSACK 

DUSTER 
EASY TO USE Comfortable to carry, amazingly easy to operate s 
ECONOMICAL Saves work and time, makes dust go farther 


JUST IN TIME to meet the seasonal demand for dusting equipment, we can now 

supply Hudson Stauffer Knapsack Dusters for IMMEDIATE DELIVERY. 

This is the bellows-type, knapsack duster preferred by growers everywhere be- 

cause of its high efficiency . . . and because of its many tested and proved time- ‘ 
saving, cost-cutting features. Growers want it. Display it—you can sell it now : 
and all summer long. 


FOR DUSTING ALL CROPS. Hudson Stauffer Dusters are ideal for applying any 
agricultural dusts and dry insecticides on field crops—potatoes, cotton, tobacco. 
They are in big demand for use in vineyards, nurseries, greenhouses, truck gardens. 
Farmers in general are good prospects. Fine for applying dust weedicides, too. 

Advantages like these sell them quickly: perfect control of dust—a puff or a, 
blast at will... easy filling with built-in scoop . . . comfortable carrying ... giant 
capacity ... simplicity and minimum of moving parts. 


ADVERTISED TO ALL GROWERS. Big consumer advertising campaign is now under 
way. Growers in every part of the country are reading about the Hudson Stauffer 
Knapsack Duster .. . are urged to “see your local dealer now.” Cash in on this : 
perfect combination of ‘“‘big market—fine product—saies support.’’ Order today ‘ 
from your jobber. : 


©1947 H.D.H. Mfg. Co. 


H. D. HUDSON MANUFACTURING COMPANY 
Dept. —— E-17, Illinois Street, Chicago 11, Illinois 


Please ship immediately. Hudson Stauffer Knapsack 


Dusters No. 1-A at $28.95 list each, ($29.65 in western terri- 
tories), delivery charges extra. 


Name 


Address 


City, State 


My Jobber 
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(Continued from page 30) 


AFMA agricultural service division which 
will be headed by Ken Evans, a new mem- 
ber of the AFMA staff. 

“Through this division we will set up 
lines of communication to speed informa- 
tion directly to the places where it will do 
the most good—a two way communication 
between education, industry, and the live- 
stock feeder,” explained Mr. Berger. “It 
will feed a two way communication through 
cooperation, not a one way communication 
through promotion.” 

Mr. Berger also announced that the 
AFMA was planning to produce a motion 
picture film to tell the story of the feed 
industry's service to agriculture. To illus- 
trate the type of film the association has in 
mind a movie produced by the motor truck 
industry was shown. 

The afternoon session was devoted to a 
program sponsored by the nutrition council 
of the American Feed Manufacturers asso- 
ciation with Dr. O. B. Kent, council chair- 
man, presiding. 

The first speaker was Prof. Damon Cat- 
ron, Iowa State college, who reviewed re- 
cent findings in swine nutrition. “Feed men 
should sell a feeding program and not just 
a bag of feed,” said Prof. Catron. “Your 
job is to formulate and manufacture supple- 
ments and feeds to fit the pigs’ nutritional 
needs with no over or under nutrition. 

“Remember, good feeds and supplements 
can also fail because of inferior breeding, 
poor management or disease and parasite 
infection. So follow up the sale to see that 
your feed gets a chance to perform. 

“In the final analysis, the prerequisite to 
any successful feeding program regardless 
of what the farmer feeds or how he feeds 
it, is that the farmer must make more 
money by following that feeding program.” 

“Poultry Nutrition—Who is Responsible 
for Its Application in Practice?” was the 
subject of an address by Dr. E. I. Robert- 
son, Cornell university. 

“Poultrymen have found that they can 
turn over the responsibility of having their 
flock well fed to the feed man,” said Dr. 
Robertson. “As feed mixing becomes more 
complex, the poultryman has realized that 
feed mixing is a specialty; a specialty that 
is done best by one who has the know-how, 
the equipment, and a source of supply 
which was so all-important during the war 
period. By its past record the feed industry 
deserves this confidence placed in it—that 
of looking after the nutrition of the poultry 
flocks of the nation.” 

To encourage the most efficient use of 
poultry feeds Dr. Robertson recommended 
regional conferences for feed dealers and 
their employes and promised that the ex- 
tension service of the agricultural colleges 
would work closely with the feed industry 
in arranging the meetings. 

“The feed industry has done a remark- 
able job of putting nutrition in the bag,” 
said the speaker in conclusion. “It can per- 
form equally as great a service to the poul- 
try industry by encouraging the most effi- 
cient use of that feed.” 
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Closing the afternoon session was a talk 
on milking and mastitis control by Prof. 
W. E. Petersen, University of Minnesota, 
the major portion. of which consisted of 
film in sound and color. The picture, en- 
titled “No Hand Stripping”, portrayed what 
happens in the making of milk, in extend- 
ing it, the mechanics of milking and how 
improper milking can be a contributory 
factor to mastitis. 

“The real solution of mastitis is preven- 
tion,” explained Prof. Petersen. “Once it 


has developed a large percentage of cases 
will not respond satisfactorily to the treat- 
ment, and those that do are far more sus- 
ceptible to reinfection by the disease.” 
According to Prof. Petersen, good man- 
agement is the most important factor in pre- 
venting mastitis. If cows are milked prop- 
erly with complete evacuation of the udder 
twice a day and every precaution is taken 
to prevent injury to the udder or teat, there 


(Continued on page 105) 


RAPIDLY growing in importance is the dog food division of the AFMA. Members of 
the executive board of the dog food division shown in top photo, left to right, are: 
Ed Griffin, Allied Mills, Inc., Chicago; Ralph M. Field, retiring secretary of AFMA; 
John O'Neal, Security Mills, Knoxville, Tenn.; Troy Cox, Albers Milling Co., Seattle, Wash.; 
Fred Rowe, Valley City Milling Co., Portland, Mich.; Jack Williams, Quaker Oats Co., 
Chicago; Gale Urban, Wilson & Co., Chicago; Ed Glennon, new secretary of AFMA; 
and A. H. Leonard, Ralston Purina Co., St. Louis. One of the best services at the con- 
vention was the fine ushering performed by members of the Chicago Feed club. Part of 
the group is shown in the lower photo as they were about to pass out the 500 silver dollars 
given away by C. D. Alexander, of the Bemis Bro. Bag Co. plant at Indianapolis, Ind., in 
connection with his address on "Management's Blind Spot." Front row, left to right: 
William Nagel, Herman Nagel Co.; Leo Knapp, Calcium Carbonate Co.; William Hazle, 
B. F. Gump Co.; C. W. Sievert, American Dry Milk Institute; Sig Werner, Feedstuffs} 
R. H. Proctor, St. Regis Paper Co.; and John W. Winters, Ward-Steed Co. Back row: 
Irwin Cohen, Arco Bag Co., and John Zema, Kraft Foods Co. 
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Appearance Counts 


Customers Appreciate Neatness 


@ APPEARANCE is all” is the slo- 
gan of Thomas and Richard Palmer, 
who operate the Palmer Feed Co., 
Linesville, Pa. The two brothers are 
agreed that an attractive exterior and 
bright, well-kept displayroom are es- 
sential to the success of any progres- 
sive feed firm. 

“We've always contended that our 
customers appreciate being able to 
trade at a neat, clean place of busi- 
ness,’ Richard Palmer explained. 
“That's why we endeavor at all times 
to keep the Palmer Feed Co. one of 
the ‘best dressed’ buildings in the 
area.” 

Recently the Palmers completed re- 
‘decoration of the outside of their 
‘three-story brick structure. The walls 
were painted, bright new borders 
added to the windows, and new signs 
‘lettered on the building. “We believe 
‘that a neat exterior indicates a neat 
interior and we know that farmers 
appreciate a clean salesroom and ware- 
house,” Thomas Palmer declared. 
“That's why we are so insistent that 
the outside of our store look its best 
at all times.” 

Backing up their policy of progress 
as evidenced in their spick and span 
store, the Palmer brothers advertise 
widely in the school newspapers pub- 
lished in the Linesville trading terri- 
tory. “It doesn’t cost much and i: 
accomplishes much in the line of good 
will,” Richard Palmer stated. “We 
like to help the kids make successes 


out of the projects on which they are 
working. This kind of friendly adver- 
tising always goes back to the chil- 
dren’s parents and builds up good 
will and never fails to attract new 
customers.” 

Price-cutting has never been per- 
mitted at the Palmer Feed Co. and the 
Palmers have no intention of ever let- 
ting it enter into their business trans- 
actions. They sell nationally advertised 
formula feeds at fair prices which per- 
mit a reasonable profit and yet are 
satisfactory to their customers. Larro 
feeds are featured at the Palmer Feed 
Co. with Kasco feeds added recently 
and already selling well. 

“When we started business, we con- 
sidered $100,000 a very satisfactory 
yearly gross,” Thomas Palmer stated. 
“During the depression this figure fell 
to as low as $45,000. But now, in our 
modern store and with an expanded 
advertising program, we are doing 
more than $180,000 worth of retail 
business annually. 

“In the face of steady competition, 
we think our attention to appearance 
and good will building have paid ex- 
cellent dividends,” he added. 

Visiting the farms of their custo- 
mers is another good will device which 
has proven very fruitful for the 
Palmers. They regularly call at the 
farmers’ homes to discuss farm needs 
and problems. Because its customers 
are all in a fairly small area, the 
Palmer Feed Co. does not base its 
delivery system on a route plan. How- 
ever, the firm’s drivers are thoroughly 
trained in feeding and nutrition work 
and are always glad to stop for an 
extra half hour to discuss problems 
with the farmers. 

“Although we've never had a regu- 
lar route system or regular pick-ups 
in our trading area, we've found that 
many farmers like to have us call 
for their grist when we deliver feed 


KEEPING their store neat and 
attractive throughout is a 
prime concern of Richard and 
Thomas Palmer, owners of the 
Palmer Feed Co., Linesville, 
Pa., shown at left checking 
over a farmer's order, Exterior 
view of their feed store is at 
upper right. 


to them,” Richard Palmer asserted. 
“They appreciate our willingness to 
pick up their grains and three or four 
of them arrange to have their pick- 
ups ready in the same day so our 
truck can leave the vicinity of their 
farms with a full load.” Although 
there isn’t a great deal of profit in 
this pick-up system, repeat orders for 
feed always result and so the Palmers 
are well satisfied with what the pro- 
gram has done for their business. 

Conventional newspaper advertis- 
ing, linked with direct mail, plays an 
important part in the Palmer Feed Co. 
merchandising program too. The daily 
newspaper carries a listing of the 
latest prices on the more popular types 
of feeds, while the direct mail pro- 
gram is conducted in cooperation with 
the manufacturers of Larro feeds. 

“We have about 100 dairymen and 
100 poultrymen on our regular mail 
ing list,” Thomas Palmer stated. “This 
isn’t many, but these men have been 
proven buyers for many years and we 
consider mailing to 200 of them far 
more valuable than mailing to 2,/)09 
farmers whom we know nothing 
about.” The Palmers express con 
fidence in Larro and Kasco products 
and always mention these lines in 
their advertising. “There has been a 
lot said against this kind of advertis- 
ing, but we're for it because we think 
it never does harm to a dealer’s busi’ 
ness to have his name continuously 
associated with a well established ind 
proven line.” 

Despite many opinions of others to 
the contrary, the Palmers believe «hat 
there is still ample opportunity ‘or 


(Continued on page /1#) 
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COMBINES PROFIT 
ADVANTAGES 


PILOT 


BRAND 


OYSTER SHELL 


MAKES GOOD WILL PROFITS 
AS WELL AS MONEY PROFITS 
FOR THE DEALER 


OYSTER SHELL PRODUCTS CORPORATION 
Morgan City, La. © Berwick, La. © New Rochelle,N.Y. © St. Louis, Mo. 
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PROGRAM 


of Nation’s Largest Distiller 
assures your Formula Feeds 


greater boost with Schenley’s 


SOLUDRI 


ANALYSIS for vitamin, protein, fat, fibre, mineral con- 
(Distillers Solubles Dried) 1 tent, assures maximum amounts and proper balance of 


m these elements at all times. 


all Schenley test rations, is handled by experts, to 


needs of livestock and poultry... proves ability of 
@ guarantee uniform consistency. 


m Schenley feed constituents to meet them. 


MIXING, second step in extensive preparation of 5 TESTING on live animals in laboratory establishes 


m@ of SOLUDRI to feeds 
is weight gain and rate-of- 
growth increase of this prize 
sow. In addition to experimen- 
tal work in its own large !ab- 
oratories, Schenley Distilleries 
is now conducting independent 
tests at leading universities. 


GRAIN DEPARTMENT 
SCHENLEY DISTILLERIES, iNC. 


Cincinnati 2, Ohio 
LOOK T0 SCHENLEY FOR DISTILLERS BY-PRODUCTS 
PROVED BY FEEDING RESEARCH 
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Mustang Halts the Bull 


Lem Jones’ Office Boy Plays Hero Role 


e@ MICKEY’S Mustang, the Hickory 
Grove Feed store jeep, used for flash 
delivery service by the staff and es- 
pecially Mickey, the office boy, ca- 
reened around the corner in its ac- 
customed swirl of dust and flying 
gravel, and pulled up in front of the 
warchouse platform. 

“One of these days,” cautioned Skid 
Ward, veteran trainee and new ser- 
vice man, “you’re gonna end up on 
top of the roof with that half-pint 
torpedo. Why don’t you put a pro- 
pellor on the front of it and fly?” 

“Aw, Skid,” retorted Mickey, “I 
can handle the old Mustang like a 
kiddy-kar. And what’s more, the 
Hickory Grove Feed store’s got to live 
up to its reputation for snappy service. 
Just now I got two sacks of baby chick 
mash out to Joe Plodvin’s and was 
back here in 10 minutes. Gonna try 
to cut it to less than that next time.” 

“Aw right,” acquiesced Skid, “go 
kill yourself and a half dozen Hickory 
Grove citizens and see if I send 
flowers!” 

As the two walked into the ware- 
house together Lem Jones, proprietor, 
approached through the adjoining door 
from the office. 

“Skid,” he said, “just got a phone 
call from Bill Hawkins on the Cedar 
road six miles out of town. He’s losing 
some of his baby chicks and I'd like 
to have you drive out there in the 
jeep and see if you can locate the 
trouble. He wants you to bring along 
a couple of bags of chick mash, too.” 

“Corporal Ward, reporting for duty, 
boss,” Skid responded. “I'll load on 
that feed and leave in a minute.” 

“Aw, boss, can’t: I go along?” 
pleaded Mickey. 

“Now, look,” answered Lem, stern’ 
ly. “There’s enough for you to do 
around here without  galavanting 
around the country getting in Skid’s 
way. The orders are NO!” 

Pouting and crestfallen, Mickey 
dragged himself toward the office, 
followed by Spot, the warehouse cat, 
who mewed her sympathy. 

Within a few minutes Skid was 
scooting jeep-wise down the Cedar 
road toward Bill Hawkins’ farm. As 
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By EMIL J. BLACKY 


he approached the barnyard gate there 
was a movement under the tarpaulin 
in the rear of the jeep, and a tousled 
head peeped from beneath. 

“Hi, Skid!” Mickey. greeted as he 
rose and clung to the rear of the 
driver’s seat, almost scaring Skid off 
the road. 

“Doggone your hide,” cursed the 
new Hickory Grove © serviceman. 
“What Lem Jones won't do to you for 
sneaking along on this trip! You stow- 


Tell Them So! 


Is your salesman smart and sleek? 

Does he make the orders speak 

For his efforts, week by week? 
Tell him so! 


Does your clerk who tends the store 
Bring new business to your door, 
By his tact, or skill, or more? 

Tell him so! 


Has the girl who keeps your books, 

Writes your letters, dusts your nooks, 

Other thoughts besides her looks? 
Tell her so! 


lf the help, or staff, or crew, 

At some task they have to do, 

Please the boss, though it be you— 
Tell them so! 


Rheinhart Kleiner 


away, ve got a good notion to make 
you walk back!” 

Bill Hawkins came down the path 
leading from the house to meet Mickey 
and Skid as they came to a halt in 
the driveway. 

“Why, hello, Mickey,” he greeted 
smiling broadly. “Gee, I'm glad to see 
you.” 

Mickey grasped the farmer’s hand 
and then turning toward Skid said: 

“Mr. Hawkins I'd like to have you 
meet our new serviceman, Skid Ward. 
He was a corporal in the last war and 
just finished his training at the store 
under the boss and Joe, the warehouse 
manager.” 

“Well, I'm sure glad to know you,” 
Hawkins acknowledged. “And if you 
trained under Lem Jones and Joe, you 
certainly should have learned some- 


thing. They're a couple of swell guys. 
Almost as swell as Mickey here.” 

Skid looked puzzled, wondering 
why Mickey had all the “pull” with 
this progressive farmer. 

“Understand you're losing a few 
baby chicks,” he said. 

“Not an awful lot—about 10 so far 
-—but I thought I'd better have you 
boys come out and check before it got 
worse,” Hawkins explained. 

“Well, let’s take a look,” said Skid. 
“Do you have any of the dead chicks 
around?” 

“Yes, two died this morning, and I 
kept ‘em in a paper sack, figuring you 
might want to look at *em.” 

“Well, let’s scout around the brood- 
er house first, if you don’t mind.” 

“That's okay with me.” 

Inspection of the brooder house and 
surroundings failed to reveal any pos- 
sibility of infection or disease from the 
litter, water fountains, or feeders. 
Hawkins was a meticulous poultry 
raiser. 

“Well, I can’t find anything wrong 
here,” Skid assured him. “Let's have 
a look at those chicks.” 

Mickey, Skid and Hawkins pro- 
ceeded to the tool shed where the 
chicks had been previously placed. 

“Any of the neighbors around here 
have trouble losing chicks?” popped 
up Mickey, much to Skid’s chagrin. 

“What's that got to do with it?” he 
asked. 

“Well, don’t you remember, Skid, 
that book on poultry diseases said how 
germs could be carried by dogs or 
human beings walking on infected 
ground and then coming to another 
farm for a visit?” 

“Say, Mickey,” said Hawkins. 
“You're a pretty smart boy. Come to 
think of it Hank Crain’s had some 
trouble with coccidiosis up the road. 
Hank’s been here a couple of times 
since. Gosh, I hope my chicks haven't 
got it.” 

“Well, we'll soon see,” chimed in 
Skid. “Let’s have a look at those 
birds.” 

Hawkins produced the package and 


(Continued on page 111) 
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The Secretaries’ 


@ CHOICE of the French Lick Springs 
hotel, French Lick, for the annual mid- 
summer convention of the Indiana Grain © 
Feed Dealers association has met with 
unanimous approval, according to Fred K. 
Sale, secretary of the organization. Mr. Sale 
reports that advance reservations for the 
meeting, which will be held June 23-24, 
are very heavy. 

Feed trade convention problems are be- 
setting Pete Stallcop, secretary of the Pa- 
cific Northwest Grain Dealers association, 


THE STYLE V MIXER 


AMERICA’S OUTSTANDING 


MIXING UNIT 


Expertly designed and 
ruggedly constructed, the 
Sprout-Waldron Style V 
Mixer is a highly efficient 
mixing unit. Added to 
the Sprout-Waldron line 
of horizontal mixers, con- 
tinuous mixers, and L. M. 
S. type vertical mixers, 
the Style V completes an 
outstanding line that in- 
cludes the size and style 
mixer best for your needs. 

With but one moving 
part —the vertical shaft 
of the mixing conveyor— 
maintenance and replace- 
ment costs in the Style V 
are negligible. 


for the first time this year. This summer's 
meeting, to be held June 12-13 at the 
Davenport hotel, Spokane, Wash., is the 
first the organization has held since Mr. 
Stallcop was elected secretary. 

Representing the Western Grain & Feed 
association at Interstate Commerce com- 
mission boxcar hearings in Washington, 
D. C., recently was W. H. Marriott, chair- 
man of the group’s grain division. This re- 
port comes from Mark G. Thornburg, asso- 
ciation secretary. 

The ladies got plenty of attention at the 
annual convention of the California Hay, 
Grain & Feed Dealers association, which 
was held April 17-19 at the Palace hotel, 
San Francisco. J. J. Stromnes, secretary of 
the organization, and the convention com- 


The design of this mixer makes it truly a “one man” 


unit. 


in manpower! 


Common sense positioning of essential parts 
makes operation by only one man simple. 


A saving 


Look into the profit potential of the Sprout-Waldron 


Style V Mixer. 
representative. 


Talk it over with your Sprout-Waldron 
You may realize considerable savings. 


Buy Sprout-Waldron for the finest processing equip- 


ment .. . 
ing advice. 


look to Sprout-Waldron for money-mak- 


SPROUT-WALDRON & COMPANY 


Manufacturing Engineers 


MUNCY 
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mittees planned plenty of events to keep 
the feed industry’s better halves out of 
troubie. 

Wheat crop prospects in Kansas during 
early spring have been excellent, according 
to O. E. Case, secretary-treasurer of the 
Kansas Grain, Feed & Seed Dealers acso- 
ciation. He reports that letters from mem- 
bers in all parts of the Sunflower state are 
optimistic about the 1947 wheat crop. 

Now that the members of his organiza- 
tion have gotten their convention spirit and 
salt air at Galveston, G. E. Blewett, sccre- 
tary-treasurer of the Texas Grain & !eed 
Dealers association, has shelved his con- 
vention planning for another year. The 
Lone Star state feed group held a \ery 
successful meeting at a hotel located bevide 
the Gulf of Mexico in Galveston, April 
25-26. 

Nebraska feed men and the state college 
of agriculture cooperated to hold a two day 
feed dealers’ institute and conference at 
Lincoln April 7-8, reports Howard W’. 
field secretary of the Nebraska Grain & 
Feed Dealers’ association. Dairy, pig, and 
poultry problems were discussed in detail 
with feed men and college experts consult- 
ing on mutual interests, Mr. Elm says. 

Lloyd N. Case, executive secretary of the 
Rocky Mountain association, says he has 
eaten so much mutton in recent weeks that 
he now says “Baa” instead of “Hello!” Mr. 
Case serves as secretary of the Colorado 
Wool Growers in addition to his feed trade 
duties. 

“The feed situation has troubled the 
hatcherymen in this vicinity because people 
are not taking chicks because of the high 
prices of feed and low prices of fryers, 
broilers, and eggs,” writes D. A. (Dick) 
Meinershagen, secretary of the Missouri 
Grain, Feed & Miéillers association. Mr. 
Meinershagen is busy preparing his or 
ganization’s 1947 directory. 


@ FOWLERSVILLE CO-OP CO., Fowler: 
ville, Mich., has installed a new A. D. 
Hughes hammer mill, 1 ton Munson mixer, 
and 1 ton Prater mixer. 


@ VAN NOORD FEED MILL, James 
town, Mich., has installed a new Prater 
hammer mill and Prater mixer. 


“Who's cookin'?" 
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HEN hogs get proper amount of salt, preferably Free 


Choice, they make faster gains — 100 per cent faster 
— on the basis of tests made at Purdue University. These 
faster gains necessitate more feed per day. You sell more 
feed — in the case of hogs, as much as 270 pounds more 
protein for every 100 pound bag of salt that’s fed. Yet, 
the overall cost of feeding hogs to market is less. Hogs 
reach market earlier — your feeds get credit for doing 
a top notch feeding job. Everyone profits—both you . 
and the feeder. Let us give you the whole story why ys 
it pays to push Morton’s Free Choice Salt — the salt 
that was especially developed for livestock feeding and 
nationally advertised in more than 60 farm magazines. 


MORTON SALT COMPANY, Chicago 4, Illinois 
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The Pony Express, St. Joseph, Mo., to the Pacific 
Coast was started in 1860. It was in existence 16 
months and was supplanted by telegrap 
onimals were not ponies but fleet Ameriee 

Fastest trip was 7 days and 17 houts a 

first Inaugural Address was ca 


CHASE was manufacturing Better Bags 


e The Pony Express—colorful, daring days when neither 
snow, nor rain, nor heat, nor angry arrows could stop 
those intrepid riders! 


OPEN MESH BAGS 


During this eventful period in our history, Chase was 
also playing an active and important role. In fact, 13 years PROTEX BAGS-SEWN 
prior we first began supplying bags for precious seed, é 
feed, and supplies. ALSO CEMENTED SEAMS 

1947 marks our one-hundredth year in this business. 
This broad experience in providing bags of all types for 
every need is your positive assurance of a better container 
for your products. 


MULTIWALL 
AND OTHER PAPER BAGS 


Your nearby Chase Salesman is trained in the most 
modern and efficient packaging techniques. He will be 
glad to discuss your problems with you. 


TOPMILL BURLAP BAGS 


COTTON BAGS FOR ALL NEEDS 


One Hundred Years of Experience 
in Making Better Bags for SPECIALTIES Za 
Industry and Agriculture. 


FOR BETTER BAGS... BETTER BUY CHASE 


BOISE BUFFALO CHAGRIN FALLS,O. © CLEVELAND CROSSETT, ARK. «© DALLAS DENVER DETROIT GOSHEN, IND. 
HARLINGEN, TEXAS HUTCHINSON, KAN. «© KANSAS CITY MEMPHIS MILWAUKEE MINNEAPOLIS e@ NEW ORLEANS NEW YORK 
OKLAHOMA CITY ¢ ORLANDO, FLA. © PHILADELPHIA « PITTSBURGH «+ PORTLAND, ORE. e REIDSVILLE N.C, ¢ ST.LOUIS © SALTLAKECITY «© TOLEDO 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries may obtain complete details 
by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Effect of Feeding 
Shark-Liver Oil to Cows on the Yield and 
Composition and on the Vitamin A and 
Carotene Content of the Milk. 
Authors: K. L. Blaxter, S. K. Kon and 
S. Y. Thompson, University of Reading, 
England. 
Digest: Daily feedings of 30 gm. of shark 
liver vil for one week and 60 gm. for an 
additional week were made to one cow from 
each of five pairs. The oil which contained 
80,000 I.U. of vitamin A per gm. had no 
effect on milk yield, fat yield or the solids- 
not-{at percentage. The weight of the cow 
was not affected nor was the health. The 
concentrations of thiamin, riboflavin and 
ascorbic acid were unchanged but vitamin 
A in the fat increased 11-fold when 30 gm. 
were given and 18-fold when 60 gm. were 
given. Total carotenoids decreased while 
shark liver oil was being fed. 

* 
Title of Experiment: Nutritional Signifi- 
cance of Inositol and Biotin for the Pig. 
Authors: Dean C. Lindley and Tony J. 
Cunha, Washington State College, Pullman, 
Wash. 
Digest: During a five week trial, no bene- 
ficial effect on growth or efficiency of feed 
utilization was obtained when either inositol 
or biotin was added to a purified basal ra- 
tion containing the six B complex vitamins. 
The addition of sulfaguanidine had no ap- 
preciable effect on the inositol and biotin 
requirements. When sulfathalidine was 
added to the basal ration the following sym- 
toms developed: spasticity of hind legs, hair 
loss, dermatosis characterized by dryness, 
roughness, a brownish matter around the 
eyes and cracks in the feet. The symptoms 
were prevented when biotin was added to 
the basal ration; it is similar to that pro- 
duced by feeding desicated egg white and 
prevented by intramuscular injections of 
biotin. The addition of inositol to the basal 
ration plus sulfathalidine alleviated to a 
large extent the deficiency symptoms pre- 
vented by biotin; inositol may act indirectly 
by stimulating intestinal synthesis of biotin. 
Biotin and inositol are concerned with the 
efficiency of feed utilization, since the lack 
of both, when sulfathalidine was fed, re- 
sulted in, smaller gains on the same amount 
of feed consumed. 

* * 
Title of Experiment: Supplementary Effect 
of Corn Gluten Meal with Soybean Oil 
Meal. 
Authors: E. P. Berry, C. W. Carrick, Roy 
E. Roberts and $. M. Hauge, Purdue Uni- 
versity Agricultural Experiment Station, 
Lafayette, Ind. 
Digest: Two trials involving 12 lots of 
young chicks indicated that corn gluten 
meal had supplementary value for soybean 
oil meal. In rations containing 3 per cent 
of meat and bone scraps, either 12 per cent 
of corn gluten meal with 20 per cent of 
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soybean oil meal or 16 per cent corn gluten 
meal with 16 per cent of soybean oil meal, 
resulted in a significant increase in growth 
over a ration containing 32 per cent of soy- 
bean oil meal. No satisfactory explanation 
is given for the supplementary effect of 


the gluten meal. 


Title of Experiment: The Supplementary 
Value of Methionine, Cystine and Choline 
in a Practical Soybean Oil Meal Starter 
Ration. 


Authors: D. R. Clandinin, W. W. Cravens, 
J. G. Halpin and E. B. Hart, University 


of Wisconsin, Madison. 


Digest: Experiments involving supplementa- 
tion of practical soybean oil meal starter 
rations with methionine, cystine, choline 
and certain B vitamins are reported. The 
results obtained indicated the following 
conclusions: (1) That soybean oil meal 
purchases on the open market when in- 
corporated in what might be called a prac- 
tical starter ration may or may not be im- 
proved by choline supplementation. None 
of the meals tested was made adequate for 
optimum growth by choline supplementa- 
tion. (2) Soybean oil meals were improved 
by methionine supplementation. All of the 
meals tested were benefited by methionine 
addition and one was made adequate for 
optimum growth by such supplementation. 
(3) That choline and methionine cannot 
be considered interchangeable supplements 
to practical soybean oil meal starter rations. 
Three out of four meals tested were not 
improved by choline addition whereas all 
four meals were improved by methionine 
supplementation. (4) That calcium panto- 
thenate, pyridoxine hydrochloride, nicotinic 
acid and choline as a practical supplement 
to practical soybean oil meal rations cannot 
be relied upon to produce growth increases 
superior to choline alone. In the trials re- 
ported this combination of vitamins was in 
no instance found to be superior to choline. 
(5) That it is not possible to indicate what 
pure supplements should be added to a 
chick starter composed of soybean oil meal, 
alfalfa meal, grain, grain by-products and 
mineral feeds in order to ensure optimum? 
growth. 

* * 
Title of Experiment: The Treatment of 
Linseed Meal to Improve Its Feeding Value. 
Author: F. H. Kratzer, Agricultural Ex- 
periment Station, Fort Collins, Colo. 
Digest: Linseed meal was mixed with three 
times its weight of water and allowed to 
stand for a day at room temperature. It was 
then dried. Chicks which were fed a diet 
containing the treated meal grew three 
times faster than chicks fed untreated lin- 
seed meal. Extraction or treatment with 50 
per cent ethanol improved linseed meal to a 
similar extent; extraction with 95 per cent 
ethanol was not effective. 


Title of Experiment: Observation on the 
Choline Requirements of Hens. 
Authors: H. L. Lucas, L. C. Norris, and 
G. F. Heuser, Cornell University, Ithaca, 
Digest: On a diet composed principally of 
purified and alcohol-extracted ingredients, 
and which contained 0.03 per cent of cho- 
line, egg production and hatchability were 
only slightly lower than on the same diet 
supplemented with choline so that the total 
content was 0.21 per cent. It appears that, 
under these conditions, the hens synthe- 
sized substantial amounts of choline. These 
observations were supported by certain cal- 
culations which indicate that hens, espe- 
cially high producers, may synthesize sig- 
nificant amounts of choline under practical 
conditions. 

Title of Experiment: The Effect of Feed- 
ing Thiouracil on the Body Weight of New 
Hampshire Cockerels. 
Authors: J. P. Mixner, B. A. Tower, and 
C. W. Upp, Agricultural Experiment Sta- 
tion, Baton Rouge, La. 
Digest: Groups of New Hampshire cocker- 
els which were 16 weeks of age and which 
weighed on an average of 3.65 lbs. were 
fed thiouracil as varying percentages of 
their mash diet for a four week period. 
Groups received thiouracil at the following 
percentages of the mash diet: 0.025 per 
cent, 0.05 and 0.1. In addition they had 
free access to a grass range. Control birds 
at the end of the four week period had 
gained an average of 0.9 Ibs. in body 
weight, the 0.025 per cent thiouracil group 
had gained 0.98 lbs., the 0.05 per cent 
group had added 1.15 Ibs. and the 0.1 per 
cent group had gained 1.31 Ibs. The differ- 
ences between these average gains were 
shown to be statistically significant in every 
case. At the same time, the comb growth 
was greatest in the controls and less in the 
thiouracil groups. Thus, where other ex- 
periments have shown that thiouracil fed to 
broilers may increase their finish and mar- 
ket grade, these experiments indicate that 
under certain conditions increased body 
weight may be obtained as well. 


Des Moines Club to Hold 
Annual Outing June 26 


The Des Moines (Iowa) Feed club will 
hold its annual outing and get-together 
June 26 at the Hyperion Golf & Country 
club, according to an announcement by 
Gene Gourley, Spencer Kellogg & Sons, 
Inc., secretary-treasurer of the organiza- 
tion. The outing program will begin at 
noon, with golf and other events planned 
for the afternoon and a banquet and en- 
tertainment in the evening. A registration 
fee of $4 per person will cover all events 
except golf greens fees. Reservations may be 
made by writing Mr. Gourley, Spencer 
Kellogg & Sons, Inc., Des Moines, Iowa. 


@ OFFERLE COOPERATIVE, Bellefont, 
Kan., has constructed a new 80,000 bushel 
elevator. 

@ VARINA GRAIN CO., Varina, Iowa, 
is the new name for the former C. E. Con- 
ant Elevator which has been purchased by 
Linn E. Wilde and O. J. Pudinz. 
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The biggest names in the Formula Feed Busi- 


a net ness are printed on SAVAGE Tags. 
wesoreRNeh 2 The fact that Savage Tags are used by the 


leaders in the industry, is evidence enough 
that they are both economical and efficient. 

‘ Economy results from our specializing. 
We're geared for mass production with high 


speed modern printing machinery so that an order for a run of a million passes as smoothly through 
our plant as an order for a run of a thousand. 

At no cost to you, we'll originate simple designs in bright colors, to identify your Jine. Each design 
and color combination wil] tell from beyond reading distance, or in a mixed stack, exactly what’s 
in every bag. 

A “Batch of Samples” will show you how they work... We'll gladly send them free. Write today. 


ESTABLISHED 1919 - - resident 
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BETTER BUSINESS CLINIC 


Tips on Insuring Yourself 
Against Bad Debt Losses 


e@ YOU wouldn’t think much of a feed 
dealer who didn’t carry any fire insurance 
on his inventory, buildings and other busi- 
ness .ssets. You may never have a fire, yet 
you icel fire insurance is very important. 

But what are you doing to protect your 
business from losses that you know will 
occur? The very inventory that you will- 
ingly pay fire insurance on goes out in your 
customers’ trucks and all you get, in many 
cases, is his promise to pay. Of course, 
you know your customers. Despite this 
fact, hundreds of thousands of dollars are 
written off each year in bad debts. 

When economic conditions change, a 
man who normally takes care of his bills 
may not be able to pay. His earning power 
may he cut off suddenly or lessened con- 
siderably. When this happens to a large 
number of people, book accounts shrink 
in value. If it catches you unprepared, it 
may take years to re-coup your losses. 

During the war years, almost everyone 
paid their bills. As a result businessmen be- 
came very careless. They extended almost 
unlimited credit to people who ordinarily 
were sold C. O. D. Money was plentiful, 
so collections seemed very unimportant. 
That picture is changing. Exactly what lies 
ahead no one knows. 

You couldn’t pick a better time than 
right now to take a look at your accounts 
receivable and ask yourself what might 
happen if some of your customers started 
offering excuses instead of cash. 

You might consider these four ideas if 
you are not already using them: 

1. If you haven't asked the federal gov- 
ernment for permission to use the bad debt 
reserve method, you should investigate that 
possibility. 

2. Your accounts should be aged at 
least once a month. Balances over 30 days 
old should receive your immediate atten- 
tion, 

3. You should educate your customers 
to the fact that the biggest part of your 
purchases must be paid before you even 
see what you have bought so that you in 
turn must insist on prompt settlement of 
feed bills. 


4. Make adjustments immediately. Live 


THE FEED BAG — May, 1947 


A NEW SERVICE FOR OUR READERS 


Each month on this page Gerald Burke, widely known 
business counsellor of Binghamton, N. 
particular problem facing retail feed dealers in the present 
period of highly intense competition. Mr. Burke has had 
12 years’ experience in public accounting and tax work and 
is business counsellor for the Cooperative Feed Dealers, Inc., 
a purchasing organization of independent retailers. Questions 
submitted by readers will be answered by Mr. Burke every 
month. If you have a problem on which you would like his 
expert advice, address it to Better Business Clinic, The Feed 
Rag, 1712 W. St. Paul avenue, Milwaukee 3, Wis. 


Y., will analyze a 


up to your word and insist on your custo- 
mers doing likewise. The longer a disputed 
item remains unadjusted, the more difficult 
it is to reach a settlement. 

You might like to become acquainted this 
month with Uncle Sam’s generous accounts 
receivable insurance deal. (Next month we 
will discuss the other ideas mentioned.) 

The (Internal Revenue Code) tax law 
makes specific provisions for bad debts as a 
business deduction (Code—Sec. 23 (K). 
Bad debts can be treated in two ways: 

1. They can be written off as they oc- 
cur. (If a debt is partially bad, the un- 
collectible part can be deducted. If there 1s 
no chance for recovery, it is all deductible.) 

2. A deduction will be allowed for a- 
reasonable addition to a reserve for bad 
debts. 

Most feed dealers are using method num- 
ber one. They claim a tax deduction for 
the debts that have gone bad. Many report 
and pay taxes on a large volume of credit 
sales. They never consider that they may 
not receive payment for a portion of these 
sales. 

Still others report on a cash basis. They 
reason the sale is not completed until they 
receive the cash for it. They overlook the 
loss in inventory when merchandise is not 
paid for. -This loss is just as serious as mer- 
chandise stolen, spoiled, etc. They make no 
provision for future bad debt losses which 
they know are inevitable. 

For these very obvious reasons, a reserve 
for bad debts should be considered by every 
feed dealer. Getting permission to set up 
this reserve is a simple matter. 

First of all, since Uncle Sam is willing 
to pay you to insure your bad debt risk, he 
wants an experience rating to go by. If. 
past experience indicates that about 5 per 
cent of your open accounts will go bad, 
you should be allowed to deduct that much 
from your current income. You can under 
the reserve method. Suppose, for example, 
at the end of 1947 you had $100,000 in 
accounts receivable on your books. If you 
use the reserve methods, you are permitted 
to charge to bad debt expense $5,000 
(5 per cent of $100,000) and set up a 
reserve for bad debts of $5,000. In other 
words, Uncle Sam is allowing you to charge 
the $5,000 out as a business expense in 
1947. You can thereby reduce your income 
by $5,000 in 1947 and pay a smaller tax. 
At present rates this $5,000 deduction could 


result in a tax saving of from $950 to A. 


$4,322.50, depending on the tax bracket 
you are in. 

The first year that you go on the re- 
serve method, you really get a double de- 
duction. Here is how it works:— 

(A) Suppose your open accounts 
are 
(B) Suppose you write off at the 
end of the year debts that 
actually gone bad amount- 
ing to 


$102,000 


*2,000 


(C) The balance then is.................. $100,000 
(D) 5 per cent of this balance is 

set up as a reserve................. $ 5,000 
(E) *Actual charge for bad debts 2,000 


To carry a $5,000 reserve 

you. must. set: up... $ 7,000 
Your deduction is $7,000 for bad debt ex- 
pense and is all deductible in 1947. Using 
the key letters shown above, this is how 
your book accounts are affected:— 


Dr. A/C Receivable Cr. 
(A) 102,000 2,000 (B) 
100,000 To Balance 
102,000 102,000 
(C) Balance 
100,000 
Dr. Bad Debt Expense Cr. 
(D) 5,000 
(E) 2,000 
7,000 
Dr. Bad Debt Reserve Cr. 
(B) $2000 $5000 (D) 
To Balance 
5000 2000 (E) 
7000 7000 
Balance 
$5000 


Using method number one (writing off 
bad debts as they occur) the taxpayer must 
be prepared to defend his position on every 
account written off. Using the second (re- 
serve ) method, the taxpayer is allowed to 
use good business judgment. 

You will find the reserve method impor- 
tant in your business. If you are inter- 
ested, write to The Feed Bag. We will be 
happy to reproduce the type of letter that 
you must write to receive permission to use 
the reserve method. Permission has been 
granted in every case where the facts out- 
lined in this letter were presented. 


QUESTIONS AND ANSWERS 


Q. I do not operate at present on a re- 
serve method. Is it too late to change 
for 1947? 

A. No. If you apply at least 30 days prior 
to the close of your taxable year, you 
may be granted permission to change and 
the change will affect the entire year. It 
isn’t wise, however, to deliberately wait 
for the deadline. Get your application 
in as early as possible. 

Q. The X Feed Co. set up a 5 per cent 
bad debt reserve of $5,000 in 1945. They 
had $4,000 go bad in 1946. Before writ- 
ing off this $4,000 their open accounts 
were $139,000. (1) How much can they 
charge off to bad debts in 1946 and (2) 
how much will be left in the reserve for 
1947? 

(1) $5,750. The $4,000 write-off will 
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reduce the reserve tO $ 1,000 
Accounts receivable before 
write-off 139,000 


*5 per cent of $135,000.00 is...... 6,750 
Amount left 1,000 


Addition to reserve and bad debt 


charge-off 5,750 
*($139,000 less $4,000 write-off 
= $135,000) 
(2) $6,750. 
Original reserve $5,000 
Balance 1,000 
Addition to reserve 5,750 
6,750 


THE WHITEST OF ALL GRANITE 
GRITS CAN MAKE MONEY FOR 
YOU AND YOUR POULTRYMEN. 


Easy to store ... easy 
to handle . . . easy to sell. 
GRAN-I-GRIT is a favorite 
with dealers and poultrymen. 
helps are available. . 


poultrymen economize 
and make profits. 
When the poultry- 
man profits .. 
profit, too. 
why GRAN-I-GRIT 


means gold. Stock it! ie 
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Q. The X Feed store has open accounts 


A. 


Dealer 
. national 
magazine advertising is conspicuous. 
GRAN-I-GRIT helps birds get maxi- 
mum value from all feed . . . helps 


GRAN -I-GRIT 
comes in many sizes 
for all kinds of poul- 
try. Sample pack- 
ages tell their own 


of $37,500 at the end of 1947. They get 
permission to use the reserve method on 
Sept. 30, 1947 and set up a 5 per cent 
reserve. Ten accounts totalling $2,500 
have gone bad, which they want to write 
off. What can they deduct on their 1947 
return for bad debt expense? 
—$4,250. 


Open accounts $37,500 
Actual write-offs 2,500 

35,000 
5 per tent of $35,000.................. 1,750 
2,500 
Bad debt expemse 194°7 $4,250 


SAMPLE DISPLay 
11] by inch 

1Splay is eye. 
catcher With def;. 
nite sales 4ppeal 


Q. In 1944 I deducted $1500 for bad debt 


expense. On January 10, 1945 a 3600 
account I wrote off was paid in full, In 
reviewing my 1944 return, the collector 
of internal revenue disallowed the $600 
as a deduction. I paid an additional tax 
on this $600. I reported this $600 as a 
bad debt recovery in 1945. Do I have a 
claim for refund? 


A. Yes. Your 1945 income should be re- 


duced by $600 and your tax recomputed. 
The difference between the tax you paid 
and the recomputed tax is the amount 
of refund due you. Application for refund 
should be made on treasury department's 
Form 843 and sent where you filed your 
last return. 


Q. In 1946 I sold used equipment that was 


over five years old. The equipmeni cost 
$2500. I had taken $1300 depreciation 
on it (book value $1200). I sold the 
equipment for $2000 and reported the 
$800 profit in my sales. I have since 
learned that I should have reported only 
$400 profit. Why? Can I get a refund 
on the over-payment of tax? 


A. Yes. Section 117] of the internal revenue 


code provides for treating gains on the 
sale of assets used in the business as 
capital gains. Since the assets were owned 
more than six months, the gain is only 
50 per cent taxable because it is a long- 
term capital gain. The 1946 return can 
be recomputed. A claim for refund should 
be filed on Form 843. 

If the sale of the assets resulted in a 
loss, it would be 100 per cent deductible 
under section 117J. Here is one place 
that the taxpayer really gets a break. 


Q. I own a farm in connection with my feed 


business. I operate my farm on a cash 
basis. I have been told that I can take 
depreciation on my dairy cows. Explain 
how that works. 


A. The dairy farmer can treat the cow the 


same as a piece of machinery—the cow 
is really a milk factory. Like any other 
machine, the productive life of a cow 
is limited. If you purchase a cow for 
$250 and it has a productive life of five 
years, you can take depreciaticn at the 
rate of $50 per year. In arriving at the 
rate of depreciation to take, the age of 
the cow is the most important factor to 
consider. 


“Look at the big show-off. First one she's 
caught in a month!" 
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B- Y-21*, a rich source of natural 
riboflavin, is economical to use. 
It eliminates several expensive premixing steps for you—you 
save time, and you save valuable riboflavin normally lost 

in early premixing. 


B-Y-21 is economical to buy, too. It’s all rich feed material. 
It’s priced solely on its riboflavin content. 


B-Y-21 is available for immediate shipment—in whatever 
quantity you want it. For economy, buy B»* Y-21. 


LEARN ALL THE ADVANTAGES OF USING 


IN YOUR FEEDS 
QeyZ/ MAIL THIS COUPON TODAY: 


Agricultural Division 
Commercial Solvents Corp.. 
Terre Haute, Indiana 


Please send me, without obligation, additional information on B-Y-21. 
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DARN GOOD BUSINESS 1947 


say Ultra-Lite Laboratories 


you think there have been 
times during the past few months when 
you needed help and encouragement. 
But think of your customers! Don’t fool 
yourself that they don’t need help and 
encouragement, too. 


Help Customers Solve Their 
Problems 


We at Ultra-Life Laboratories have for 
many years built our entire business 
success on helping you feed manu- 
facturers and hatcherymen solve your 
problems. We have emphasized the fact 
that you must “go and do likewise” if 
you want to build a sound, firm founda- 
tion for a permanent business. 


The War Interfered 


During the war and after the war, many 
of you had little time for customer 
service. And many of you thought it 
wasn’t necessary... back in those days 


when anything that would even pass for 
feed would sell. 


We’re Shouting from the 
Housetops 

But today, we’re writing, saying, preach- 
ing with all the emphasis at our com- 
mand that you must give your custom- 
ers SERVICE. We’ve made it easy 
for you, too. 


Train Your Men at Our Expense 
We say this, although there is a $50.00 
refundable enrollment fee for our Ultra- 
Life Eamesway School. Every student 


we train for you costs us hundreds of 
dollars. 


But think of what we teach him in three 
short weeks! The fundamentals of poul- 
try culling. Principles of selling. Basic 
facts of poultryfarm management. Com- 
mon problems of poultry-raisers, and 
how to solve them. And many other 
subjects. 


Enrollment is Limited 

Advance enrollments are now being 
accepted for our next class, which opens 
the last of May or early in June. Mail 
the coupon today. 


ULTRA-LIFE LABORATORIES, INC. 
| East St. Louis, Ml. 


Please send me full information about 
your plan for helping me serve my 
customers better. a 


Please send me full information about 
Ultra-Life Eamesway Poultry Inspec- _ 
tion Service. 
Please send me enrollment blank for 
next Eamesway School. 


Number Street City Stu'c 


f 
! 
| 
| 
\ 


MAIN OFFICE AND PLANT, EAST ST. LOUIS, ILLINOIS __ 
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Ultra-Lite Laboratories, Incorporated 


Horse Needs Center 


Harness, Saddlery Sell Well 


e@ HORSE owners in eastern Ohio 
have found the Jefferson Milling Co., 
Jefferson, Ohio, an excellent place to 
buy their feeds and stable supplies. 
The firm handles harness, saddlery, 
collars, and a score of other items 
which are necessities at any farm 
where horses are kept. 

“Although not many farmers actu- 
ally depend on horses these days, 
many of them have at least one sturdy 
team and that team requires harness 
and accessories,” Robert Beckwith, 
manager of the company, explained. 
“We realize that not very many stores 
bother with horse supplies anymore 
and so feel that our service to horse 
owners is really appreciated.” 

The Jefferson Milling Co. does a 
thriving business in feed and most 
of the farmers who own horses in 
the trading territory buy all their feed 
and other farm needs from the firm. 
Mr. Beckwith has skillfully displayed 
his leather goods and other hard-to- 
find merchandise and his office is a 
mecca for farmers who have a particu- 
lar need which couldn't be satisfied 
elsewhere, 

“We operate on the principle that 
what a customer sees suggests to him 
that it might be of use to him,” Mr. 
Beckwith stated. “That's why we ar- 
range our displays to encourage tie-in 
sales of related items. We keep our 
arrangements bright and fresh because 


we think new merchandise stimulates 
buying. Dusty, outmoded displays 
drive prospective customers away; at- 
tractive displays bring them in and 
their friends with them.” 

Mr. Beckwith’s office measures 20 
by 20 feet and two of its walls are 
lined with shelving built two feet 
from the ceiling. Along the edge of 
these shelves hang the firm’s harness 
and saddlery items. When customers 
are interested in a particular piece of 
equipment, Mr. Beckwith is right on 
hand to serve them. More than 150 
hard-to-get items are displayed in this 
manner right in the Jefferson Milling 
Co. office itself. 

Throughout the big plant, sidelines 
are very much in evidence. “We have 
found that farmers who stop in to 
buy only one particular item usually 
can be sold feed and other farm sup- 
plies too,” Mr. Beckwith declared. 
“Feed is the basis of our business, of 
course, but we never underestimate 
the value and pulling power of our 
sidelines.” 

Halters, bridles, trace lines, collars, 
bits, chains, stove pipes, and small 
hardware items all contribute their 
share to the company’s annual profit. 
“We're adding new merchandise just 
as quickly as we can get it,” Mr. 
Beckwith stated. 

Displayed on the floor of the Jef- 
ferson Milling Co. office are galvan- 


HORSE owners’ needs are 
profitable sidelines to feed at 
the busy Jefferson Milling Co., 
Jefferson, Ohio, managed by 
Robert Beckwith, above. Al- 
most every necessity for both 
work and riding horses is 
stocked. Exterior view of the 
plant is shown in photo at 
lower left. 


ized buckets, axes, brooms, shovels, 
and garden implements. Neat racks 
hold the tools and every square foot 
of floor space in the office is utilized 
to good advantage for display pur- 
poses. 

Conkey’s Y-O feeds have been the 
leading line at the Jefferson Milling 
Co. for many years. Mr. Beckwith is 
a firm believer in the merits of formula 
feeds and is constantly urging farmers 
who are uncertain about what they 
want, to buy nationally advertised 
Y-O feeds. Some custom grinding and 
mixing is also done at the Jefferson 
Milling Co. The milling equipment in- 
cludes a Jay Bee grinder and a 2 ton 
Sidney mixer. 

Neat yellow tags identify the manu- 
facturer and the price of every item 
of merchandise on sale at the Jeffer- 
son Milling Co. Farmers can get most 
of the information they want on any 
particular item without the necessity 
of consulting a sales clerk. The price 
tags are furnished by the firm which 
supplies the harness and other leather 
goods sold at the Jefferson Milling Co. 

Robert Beckwith assumed manage- 
ment of the company recently after 
three years’ service in the army. Dur- 
ing his wartime absence his mother, 
Mrs. A. R. Beckwith, handled the 
management duties in a capable man- 
ner. Mr. Beckwith’s father, who 

(Continued on page 120) 
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400 at California Meeting 


All Attendance Records are Broken 


@ BREAKING all previous attendance rec- 
ords, the 1947 convention of the California 
Hay, Grain & Feed Dealers association, 
which was held April 17-19 at the Palace 
hotel, San Francisco, was one of the most 
successful in the organization’s 23 year his- 
tory, according to I. J. Stromnes, secretary- 
treasurer. More than 400 feed men attended 
the annual meeting Mr. Stromnes reported. 

James E. Baker, Wilbur-Ellis Co., Los 
Angeles, was elected president of the asso- 
ciation at the annual business meeting held 


April 19. S. R. Frizelle, Frizelle’s, Inc., Co- 
tati, was elected vice president, and Mr. 
Stromnes was reappointed secretary-trea- 
surer by the board of directors. 

Stanley R. James, James Grain Co., San 
Jose, the retiring president, was elected to 
a one year term as director with the follow- 
ing elected to serve on the board for two 
years: Ralph Boone, Ralph Boone Milling 
Co., San Diego; C. A. Hefferman, San Joa- 
quin Valley Poultry Producers’ association, 
Porterville; J. A. Simonsen, Jim’s Fuel & 


Too little of this . . . too much of that; or the wrong source of this 
or that may destroy both the feeding performance and the mixing 
qualities of a mineral concentrate. The customer satisfaction from 
feeds mineralized with Herman Nagel’s Mineral Concentrates 
traces back to highly specialized knowledge and experience. 


ducts 


FORTIFY YOUR FEED with the 7 
“trace” minerals so necessary tc 
animal health, growth, productior 
and reproduction. At small cost, you 
greatly increase the value of your 
feed. You add cobalt, manganese, 
iodine, iron, boron, copper, and zinc 
to your feed with Trace Minera! Con- 
centrate. A lack of any one of these 
minerals can mean serious trouble 
to livestock! 


MINERAL CONCENTRATE 


Distributed in Eastern States by 
The Amburgo Company, Inc. 


1421 Chestnut St. 
Philadelphia 2, Pa. 


HERMAN NAGEL, 


the products listed below, is justly 
famous in the field of mineral nu- 
trition. His studies both here and 
abroad plus 25 years of practical 
experience stand behind his pro- 
your guarantee of 


quality. 


WRITE FOR DESCRIPTIVE LITERATURE ON THESE PRODUCTS 


formulator of 


HERMAN NAGEL’S 


TRACE MINERAL 


CONCENTRATE 


SIMPLY ADD salt and calcium 
carbonate to Formula B to make a 
complete (and completely soluble) 
mineral feed. Contains all 7 
“trace” minerals, plus all 4 phos- 
phates, mono and disodium; and 
mono and di-calcium phosphate. 


he HERMAN NAGEL Co. — 


JACKSON BLVD., 


CHICAGO 4, ILL. 
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Feed Co., North Sacramento; and T. D. 
Griffin, Star Milling Co., Garden Grove. 

Directors elected at last year’s convention 
whose terms extend to April, 1948, are: 
Art H. Ascherman, San Francisco; Ray- 
mond D. Jones, Pillsbury Mills, Inc. Los 
Angeles; Samuel S. Nisson, Pacific G uano 
Co., Petaluma; and H. V. Nootbaar, H. \v. 
Nootbaar & Co., Pasadena. 

Members of the association who made up 
the convention nominating committee were: 
Ed H. Durr, Petaluma, chairman; Harold 
Bacon, Santee; Ed L. Kyte, Modesto: Ir] 
G. Maxwell, Red Bluff; and Welles T. Ross, 
Ontario. 

Speaking on the subject, “Current Prob- 
lems in the Grain and Feed Trade,” F, 
Peavey Heffelfinger, Minneapolis, Mi 
president of the Grain & Feed Dealers 
tional association, declared that close co- 
operation between all segments of the in- 
dustry is extremely important at the pres 
ent time and warned that dealers should be 
alert to business trends both local and na- 
tional. He urged that the industry work 
hand-in-hand with its representatives in 
congress to insure its own well being and 
that of the nation’s farm population. 

Headline speaker at the closing session of 
the convention April 19 was Walter ©. 
Berger, Chicago, Ill., president of the 
American Feed Manufacturers association. 
Mr. Berger’s topic was “Your Feed Busi- 
ness.” He cautioned members present to 
keep an especially alert eye open to chang- 
ing conditions and to give thorough feeding 
service in the present highly competitive 
period. 

Members of a panel which discussed 
means of promoting more successful live- 
stock and poultry production in California 
were: John Pickett, Pacific Rural Press, San 
Francisco; G. E. Gordon, University of 
California; Dr. J. F. Harr, California Poul- 
try Council, Sacramento; John Lawler, 
Poultry Producers of Central California, 
San Francisco; Gail M. McDowell, Western 
Consumers Feed Co., Hynes; and William 
E. Newlon, University of California. The 
panel suggested methods by which the state 
feed industry could aid in establishing 
higher livestock and poultry production. 


@ R. E. WINN, Tyndall, S. D., is mod- 
ernizing the elevator he purchased recently. 


on., 
Na- 
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Vitamin Ds speeds up the calcifica- 
tion that makes chickens grow husky, pro- 

duce more eggs and hatch large broods. 

But not all vitamin D acts with equal 

effectiveness on poultry. 

TRIDEE, the Winthrop brand of vitamin 
D3, is derived from 7-dehydrocholesterol, 
the only chemical from which pure 


vitamin D3 can be made. Chickens easily absorb TRIDEE, which 
enables them to utilize the calcium and phosphorus they need for 


capacity egg production. 


TRIDEE has a biological potency of 200,000 AOAC chick units 


per gram and is supplied in vegetable oil. 


TRIDEE is sold directly to Feeding Oil Processors and Dry Mix 


Manufacturers. Available through suppliers. 


TRADE MARK REG. U. S. PAT. OFF. 


Special Markets Division WINTHROP CHEMICAL COMPANY, INC. 
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170 Varick Street 
New York 13, N.Y. 


This Vitamin Puts 
MORE EGGS in the 
Market Basket... 


OTHER WINTH 
ROP 
SYNTHETIC VITAMINS 
RIB 
ENRICHMENT 


Promo+r 
atchability high cos 
©unce contains 


STOMSs of riboftayin, micro. 
* CALCIFERO, 
(Pure Crystallin 

VITAMIN B, 

° VITAMIN B, 

NIACIN 

VITAMIN B, 

* CALCIUM Pa 

NTOT; 
VITAMIN MENATE 


“VEXTRAM” 
—Winthrop’ 
Flour-Enrichment 
e Winthro 
°ur-Bleaching Agent 


e Vitamin 


P's Brand of 


a 
re 
AMI 
NO ACIDs: 
ryptophane Cysti 
henylalanine T 
Methionine yrosine 
Valine 
Vtamic Acig 


© 1947 . D. H MFG, CO. 


SPRAYERS JAND] DUSTERS 


HAY TIOOL AND 
BARN EQUIPMENT 


LIVESTOCK EQUIPMENT 


FARM VENTILATION 
EQUIPMENT 


POULTRY | EQUIPMENT 
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ghe dealer re-writes a gamovs ee? 
: supPpos® you are one of the many enousands of dealers 
who sell pudso™ equipmen™ Don't you agree chat profit 
makers” is an apt way *° describe Hudso™ products? a 
you have “tested and proved” rheit galability yourself. 
you have seen customers come into your store» pre-sold 
on the Piudso™ right from che start. They have = 
pudso® sprayer gustetS> poultry and equiP- 2 
q ment or they nave good about 4 
piudso™ equipment from othet gatistied users: Or they 
nave read pudso® gavertisin€ in theit favorite magazine 4 
and are ooking for pudsom quality: 
such acceptance makes fOF easy sales: 
such acceptance puilds gure repeat sales: Turn this 
acceptance anto extt profits for you male pudse® yout 4 
THE pran FOR EXTRA profits 
a To make Lifetime customer's for Deoler® 
pest for Mont profitable for YO" 
pasic INVENTORIES of LEADING LINES 
To assure fast qurnove’ pigge" Net profits 
ste Ary 10 ysers— 
To send more puyet> yo Your grore 
4 practicAt wELP— 
“~ to Pull Them ond Sell qhem Fost 


DeLancy Emphasizes Value of 


Good 


ILLUMINATION contributes heav- 
ily to the attractiveness of any feed 
store, according to John L. DeLancy, 
owner of the Super-Hi-Way Hatchery 
€& Feed store, South Bend, Ind. Bright 
three-color neon signs and brilliant 
floodlights illuminate the front of his 
attractive concrete block store at night. 

“A bright front can do a lot of 
good for any feed store,” Mr. DeLancy 
stated. “Even though the store is not 
open at night, bright lights will iden- 
tify it in the farmer’s mind and will 
make him remember it next time he 
comes to town in the daytime to do 
his farm shopping.” 

Eye-appealing landscaping is now 
being developed at the Super-Hi-Way 
Hatchery because Mr. DeLancy be- 
lieves that it too contributes to the 
customer appeal of his store. The at- 
tractive arrangement of shrubs and the 
rich green lawn mean much to the 
general appearance of his store. 

The neat front of the concrete block 
building is of Mr. DeLancy’s own de- 
sign. The three color neon signs are 
also his own idea. Their brilliance 
lights up the entire front of the Super- 
Hi Way Feed store and emphasize the 
displays in the three giant plate glass 
windows which cover the front of the 
building. 

Keeping a feed establishment as spick 
and span as an up-to-date hospital is 
a fundamental practice of DeLancy’s 
which has won him a host of friends 
and an ever increasing volume of busi- 
ness. “Everything must be as clean as 
humanly possible at all times,” Mr. 
DeLancy stated. “We want farm wo- 
men to give our store their approval 
because we realize their influence on 
the family buying. The ladies demand 
the same cleanliness in the places they 
shop as they do in their own homes.” 


Mr. DeLancy got many of his point- 
ers on how to be successful in the re- 
tail feed business the hard way. He 
made two earlier attempts at operating 
a feed store which weren't successful. 
“But I learned plenty from those fail- 
ures and they have helped build my 
present success,” Mr. DeLancy as- 
serted. 

Behind the Super-Hi-Way display 
room is a second building which 
houses the firm’s warehouse and cus- 
tom grinding and mixing department. 
The strict cleanliness policy is prac- 
ticed here also. In the future Mr. 
DeLancy plans to construct another 
building to serve as a garage and to 
provide storage space for hay and 
straw. 

Aluminum paint is used throughout 
the two Super-Hi-‘Way Feed store 
buildings. “It brightens the place up 
and keeps everything looking neat,” 
Mr. DeLancy explained. Exterior trim- 
mings, too, are painted in the eye- 
catching aluminum shade. 

Price-cutting has no place whatso- 
ever in any of Mr. DeLancy’s business 
activities. “There’s no justification for 
cutting prices in the retail feed busi- 
ness,” he explained. “Fair trade prac- 
tices should be observed. These de- 
mand that quality merchandise be sold 
at prices commensurate with its worth. 
Once price cutting begins, everyone 
suffers. 

“During the winter this past year I 
had many calls for hay that I was un- 
able to supply. Good quality hay just 
wasn't available and I didn’t intend 
to sell inferior hay so I just didn’t 
handle any at all,” he stated. 

“T told the customers the facts with- 
out embellishment and they under- 
stood my situation and thanked me for 
my honesty in telling them the truth.” 

Naturally, Mr. DeLancy stated, 
quality merchandise cannot be sold at 
cut prices. “When a customer com- 
plains that my prices are too high 
and tells me that so-and-so sells for 
less, I don’t brush him off. I simply 
explain that he is getting the best 
quality merchandise available at a fair 
price and with a solid guarantee be- 
hind it. When the customer under- 


BRIGHTLY lighted exteriors at- 
tract new business to feed 
stores, according to John L. 
DeLancy, above, owner of the 
Super-Hi-Way Hatchery & 
Feed store, South Bend, Ind. 
His store, shown at lower left, 
is illuminated by floodlights 
and a three-color neon sign. 


stands this, he generally forgets all 
about cut prices.” 

Newspaper and direct mail advertis- 
ing are used widely by the Super-Hi- 
Way Feed store. In addition, Mr. . 
DeLancy is planning to do some radio 
advertising. “I hope to get some Sun- 
day radio time, because that’s a day 
when most farmers are able to listen,” 
he declared. “I feel that the time a 
program goes on the air is very im- 
portant in determining the effective- 
ness of the message it presents.” 

Cooperation with the manufacturers 
who supply him is a fundamental busi- 
ness policy of John DeLancy. Both 
Dr. Salsbury’s and Wayne representa- 
tives work together with him in plan- 
ning advertising and promotions to 
interest new customers. 

“Remedies are essential in any feed 
store or hatchery today and they are 
even more vital in a store like mine 
which is both a feed firm and a hatch- 
ery. A nationally advertised line of 
remedies should be on the shelves of 
every feed store.” 

The advantages of using formula 
feeds is stressed in Mr. DeLancy’s pro- 
motion which involves the feeding of 
two sets of chicks, one group getting 
formula feed manufactured by Wayne 
and the other group home-mixed ra- 
tions. Customers can: easily see the 
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superior results obtained from the feeding 
of tested, balanced formula feeds. 

“We do custom grinding and mixing but 
on request only,” Mr. DeLancy stated. “In 
my opinion, formula feeds are far better 
than home mixes and that’s why I am try- 
ing to convince all my customers to feed 
formula rations exclusively.” The Super-Hi- 
Way hammer mill is powered by an engine 
converted from an automobile. In the rear 
of the main building are two incubators and 
separate hatchers with a total capacity of 
5,000 chicks. This department will be ex- 
panded considerably in the future, accord- 
ing to Mr. DeLancy. 

The Super-Hi-Way Hatchery & Feed 
store does business on a strictly cash basis. 
“It’s either cash or nothing,” Mr. DeLancy 
said. “I learned the hard way that cash is 


best and I have no intention of doing any 
selling on credit.” 

During the next bowling season Mr. 
DeLancy plans to sponsor a team in a lead- 
ing local league. “This will prove excellent 
publicity for our store, I am sure,” he de- 
clared. “Many farmers in this area are ar- 
dent bowling enthusiasts.” 

Treating customers well and handling 
quality merchandise have both contributed 
important shares of Super-Hi-Way profits 
in the past. With new and modern lighting, 
bright neon signs, and an up-to-date sales- 
room, John L. DeLancy’s Super-Hi-Way 
Hatchery & Feed store is looking forward 
to an even more prosperous future. 

@ PAWNEE ALFALFA MILL, Pawnee 
City, Neb., has installed a new grinder. 


SPECIAL!! 
JODINATED PROTEIN Is now 


available for experimental purposes. 


For information, 


write Specifide! 


YOUR NEW WAY 


Specifide VITAMIN SOURCE— 
for Starting, Growing, Broiler 
Mash; Layer, Breeder, Turkey 
Mashes; Calf; Dog; Swine. 


Specifide SWEET "70"" DAIRY— 
Sweet, 70% Protein, plus 20-lb. 
bonemeal equivalent, Trace 
Minerals and Vitamin D. All in 
100 Ibs. 


Specifide CHOLINE CHLORIDE 
33-1/3% in Alfalfa Meal. 
Mix easy. In convenient 5-lb. 
Tin. 


Specifide TRACE MINERALS— 
All the desirable Trace Miner- 
als for supplementation of I- 
TON of Base Minerals. In 10-Ib. 
Packages. 


Specifide KEEP-KROP — For 
economical preservation of 
high-moisture . crops, grains, 
hays. In 50-Ib. Bags. 


D-3 — ACTIVATED ANIMAL 


STEROL — 900,000 A.O.A.C. 
Units per Pound. 


D-2 — ACTIVATED PLANT 
STEROL—10,000,000 USP Units 
per Pound. 


TO 


BETTER FEEDS 


Yes, your new way to better feeds, 
at lower cost, is to use the less ex- 
pensive, everyday feedstuffs and for- 
tify them with Specifide VITAMIN 
Source. 

Feeds fortified with Specifide meet 
the standards of Nutrient Allowances 
set up by the National Research 
Council. 
standards. 

Each 5-lb. Tin of VITAMIN Source 
fortifies | 
trated, economical, easy to mix. 


Specifide's Sealed-In Vitamins in- 
sure you get what you pay for. It's 
the Vitamins you get that count, not 
the bulk. Specifide Vitamins are 
"Right on the label and Right in the 


can. 


We know of no better 


TON of FEED. Concen- 


Be RIGHT! WRITE Now 
For Further Information! 


Specifide, Inc. 


Manufacturing Chemists For The Feed Industry 


Delaware and South Sts. 
INDIANAPOLIS, INDIANA 


Joins AFMA Staff 


KEN EVANS 


Ken Evans, Chicago, Ill., has been ap- 
pointed director of the newly established 
agricultural service division of the Amer- 
ican Feed Manufacturers association, Wal- 
ter C. Berger, president of the organization, 
has announced. Mr. Evans will guide the 
new division’s activities in cooperating with 
other agencies interested in the farmer's 
welfare and in obtaining, coordinating, and 
distributing information of significance to 
American farmers. 

Mr. Evans was born and grew up in a 
farming community. He has had 15 years’ 
experience in the agricultural field, includ- 
ing the production of education and pro- 
motional material for the feed, remedy, in- 
secticide, and farm equipment industries. 


@ FARMERS COOPERATIVE ASSO- 
ciation, Page City, Kan., is constructing a 
new 100,000 bushel elevator. 


@ FLOYD MARVICK, Bedford, Jowa, 
has purchased the Hayes Feed & Mill Co. 
plant at Villisca. 


@ NORRIS GRAIN CO., Galatia, Kar, 
has purchased the J. F. Stoskopf elevator # 
Susank. 

@ OSCEOLA ALFALFA MILLING ©. 
Osceola, Ark., is constructing a new $125. 
000 alfalfa meal blending plant. 

RE-ELECT ALL OFFICERS 
All officers and directors of ‘the 

Worth (Tex.) Grain & Cotton exchange 
were re-elected at the organization’s 01 
nual meeting held April 15, Jack N. Green: 
man, president of the exchange, has an 
nounced. Mr. Greenman was revelected 
president, Gus E. Cranz vice president, 
and E. B. Wooten was named to his 40th 
year as secretary. The following directors 
were re-elected: W. P. Bomar, M. C. Rall, 
K. K. Smith, W. W. Manning, and W. O. 
Brackett. 
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VITANDRY D2 
irradiated Yeast Sterols 
A Vitamin D. supplement in DRY 
FORM for four footed animals. 


Helps assimilate minerals present 
in feed. Economical, easy to 
mix, available now. 


VITAND 


A and D Feeding Oils and 
Fortified Codliver Oils 


ZeaProvide maximum gvaranteed 
potency for all types of feeds, 
right through processing and 
storage time. Comes in poten- 
cies to suit your needs. 


VITANDRY 2000 
A scientific blend (dry form) 
of D-Activated Animal Sterol 
(Vitamin D,) dispersed in dry 
cereal form. Research has 
proved VITANDRY 2000 as 
effective as fish liver Vitamin 
D for poultry and turkeys. 


FACT 
Ww York—15 East 26th Street, Zone 


Farm Feed Division: 919 


E. F. DREW & COMPANY 
aud Processors 

FORM fo. fo of VITAMIN A PRODUCTS 
FOR FEED MANUFACTURERS 


massive, 


is where Drew Vitamin products are 


tested and blended for quality, 


modern plant 


Scientifically processed by skilled men, 
biologically tested and rechecked 


Drew Vitamin products 


have earned 
their widespread popularity 


with feed manufacturers, 


W & CO., Inc. 


N. Michigan Ave., Chicago 11, Mlinois | 
ORATORY, BOONTON, N. 
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Eye Appeal Vital Need Today 


Loux Terms Interesting Displays Essential 


@ EYE APPEAL is a vital necessity 
in the modern feed store, according 
to Raymond Loux, who operates the 
Loux Hatchery, Ottawa, Kan. “To 
make an outstanding success in any 
line of business today, a man must 
take advantage of time saving short 
cuts, modern improvements, and must 
give his store plenty of eye appeal,” 
Mr. Loux declared. 

“It is more true in the feed busi- 
ness than in almost any other that 
attractive stores and bright, interest- 
ing displays are vitally important,” he 
stated. “With that belief in mind, I 
am constantly making improvements 
in my store, because I am confident 
that extra business will result from 
every improvement.” 

The wide Loux Hatchery store front 
has broad windows which facilitate 
large, interesting displays. They also 
permit a view of the entire display- 
room from the street outside. Attrac- 
tive green and orange awnings frame 
the windows and there is an awning 
canopy over the front door which 
reaches right to the curb. Mr. Loux’s 
busy firm is located on Main street, 
Ottawa’s principal business thorough- 
fare, so the bright appearance of his 
store attracts plenty of new customers 
without much extra promotional work. 

“Neatness and cleanliness are abso- 
lute ‘musts’ in our store,” Mr. Loux 
declared. The one-story brick build- 
ing is well insulated against weather 


& 


and rodents, and the entire structure 
is kept spotlessly swept and cleaned 
at all times. “Unclean stores will drive 
away the farmers,” Mr. Loux ex- 
plained. “The modern farmer keeps 
his farm in top-notch clean condition 
at all times and expects the stores at 
which he shops to be kept equally 
neat.” 

Samples of all types of livestock and 
poultry feed are attractively displayed 
in the salesroom, but purchases are 
handled directly from the spacious 
warehouse at the rear of the feed store 
building. “By eliminating handling of 
feed right in the displayroom itself 
we cut down on dust considerably,” 
Mr. Loux explained. “It is also far 
more convenient not to have to carry 
heavy feed sacks through the sales- 
room and out to the cars or trucks of 
customers.” 

All merchandise is displayed on 
specially designed stands. Nothing 
whatsoever is arranged on the floor 
itself. Display fixtures are uniform in 
style, attractively finished, and show 
off goods to the best advantage. Be- 
cause the merchandise does not rest 


INTERESTING window dis- 
plays, neat stock arrangements, 
and an exterior with “eve ap- 


peal" should be components of 
every modern feed store, ac- 
cording to Raymond Loux, 
owner of the Loux Hatchery, 
Ottawa, Kan. Mr. Loux's eye- 
catching brick store is shown 
below. 
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directly on the store floor, cleaning js 
made much easier and the bottoms of 
the items on display are not as easily 
soiled or damaged. 

The salesroom employs modern, cf- 
ficient lighting, and is tastefully decor- 
ated in pastel colors which make the 
most of the lighting. Floors, fixtures, 
and merchandise are kept free of dust 
by very frequent thorough dustings. 
At one side of the main feed and farm 
supply displayroom is the baby chick 
department. This section of the store 
is separated from the main salesroom 
by glass partitions which protect the 
health of the infant birds and lend an 
orderly appearance to the hatchery 
department. 

“Ours is the only U. S. approved 
hatchery in the county,” Mr. Loux 
stated. “To secure this approval, we 
naturally had to meet certain high 
standards of cleanliness, sanitation, 
and ‘know-how’ in our hatchery op- 
erations. We are doing our best to op- 
erate our feed business on an equally 
high plane.” 

Labor saving devices are installed at 
the Loux Hatchery just as soon is 
they have been proven worthwhile. 
“We are always on the lookout for 
labor savers or ideas that will make 
our store more attractive to custo- 
mers,” Mr. Loux said. “We have ther- 
mostatic controls for our building 
heating and our hatchery. Our eggs 
are turned at regular intervals by auto: 
matic controls and our window lights 
are turned on and off by time clocks. 
We also have a very workable inter 
communication system which connects 
every part of our plant,” Mr. Loux 
added. 

There was plenty of active compe 
tition when Mr. Loux started in the 
feed and baby chick business a litt!: 
over six years ago but his progres 
sive merchandising practices have 
given him a steadily increasing volun: 
of business. Mr. Loux scoffs at deale: 
who won't modernize because the) 
think farmers prefer the old country 
store type business establishments. 

“Our farmers today are too we!! 
educated to be satisfied with or foolei 


(Continued on page 8&0) 
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THE SIGN 


_TURNOVER 


General Mills 


ALC 
FEEDS 


HAT MEANS BUS 


With the return of the trade- 
mark “Farm - tested” Larro 
gives you peak quality in a 
formula feed. This is main- 
tained through General Mills 
Products Control .. . and the 
skill and knowledge of spe- 
cialists in animal and poultry 
husbandry at Larro Research 
Farm. 


Larro feeders not only receive 
high quality products but 
they obtain “extras” in the 
way of practical helps on 
feeding, management and 
answers to many perplexing 
problems on animal hus- 
bandry. It all adds up to fine 
acceptance and fast turnover 
of Larro Feeds. 


"Farm-tested” is a trademark 
of General Mills, Inc. 


General Mills 


Larro Feeds 


Dept. 21 


DETROIT (2)—SAN FRANCISCO (6)—CHICAGO (4) 


Those interested in a Larro dealership should write nearest office 
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NATIONAL 


ADVERTISING 


“SALES” 
PROMOTION 


SELLER 


Alert dealers appreciate effec- 
tive national advertising. It 
makes their selling jobs more 
simple — more profitable. 
Larro magazine ads reach mil- 
lions of readers every month 
with “helpful” ads that build 
additional good will. 


General Mills sees to it that 
Larro dealers are given every 
assistance possible for selling 
Larro Feeds. This includes 
striking folders, mailing ma- 
terial, sound slide films, news- 
paper ads, window and store 
displays, and helpful field 
service. All those aids can 
mean a lot to your feed profit. 
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OR POLITICIANS 
Boss: “Shame you. Do you know 
what we do with office boys who tell lies?” 
Boy: “Yes, sir. When they get old 
enough the firm sends them out as sales- 
men.” 


on 


* 


Any excuse to leave home is frequently 

welcomed, and sometimes invited. 
* 
MAGIC BOTTLE 

Magician: “In this bottle I have peroxide, 
which makes blondes, and in this bottle I 
have dye, which makes brunettes.” 

Member of the audience: “What's 
the third bottle?” 

Magician: “Gin, which makes both.” 


in 


More and more Mid-western 
feed dealers are handling profit- 
able Critic Feeds. They find that 
Critic's feed-selling plan defi- 
nitely increases their feed busi- 
ness. Advantages such as high 
product quality, personalized 
dealer service, prompt mill-to- 
dealer deliveries, fair pricing 
and business integrity all work 
in their favor to help increase 
their feed volume and build 
satisfied customers. 


Perhaps we have just the feed- 
selling plan you are looking for. 
Let us give you complete de- 
tails. Write... 


CAREFULLY SIFTED FOR FE 


3 


ED DEALER CONSUMPTION 


POOR TEACHER 
Judge: “Well, Sam, about your son 
stealing those chickens, I've decided to let 
him off this time but why don’t you show 
him the right way?” 
Sam: “Ah done tried hard, Jedge, but 
he goes and gets hisself caught anyway.” 


CHULTZ, BAUJAN & CO. 
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BEARDSTOWN, ILLINOIS 


Englishman: “What's that bloomin’ noise 
I ‘ear this time of night?” 
American: “Why, that’s an owl.” 


Englishman: “Of course it is, but ‘oo’s 
‘owling?” 
* & 
DISTRACTION 


Wife: “Did you see those soldiers 
ing at that girl boarding the bus?” 
Husband: “What soldiers?” 
* & 
POINT OF VIEW 
First Communist: “Beautiful day!” 
Second Communist (grudgingly): “Yes, 
but it’s beautiful for the rich, too!” 
* 
DISCOURAGED 
A scientist, working on a super-atom- 
bomb, blew up the whole world, except 
himself, his plane and a jungle. He flew to 
the jungle, came upon two apes, a boy and 
girl ape respectively, both neatly dressed 
in their hides, and told them that civiliza- 
tion had been destroyed. The hoy ape 
looked dazedly at the girl ape (a shapely 
number) and said, “My God, do I have to 


start the whole damn thing over again?” 
* 


FIRST THINGS FIRST 

“And now, children,” inquired the Sun- 
day School teacher, in a review of the 
day’s lesson, “who can tell me what we 
must do before we can expect forgiveness 
of sin?” 

There was a moment's pause, and then 
little Wilbur made his logical contribution: 
“Well,” he said, “first we have got to sin.” 

She was insulted when somebody of- 
fered her a drink, but being a lady, she 
swallowed the insult. 

STRENUOUS 

Flossy had a new job in a flower shop. 
Near the end of a long and busy day her 
friend, Madge, came in to wait for her. 

Flossy: “Will I be glad when this day is 
over! I'm so tired I can hardly move.” 

Madge: (Suddenly thinking of a plant 
she wanted to buy.) “Say, do you have a 
Trailing Arbutus?” 

Flossy: “I wouldn’t be surprised. But if 
you'd taken as many steps as I have today, 
you would too.” 

* 
NO HORNS 

“Oh, what a strange looking cow!” ex: 
claimed the sweet young thing from Chi- 
cago. “But why hasn't she any horns?” 

“Well, you see,” explained the farmer, 
“some cows is born without horns and 
never had any, and others shed theirs, and 
some we dehorn, and some breeds ain't 
supposed to have horns at all. There's a 
lot of reasons why some cows ain! got 
horns, but the reason why that cow ain't 
got horns is because she ain’t a cow-- 
she’s a_ horse.” 


stare 
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Playful Today?” 


Penelope: 
Pete: 
Penelope: 


Pete: 
Penelope: 


Pete: 


Penelope: 


Yes, Pete, it feels so good to be outdoors! 
Say, you really are feeling your oats now that you’ve flown the coop, hey? 
Oats nothing! It’s that wonderful Pillsbury’s Best Growing Mash. 


Wonderful is right, Penny. Pillsbury’s Best Growing 
Mash is distinctly “home on the range.” 


Indeed, yes! The way we're growing, we'll sure be ready 
to please the boss with our fall egg production. 


Yep! The Pillsbury’s Best Feeding program means more 
profits from all the poultry and livestock on the farm. 
The Pillsbury dealer sure has something there. 


I’ll say! And gossip straight from the feed store says his 


Pillsbury profits aren’t just “chicken feed” either! mepreepeatieneaiaees 


Feed Mills in Nine Other Cities. 
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Division headquarters: Clinton, Iowa. 


@ MILLIONS of tons of vegetable matter, 
rich in protein, carotene, and riboflavin, are 
wasted every year on American farms and at 
processing plants. This waste includes culls, 
vines, leaves, tops, roots, trimmings, peel- 
ings, and even whole crops which are left 
in the fields because of a labor shortage, 
lack of demand, or poor quality. For sev- 
eral years the department of agriculture has 
been studying means of utilizing this rich 
waste matter and has reached conclusions 
indicating that definite use can be made of 
the vegetable products. 


Wealth in Vegetable Waste 


Plant Products Have Definite Uses 


During 1946 some 2,765,130 tons of 
vegetable waste came from fresh market 
sources and another 2,905,314 tons from 
processing crops. Processing plants in op- 
eration during the last year included 30 to 
40 vegetable dehydration layouts, 500 froz- 
en food processors, and hundreds of can- 
neries, the department reports. 

Because the time and duration of crop 
seasons vary with crops and sections of 
the country, these facts must get careful 
consideration when mapping out any plan 
for commercial utilization of vegetable 


to protect livestock | 
and poultry from 
goiter and 

related conditions 


Nutritional authorities have long known the value of 1opINE 
in the nutrition of livestock and poultry. 

Farm animals, just like human beings, require 10DINE. 
To be sure, only a little is needed — but that small amount 
is vital to prevent goiter and related conditions. 

In goiter areas, 1ODINE is a “must”. In other areas, it is a 


wise precaution. 


Buyers know how important I1op1NE is to the proper nu- 
trition of farm animals. They look for it in the feed they 
buy. Make sure your feed contains opine! The cost of add- 


ing IODINE is negligible. 


wastes. Although the pea growing season. 
for example, is relatively short in most 
areas, cabbage is grown the year around 
in the Pacific coast region. The start and 
end of the packing season also varies hy 
location. Since the pea processing season is 
short it would be unprofitable to instal] 
driers for the waste from this crop alone 
unless the vines could be ensiled to prolony 
the drying season. Yet it might be possible 
to combine the drying of pea vines with 
the production of alfalfa meal. 

Laboratory research has developed « 
method of separating vegetable leaf blades, 
rich in protein and vitamins, from the less 
valuable stems and midribs. Leaves tested 
by the department of agriculture included 
broccoli, beets, spinach, turnips, carrots, and 
lima beans. Each required a slightly differen: 
treatment from the others. 

Alfalfa driers, it was shown, can also 
successfully dry pea fines and carrot tops. 
They are easier to dry than beet tops, tur- 
nip tops, lima bean leaves, and broccoli 
leaves and are porous. The latter four vege- 
tables must be turned frequently while they 
dry. This drying can be accomplished with 
turning if the driers are equipped with a 
series of aprons or conveyors that turn the 
material and break up the lumps in it. 

Leaf blade portions of vegetable wastes 
except pea vines can be flash-dried with air 
at 240 degrees Fahrenheit. The leaf he- 
comes brittle and dry with the stems re- 
maining tough and moist. Stones break up 
the leaves and separate them from the wet 
stems within a rotating screen. Then the 
leaf material is ground into meal by a 
grinder. Next the stems are chopped or 
crushed so that they will dry easier. Stems 
produce a lower grade product of less nu- 
tritional worth. The stem product and leaf 
meal can be mixed or marketed separately. 
Pea vines can be dried, ground, and screen- 
ed without separation of the leaf parts. 

It is extremely important that the raw 
materials reach the drier quickly. The cost 
then of processing these wastes into leaf 
meal averages less than 1 cent a pound for 
lima bean waste to 3 cents a pound for beet 
tops. Care must be taken to insure that 
poisonous insecticides are not present in 
toxic quantities. 

Leafy wastes offering the greatest returns 
are: beets, broccoli, cabbage, carrots, cauli- 
flower, kale, lima beans, peas, rutabagas, 
spinach, tomatoes, and turnips. Tomato 
leaves are not suitable for leaf meal. 


@ FARMERS COOPERATIVE ELEVA: 

tor Co., Waukee, Iowa, has purchased the 

Ortonville Elevator at Ortonville from E. O. 

DeAtley and Den and Tom Mann. 

@ BEN ESSE, Northwood, Iowa, has pu: 

chased the interest of Paul Martin. in Esse 

& Martin and will operate the firm as the 

Esse Feed store. 


PLAN CONFERENCE JUNE 11-13 
The Southern Feed Control association 
will hold its annual conference June 1!-i5 
at the Peabody hotel, Memphis, Tenn, 
Bruce Poundstone, Memphis, secreta: 
treasurer of the organization, has 
nounced. Heading the committee making 
local arrangements for the conference is 
H. L. McGeorge, Royal Stafolife Mil's, 
Memphis. 
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DOES IT...Every Time 


More and more feed manufacturers have learned to count on 
A RAY EWING MIX because actual use has proved it’s the 
way to build better feeds at lower cost.... Feeds that bring a 
steady profit for your customers.... Feeds that put you out in 
front of competition. For quality—for economy—for steady 
profit—A RAY EWING MIX does it... Every Time. Write today 
. for information on how to make feeds to meet keen competition. 


Ray Ewing is the author 
of the new 1947 textbook 
(1400 pages) 


THE 
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CONSULTING NUTRITIONISTS TO THE TRADE 


Household Needs Attract Women 


Urge Husbands to Buy from Comparda 


e HOUSEHOLD necessities includ- 
ing clothes pins, light bulbs, and laun- 
dry supplies attract farm women to 
the Arlington Feed Co., Akron, Ohio, 
where the owner, Joseph E. Compar- 
da, really makes them feel at home. 
“The influence of farm women on 
where and what their husbands shop 
is a tremendous one,” he declared. 
“That's why we bend a little extra 
effort towards keeping the ladies in- 
terested in our store.” 

The attractive one-story brick build- 
ing which houses the Arlington Feed 
Co. is a model of neatness and effi- 
ciency. Throughout the store, Mr. 
Comparda insists that absolute clean- 
liness be maintained. “Dust and dirt 
drive away customers,” he explained. 
“We want them to continue to buy 
from us and to bring their friends. 
That's why we insist on a bright, clean 
store at all times.” 

Displays in Mr. Comparda’s feed 
store exemplify his demand for neat- 
ness and efficiency. The household 
items which attract the ladies are giv- 
en a prominent place in the salesroom 
and sometimes even share the window 
display space. Remedies, important to 
the profit of feed stores all over the 
country, are stocked on _ attractive 
shelves convenient to the wrapping 
counter. 

“This is the best place in our store 
for remedies,” Mr. Comparda stated. 
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“Many times farmers would forget to 
purchase remedies if they were lo- 
cated elsewhere in the store but here 
behind the wrapping counter they at- 
tract every eye.” When Mr. Compar- 
da or G. H. Breneman, his livestock 
disease expert, wait on customers they 
always stress the advisability of being 
prepared to combat any and all dis- 
eases which might threaten the farm- 
ers’ poultry or livestock. 

Naturally, competent livestock and 
poultry advisory service is offered 
without charge to all farmers in the 
Akron trading area. “We think that 
this free service is worth its weight 


in gold,” Mr. Comparda explained. . 


“Remedy orders logically precede or 
follow almost every piece of advice 
we give farmers.” Shores, Lee’s, and 
Dr. LeGear’s remedies are handled at 
the Arlington Feed store. 

Sometimes Mr. Comparda is tempt- 
ed to add the initials “F. D.” behind 
his name when he signs it. That's be- 
cause he is in reality a feed doctor— 
a feed retailer who knows the value of 
balanced rations and who knows how 
to convince farmers of the added ad- 
vantages of feeding them. 

The best reference for Mr. Com- 
parda’s thorough feed service are his 
satisfied customers. Just how satisfac- 
tory his service has been is shown by 
the Arlington Feed store’s volume of 
business. When Mr. Comparda began 
in the feed store in 1940 gross sales 
were $24,000. Last year they were 
more than $182,000. 

Coupled with the poultry and live- 
stock advisory service offered by Mr. 
Breneman and himself and his own ex- 
pert feed advice, Mr. Comparda dis- 
tributes hundreds of pamphlets and 
booklets explaining methods of pre- 
venting and controlling livestock and 


CONSCIOUS of the purchas- 
ing influence of farm women, 
Joseph Comparda, left, owner 
of the Arlington Feed Co., 
Akron, Ohio, stocks a full line 
of household needs to attract 
them to his store. Employe 
Ted Dulich is shown in firm's 
complete remedy department 
in photo at upper right. 


poultry diseases. Many of these pub- 
lications are supplied by the manu- 
facturers but Mr. Comparda produces 
some himself. 

In his newspaper advertisements, 
Mr. Comparda features pictures of his 
satisfied customers with their livestock 
or poultry. These attractively laid out 
advertisements stress the results ob- 
tained with Arlington Feed Co. feeds 
and farm supplies, quoting testimonials 
from the satisfied customers them- 
selves. 

Inside his big salesroom Mr. Com- 
parda displays the full line of Vitality 
feeds for poultry, livestock, and pets 
as well as many other popular items 
which sell very well to the farm trade. 
In the center of the main displayroom 
is a broad flat display counter. The 
side of the counter facing the front 
door of the store is devoted exclusively 
to seasonal merchandising, to which 
Mr. Comparda is giving special atten- 
tion. 

“We try at all times to maintain a 
pleasant atmosphere, one in which cus- 
tomers can truly feel at home,” he ex- 
plained. “Our 30 by 40 foot salesroom 
is laid out with customer convenience 
in mind.” 

Seasonal merchandise rates the cen- 


(Continued on page 118) 
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Pigeon Feed Popular Seller 


Henry Gunther Features Specialty Rations 


@ PARTICULAR bird fanciers in 
the great New York hinterland have 
come to depend on Henry Gunther. 
feed dealer at Jersey City, N. J., for 
quality pigeon feed. “People really go 
in for pigeon raising in a big way in 
this territory and so from the very 
beginning pigeon feed has played an 
important role in my feed business,” 
Mr. Gunther stated. 

Pet owners now come to Gunther's 
Feed store from northern New Jersey, 
Staten Island, Atlantic City, and even 
the crowded metropolitan boroughs 
that make up New York City itself. 
In addition to high quality pigeon 
feed, Mr. Gunther also handles poul- 
try feed, dog food, bird seed, and 
bird and pet remedies. 

Racing pigeon fanciers are among 
Mr. Gunther's best customers. “Many 
important figures in the business and 
government world have pigeon racing 
as their hobby,” he explained. “They 
aim constantly to improve their flocks 
and demand the best available feeds 
for their prize birds.” 

Mr. Gunther ties pigeon racing in 
with all of his feed store advertising. 
“You Can Win, Too!” is a slogan 
widely used in Gunther Feed store 
advertisements and is well known 
throughout the Jersey City trading 
area. Mr. Gunther backs up his pigeon 
feed department with advertising in 
the programs circulated at racing com- 
petitions and bird shows and thus 
reaches a large volume of potential 
pigeon feed purchasers directly. He 
also attends as many racing compe- 
titions and prize bird shows as he can 
and knows many of the East’s top 
pigeon fanciers by their first names. 
Mr. Gunther's store packages its own 
Washington and Metropolitan brand 
pigeon feeds. 

Poultry raisers get plenty of atten- 
tion at the Henry Gunther Feed store 
too. High grade poultry feeds and a 
full line of poultry remedies are 
stocked at all times. “There are hun- 
dreds of backyard poultrymen in our 
immediate vicinity,” Mr. Gunther ex- 
plained. “We slant our advertising 
to them and the results have been ex- 
cellent.” Last year the Gunther Feed 
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PIGEON fanciers from all over 
New Jersey and metropolitan 
New York City depend on 
Henry Gunther, Jersey City, 
N. J., for their pigeon feeds. 
Mr. Gunther, who is shown 
above left with three of his 
employes, also sells a complete 
line of poultry and pet rations. 


store, in the heart of busy Jersey City, 
did an $80,000 business. 

One of Mr. Gunther's best known 
feed customers is Dr. Edgar Burke of 
the Jersey City Medical center, who 
maintains a flock of top notch racing 
pigeons on the roof of the lofty hos- 
pital building. Another pigeon fan- 
cier customer at the Gunther Feed 
store is Dr. Carbone, who keeps his 
flock at Greenwich Village inn in 
downtown Manhattan. 

Bright colored tags are attached to 
each sack of feed Mr. Gunther sells. 
The feeds all bear the analysis of the 
New Jersey department of agriculture 
so that customers know exactly what 
they are getting. Many customers 
place repeat orders simply by calling 
for “the feed with the red tag” or 
“the sack with the blue tag.” Mr. 
Gunther stated that the bag tags fun: 
tion like calling cards, each bearing 
his firm’s name, address, and tele- 
phone number. “When feeders are 
running low, all they have to do is 
to pick up the phone and order by 
the color of the tags,” he explained. 


Assisting Mr. Gunther in the op- 
eration of his busy feed store are Ed 
Gunther, his brother and partner, and 
Roy Rickens. Mr. Rickens handles 
much of the firm’s delivery work. 
Deliveries are made with a 1946 truck 
on a carefully mapped out route plan. 
The truck is attractively lettered with 
the firm’s name, address, and _ tele 
phone number. 

“We do all we can to offer pigeon 
fanciers, poultrymen, and pet owners 
the best service possible,” Mr. Gun 
ther declared. “We feel that we have 
a personal interest in winning birds 
because we're doing all we can to see 
that they are winners!” 

@ DELMER H. DENNEY, Markle, Ind. 
has purchased the Smyth Grain & Feed Co. 
from C. S. Smyth. 


@ BENTLEY GRAIN CO., Rock Port, 
Mo., has purchased the Farmers Grain 

Co. at Corning. 

@ JERRY HANSEN FEED & GRAIN, 
Green Bay, Wis., has been incorporated by 
Jerome B. Hansen, Joyce Hansen, «nd 

Carl F. Young. 
. HEADS FEED DIVISION 

Robert T. ‘Fhornburg, Moberly, Mo., 
been: appointed director of the feed division 
of the Missouri department of agriculture, 
state officials have announced. Mr. Thorn’ 
burg, who has been associate director of 
the department's livestock division for the 
yast 14 months, succeeds Norman L. Dic 
key, who resigned to become associated 
with the Champion Co., Springfield, Ohio. 
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WHEY FERMENTATION SOLUBLES 


ETTER 
for 
ETTER GROWT 


DRIED WHEY with RIBOLAC 
Excels for Feed Enriching 


100% 
DRIED WHEY WITH RIBOLAC .. . 100% the solids of whey .. . WHEY SOLIDS 


is the most complete and best balanced group of naturally related 
materials for increasing the nutrition value of feeds. 


8 
High Potency 


Because each nutrient complements the functions of all the others the ; 
Free Flowing 


feeding value of the group is exceptionally efficient. 


In addition to adding high potency, readily available nutri@nts to the Easy-to-Mix 

mashes with which it is mixed, DRIED WHEY witH RIBOLAC helps e 

promote better assimilation of all nutrients in the ration. Guaranteed 

The ease of dispersing evenly, the high efficiency and exceptional 50 MICROGRAMS 

economy of DRIED WHEY WITH RIBOLAC should make it your first 

choice when buying feed enriching material. RIBOFLAVIN 
PER GRAM 


Farm Proved from Coast to Coast...For details address National Sales Agents 
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@ CIVIC responsibility is essential to 
any successful retail feed business. 
That’s the assertion of Clarence J. 
Meakin, owner of the Stanton Feed 
store, Stanton, Calif., who has com- 
bined service to his community with 
alert merchandising in developing his 
popular farm service center. 

Mr. Meakin believes that feed deal- 
ers who take an active part in town 
affairs are certain to reap a harvest of 
extra profits, both in cash and good 
will. He is backing up this belief in 
his own community with plans for a 
novel public service program which 
includes a regular schedule of farm 
film showings and symposiums con- 


ducted by agricultural advisers in his: 


modern new store building soon to be 
constructed a short distance from his 
present store. 

“Feed men have got to keep look- 
ing ahead,” Mr. Meakin declared. 
“There’s no place in the business 
world for dull, drab feed stores or dull, 
unimaginative merchandising methods. 
Progress is the magic word and the 
successful feed dealer knows it.” 

Mr. Meakin got his information on 
what needs improvement in the retail 
feed industry first-hand. For five years 
prior to opening a feed store himself, 
he served as credit manager for the 
Albers Milling Co. and had constant 
contact with feed retailers from north- 
ern California to the Mexican border 
on the south. 

Many of the ideas Mr. Meakin as- 
sembled while he was associated with 
the feed manufacturer have been in- 
corporated into the plans for his new 
feed store. The new structure will have 
a 32 foot front with windows that 
slant inward at the bottom to reduce 
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Meakin Says Dealers Must Have 


Civic Mindedness 


glare and to make the displays more 
easily visible to passers-by. The entire 
front will be covered with rock fac- 


PROGRESSIVE feed retailers 
should take an active interest 
in the civic affairs of their 
communities, according to 
Clarence J. Meakin, owner of 
the Stanton Feed store, Stan- 
ton, Calif., shown at left look- 
ing over blueprints for his new 
store building. 


ing and will present a sturdy yet thor- 
oughly modern appearance. 

The big loading dock at the new 
store will be located along one side 
with a hay shed especially designed 
to house this profitable sideline seller. 
Adequate parking space will be avail- 
able at the new location and Mr. Mea- 
kin plans eventually to have one of 
the most complete farm supply stores 
in the area of greater Los Angeles. 

“Psychology was my major subject 
when I was in college,” Mr. Meakin 
stated. “It certainly has helped me 
with many of my feed merchandising 
problems. Figuring out just what 
farmers are thinking is almost always 
a real job. However, many of the 
principles I learned in college that at 
the time seemed useless have proven 
their worth in actual practice.” 

Like Prof. ¢seorge Woodbury of 
Bedford, N. H., whose business career 
was reviewed in The Feed Bag last 
March, Mr. Meakin turned to the 
feed business after a period of teach- 
ing. “There certainly have been a lot 
of things to learn,” he declared. 

In early 1946 Mr. Meakin pur- 
chased the Stanton Feed store. Prior 
to that time, he had for two years 
operated a feed store in metropolitan 
Los Angeles in association with his 
brother. This partnership did an an- 
nual business in excess of $350,000. 

Only a few months after Mr. Mea- 
kin acquired his present store, he suf- 
fered a heavy fire loss and was forced 
to move his remaining stocks and his 
displayroom into a temporary frame 
structure adjoining the building which 
burned. “It’s been a real struggle to 
keep this place presentable,” Mr. Mea- 
kin stated. “But my customers have 


been patient and now they're awaiting 
the new store building just as eagerly 
as I am.” 

Poultry feed makes up the bulk of 
the sales at the Stanton Feed store. 
“We are also adding new products 
for the benefit of backyard and very 
small scale farmers,” Mr. Meakin ex- 
plained. “These items will help to bol- 
ster the feed profits and are another 
step in our constant striving to make 
ours a really one-stop farm supply 
center.” 

The Stanton Feed store offers fast, 
efficient delivery service throughout 
its trading territory and Mr. Meakin 
frequently visits his customers right 
at their farms and ranches to discuss 
their problems. His firm features Pills- 
bury’s Best and Albers feeds, both of 
which are very popular in the Cali- 
fornia farm area. 

“We have had splendid results with 
our merchandising of Pillsbury’s 
feeds,” Mr. Meakin asserted. “We be- 
lieve that a quality line of nationally 
advertised formula feeds is a virtual 
requisite of a successful modern feed 
store.” 

In the future, when his new store 
is completed, Mr. Meakin plans to 
stress the cash-and-carry element in 
his merchandising. “We can see many 
advantages in eliminating most deliv- 
eries and plan to give this system a 
thorough trial when our new store is 
finished,” Mr. Meakin stated. 

Going out of his way to be of serv 
ice to his community extends farther 
than the walls of Mr. Meakin’s feed 
store. As vice president of the Stan- 
ton Civic club, he is a vigorous booster 
of projects aimed at benefitting the 
community. In his own business, his 
new program which calls for free, ire 
quent showings of farm movies and 
expert, on-the-spot agricultural advice 
demonstrates very plainly Clarence J. 
Meakin’s belief in service to his com: 
munity. 

@ TORRENSE & KESLER, Herrick, !!!. 
have installed a new truck scale and have 
constructed a new elevator. 

@ BUSHTON GRAIN & SUPPLY ©O., 


Bushton, Kan., is planning to construct a 
new 150,000 bushel elevator. 
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Experiment Station* 
reports increase after 
fortifying ration with 


XPERIMENT STATION workers 

recently reported that the rate of lay 

of a 50-hen test flock rose from 23% to 

54% in 2 weeks after “D”-Activated 

Animal Sterol was added to their regular 
grain ration. 

Experiments were conducted over a 
46-week period, ending August 16, 
1946, with 4 groups of 50 Rhode Island 
pullet layers. Each group was confined 
to indoor floor pens with an eastern 
exposure. The different groups received 
the same whole corn and oats mash mix- 
ture with and without “D”-Activated 
Animal Sterol and calcium supplements. 


Egg Shells Stronger 


Production of the group receiving the 
basal ration, without Vitamin D, broke 


*Tests were made at the Ohio Experiment Station. 


6. pat. ort 
BETTER THINGS FOR BETTER LIVING 
THROUGM CHEMISTRY 
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severely in late December. With an ad- 
dition of Vitamin D to the ration, be- 
ginning in February, the group’s rate of 
lay rose sharply in the following 2 
weeks. 

In addition, the eggs from this group 
changed from weak-shelled eggs with a 
breakage test of 71% to strong-shelled 
eggs with a breakage test of only 15%. 
Weight of the eggs increased more than 
5 ounces per dozen. 


Another Reason for Using 
Du Pont “Delsterol’”’ 
The Vitamin D used in the tests was 
“Delsterol” “D”-Activated Animal 
Sterol, made by Du Pont. Du Pont de- 
veloped this scientific source of Vita- 
min D. New and improved techniques, 


The Scientific Source of Vitamin D 
Originated by Du Pont 


plus constant improvement in manufac- 
turing efficiency, have enabled Du Pont 
to reduce the price of “Delsterol” seven 
times in seven years. These price reduc- 
tions have represented important sav- 
ings to feed manufacturers. 

The exceptional stability of “Delster- 
ol” is a distinct advantage to feed manu- 
facturers. It meets the requirements of 
all standard mixing equipment, and its 
dry powder carrier facilitates thorough, 
accurate dispersion throughout the feed. 
Further, “Delsterol” does not impart 
“off” flavors or odors. “Delsterol” sup- 
plies Vitamin D in a form that is readily 
assimilated by poultry. 

For details about “Delsterol,” write 
to the Du Pont Company, Organic 
Chemicals Dept., Wilmington 98, Del. 


LAYING RATE OF TEST FLOCK 
_RISES FROM 23% TO 54% IN 2 WEEKS 
| 
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RELY ON NOPCO for guaranteed 


NOPCO XX (400D/3000A) and NOPCO XXX (800D/ 
4000A)...Cod Liver Oils with added Vitamins A and D 


Nopco Vitamin A and D Feeding Oils—400 or 800 
A.O.A.C. Vitamin D units per gram in combination 
with various potencies of TRUE Vitamin A 


Thousands of poultrymen think of ‘‘oil,"’. especially ‘“‘cod 
liver oil'’ when they think of Vitamins A and D—those vita- 
mins that are most likely to be lacking in natural feedstuffs. 
The words ‘Cod Liver Oil with added Vitamins A and D"’ 
—or “Vitamin A and D Feeding Oil'’—on your feed tag 
is ample evidence that your feed contains these two vita- 
mins so vital for poultry profits. 


Since 1926, Nopco Vitamin A and D Fortified Oils have 
been the ‘standard of the industry.'’ Nopco Fortified Oils 
are produced with unequaled skill, under rigid quality con- 
trol, by the biggest, best-known natural vitamin products 


Copyright 1947, N. O. P. Co. 


Vitamin A and D Fortified Oil 


manufacturer in the United States. And remember—your 
own customers know and respect the Nopco brand of Vita- 
mins A and D, because Nopco Vitamin A and D Fortified 
Oils have been advertised consistently in farm and poul- 
try journals for nearly 20 years. 


Nopco Fortified Oils are available from Harrison, N. J., 
and Richmond, Calif., in 54 and 30 gallon drums.* Also 
available from convenient jobber and warehouse stocks. 
Nopco XX ‘Cod Liver Oil" also packed in 5 gal. pails and 
in cases 5 x 5 lbs. net. For full details, write Nopco— 
Agricultural Dept., at one of these addresses: East of the 
Rockies—1st and Essex Sts., Harrison, N. J., West of the 
Rockies—1140 South 10th St., Richmond, Calif. 


*From time to time, one or another of these products may 
be temporarily unavailable, or additional Fortified Oils of 
various potencies may be included in the Nopco line, due 
to the need for conserving limited available supplies of 
Vitamin A and carrier oils. 
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**Nopco,"' ‘‘Nopco XX"' and ‘‘Nopco XXX"' are trademarks of N. O. P. Co. 
On NOpco either way for guaranteed Vitamins VD an 


Revolutionary new NOPCO “Dry Carrier’ product 
containing both guaranteed Vitamin A and Vitamin D 


No more need to depend on natural feedstuffs for your Vitamin A— 
even though you prefer a ‘“‘dry carrier’ product as your source of 
Vitamin D. Because—after 10 years research—Nopco has perfected 
Viadex—-guaranteed Vitamin A and Vitamin D together, in one dry 


Nopdex is D-activated Animal Sterol dispersed in Soybean Oil Meal 
—gvaranteed to contain 900,000 A.O.A.C. units of Vitamin D per 
pound (2,000 per gram). Nopdex is a true Nopco product—your 


To keep making money for you, your feed must contain 
ample Vitamins A and D from guaranteed sources—re- 
gardless of whether you prefer a ‘‘dry carrier’’ vitamin 
product or a fortified oil. That's why Nopco’s new product 
line includes both Nopco Vitamin A and D Fortified Oils 
and these two new ‘‘dry carrier'’ products, Viadex and 
Nopdex—guaranteed Vitamins A and D, in either a ‘‘dry 


carrier” or a fortified oil. 
Copyright 1947, N.O.P.Co. 


~ Rely on Nopco “either way” for guaranteed Vitamins D and A 
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NOW YOU CAN RELY 


guaranteed Vitamins and DRY carrier 


carrier product. Truly economical, no frills—just 1,000 A.O.A.C. units 
of Vitamin D and 5,000 U.S.P. units of Vitamin A per gram. And 
remember—Vitamin A stays put in Viadex, just as it stays put in 
Nopco's famous fortified oils. 


NOPCO'S NEW “DRY D3"’ PRODUCT FOR POULTRY FEEDS. 


Designed exclusively for feed manufacturers who are certain 
their feeds contain ample Vitamin A from guaranteed sources. 


assurance of a “Dry D3" product that is properly produced—up to 
potency always—not a commodity but a precision product, competi- 
tively priced. 


Viadex and Nopdex now are available in light, easily- 
handled fibre drums, 100 Ibs. net, from Harrison, N. J., and 
Richmond, Calif. Also available through conveniently lo- 
cated NOPCO jobbers. For full details, write to Nopco— 
Agricultural Dept., at one of these addresses: East of the 
Rockies—1st and Essex Sts., Harrison, N. J., West of the 
Rockies—1140 South 10th St., Richmond, Calif. 


**Viadex'' and ‘‘Nopdex'' are trademarks of N.O.P.Co. 
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Higher Producers Pay More 


Dairy Profits Increase with Production 


@ COWS which produce more bring high- 
er profits. That fact was proved conclu- 
sively in the first year of a dairy cost study 
conducted by the farm management section 
of Michigan State college, East Lansing, in 
cooperation with the Michigan Milk Pro- 
ducers’ association. The survey was con- 
ducted on 105 herds in Southeastern Michi- 
gan, which had an average butterfat pro- 
duction per cow per herd ranging from 163 
to 393 pounds. 

Net returns per cow increased as butter- 
{fat production increased, but at a declining 
rate. The herds which averaged 274 pounds 
of butterfat brought a return of $42 more 
per cow than those which averaged 218 
pounds, while herds which averaged 322 
pounds of butterfat returned only $18 more 
than the 274 pound producers. Herds 
which produced 375 pounds of butterfat 
netted a return of $14 more per cow than 
the herds producing 322 pounds. 

Low producing herds required almost as 
many hours of labor per cow as high pro- 
ducing herds. Labor required for the 19 
low producing herds on an average was 
about the same as for the 11 high produc- 
ing herds, though only about half as much 
butterfat was produced by them. The herds 


which averaged 375 pounds per cow had 
18 cows with 14 cows in the herds which 
averaged 218 pounds of butterfat. 

Total costs and income per cow were 
higher in the higher producing herds. Total 
income increased at a faster rate than did 
total costs as butterfat production increased. 
Herds which produced 322 pounds of but- 
terfat had 12 per cent higher costs than did 
those producing 274 pounds. The herds 
which produced 274 pounds had a net re- 
turn of only $3.87 per cow. This indicates 
that nearly 274 pounds’ production was 
needed to meet all costs of production in 
the one-year period. 

Feed costs were the largest single item 
of expenditure and made up almost half of 
all production costs. Concentrates were used 
less liberally in the low producing herds. 
The herds which averaged 218 pounds of 
butterfat received only 2,207 pounds of 
concentrates with 8,864 pounds of hay and 
silage. The 11 high producers, however, 
were fed 3,968 pounds of concentrates with 
9,238 pounds of hay and silage. 

In the low producing herds total feed 
costs per cow averaged $125 while the av- 
erage was $176 for the high producers. The 
higher rate of milk production in the high 


ITEM 


other items at current prices. 


PRODUCTION PER COW AND ITS INFLUENCE ON DAIRY COSTS* 


Under 250 250-299 300-349 350 and up 

Number of herds 19 38 37 11 
Cows per herd 14 15 20 18 
Butterfat production per cow (Ib.)........... 218 274 322 375 
Milk production per COW 6,085 7,463 8,693 10,028 
Hours labor per cow 127 119 138 130 
FEED FED PER COW FOR YEAR : 

Concentrates (lb.) 2,207 2,577 2,959 3,968 

Hay (lb.) 3,805 3,902 4,118 4,642 

Silage (1b.) 5.059 4,669 4,629 4,596 

Pasture (days) 128 144 130 130 
COSTS PER COW FOR YEAR 

Feed $124.86 $132.71 $151.43 $176.45 

Labor 91.73 87.45 100.91 106.08 

Depreciation 6.99 11,37 SAS 17.87 

Building use, interest and other items... 50.63 52.84 55.67 64.10 

Total : $274.21 $284.37 $317.14 $364.50 

INCOME PER COW FOR YEAR 

Milk sold and used $192.30 $239.29 $282.83 $330.01 

Subsidy 27.89 34.64 40.61 47.16 

Manure and calf credit 15.33 14.31 15.27 22.55 

Total $235.52 $288.24 $338.71 $399.72 

NET RETURN PER COW FOR YEAR—$ 38.69 $ 3.87 $ 21.57 $ 35.22 


*Costs include feed at farm prices, labor at an average of 74 cents an hour, and all 


Pounds of Butterfat Produced Per Cow 


butterfat test. 


RELATION OF PRODUCTION PER COW TO COSTS AND RETURNS PER 
HUNDREDWEIGHT OF MILK IN SOUTHEASTERN MICHIGAN, 1945-46* 
Cost per Hundredweight of Milk 


Pounds 
Butterfat No. 
Production of Feed Labor 
perCow Herds 
Under 2950......19 $2.00 $1.47 
38 1.68 1.12 
300-349 ............ 37 1.64 1.08 
350 and up..11 1.64 0.98 


*For better comparison of the herds, all figures are shown standardized at a 3.5 


Depreciation Net Returns 
and other Total per Cut. 
Items of Milk 
$0.91 $4.38 —$0.60 
.80 3.60 .08 
3.43 25 
.78 3.40 31 


e 68 


producing herds, however, made feed costs 
amount to only $1.64 per 100 pounds of 
milk compared with $2) per 100) for thy 
low producers. 

Labor amounted to $92 per cow for the 
low producing herds and $106 per cow for 
the high producers. On a unit computation 
basis, however, labor cost 1/3 less for the 
high than the low producing herds. 

The total production cost for low pro- 
ducers averaged $4.38 per 100 pounds of 
3.5 per cent milk compared with $3.40 fo; 
the high producers. Feed and labor costs 
differed by 85 cents, the other 13 cents ac- 
counted for by other items. Herds which 
produced 218 pounds of fat per cow had 
costs of 60 cents per 100 pounds of milk 
more than receipts, while herds which ay- 
eraged 375 pounds returned 31 cents profit 
per 100 pounds of milk. 


New England Feed Meeting 
Will be Held June 12-13 


Committees planning the annual New 
England Feedmen’s conference which will 
be held June 12-13 at Rhode Island State 
college, Kingston, R. I., are nearing the 
end of their work, according to W. M. 
Andersen, Boston, Mass., secretary of the 
eastern feed group. Headline speakers have 
been scheduled and details of the confer- 
ence program are near completion, Mr. 
Andersen stated. 

Walter C. Berger, Chicago, Ill., president 
of the American Feed Manufacturers asso- 
ciation, will speak on the subject “The 
World Situation with Regards to Feeds.” 
He is expected to analyze all important 
phases of feed trade under current condi- 
tions. 

John Westberg, general feed sales man- 
ager of the Albers Milling Co., Seattle, 
Wash., and chairman of the Washington 
State Feed association’s agricultural 
provement committee, will give two inform- 
ative talks “For a Better Agriculture” and 
“Can We Measure Up?” 

Others who have been scheduled to speak 
at the two-day conference include: R. C. 
Ringrose, University of New Hampshire: 
George Lord, University of Maine; D. C. 
Hendersen, University of Vermont; W. E. 
Glennon, American Feed Manufacturers 
association; and the Rev. Francis W. 
Thompson, Cranston, R. I. 

Housing will be available on the college 
campus for most of the feed men expected 
to attend. Requests for information and 
housing reservations should be addressed 
to H. O. Stuart, Extension Service, Rhode 
Island State college, Kingston, R. I. 


@ FARMERS ELEVATOR, Coleridge, 
Neb., has installed a new corn drier. 


@ AMHERST PRODUCE CO., Amherst. 
Wis., has been incorporated to deal in feed 
and poultry produce by William Abraham, 
Ruth Abraham, and Virginia Baumann. 


HEADS DENVER FEED CLUB 

W. T. Chaffee was elected president of 
the Denver Feed & Grain club, Denver, 
Colo., at the group’s annual meeting held 
recently. H. L. Wierman was named vice 
president, W. D. Shedron secretary, and 
Frank Bumgartner treasurer. 
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HEA ESARMER 


Coccidiosis 
Pullorum Disease 
Acute Fowl Cholera 


Leading farm periodicals with over 
11,000,000 circulation monthly carry 
the success story of this new miracle 
Sulfa drug. 

This is another profit builder for 
your customers and yourself. 

Full directions with each package. In 
treating acute fowl cholera, additional . 
sanitary and immunizing measures are 
essential. 


\WALACES FARMER 


iow Homesite ss 


*Trade Mark 


Poultry Department 


LEDERLE LABORATORIES DIVISION 


American Cyanamid Company 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
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Million Dollar Purina Dealer only 


Area Opportu nities 
head of the 
ald Sheard 


Walter Sheard, right, 


firm, with his 


feed allotments. But 
by 1946, Purina had 
shipped to Sheard 
and Son—at Bridge- 
port and later at 


When you're already 
a big shot in the feed 
business, it may be a 
little hard to prove 
to you the value of a 


Present headquarters of L. Sheard and 
Son at Vineland, New Jersey 


brand new feed fran- Vineland — $1,066, 
chise. But when this new “baby” 730.88 worth of Purina products. 
turns around and builds you a mil- Another Million Dollar Purina Dealer 
lion dollar sales volume in addi- — and all within 8 short years! This 
tional business in a few short years remarkable record is only the begin- 
— that’s proof aplenty! ning so far as Sheard and Son is 


concerned. They say the second mil- 


In business at Vineland jsince 1901, lion will come quicker than the first. 


; the Sheard concern experimentally That’s why they’re planning on a 
added a line of Purina Chows and new store and warehouse on a newly 
Sanitation at their Bridgeport branch acquired site. 


in 1938. Sales zoomed. In 1943, the 


Bridgeport plant had to close due to COMPANY 


ST. LOUIS 2, MISSOURI 


Purina Dealers are the best advertising for , . 

the Checkerboard line. And the list of Purina - PUR INA a pe: 
Dealers who have similarly proved the money- 7 
making value of the Purina Franchise is long 
and growing. 


ue 


THE FEED BAG — May, 1947 


3 

AE 
4 
: 
| THE PURINA FRANCHISE—HUB OF A PROFITABLE FARM SUPPLY BUSINESS ° 
70° 


Extra Services Pay Dividends 


Holtz Provides Produce Market for 


e HANDLING his customers’ pro- 
duce is only one of the dozen helpful 
services Henry Holtz renders at the 
Waller Hatchery & Feed store, Wal- 
ier, Tex. Mr. Holtz has established a 
complete produce purchasing depart- 
ment and thus has provided a good 
local market for the eggs and poultry 
his feed customers produce. 

“My feed business has increased 
more than 600 per cent during the 
past five years,” he explained. “That 
indicates to me that farmers in this 
territory like the little extra services 
that my store offers.” 

Before Mr. Holtz purchased his own 
feed store he served as a poultry field 
service man. He was well experienced 
in diagnosing diseases, vaccinating, and 
blood-testing when he took over the 
Waller Hatchery & Feed store. 

“The fact that my wife takes over 
all the office work leaves me free to 
spend much of my time outside the 
store and I am able to contact new 
prospects constantly,” Mr. Holtz ex- 
plained. “I’m out carly and late, help- 
ing my customers and other farmers 
whenever diagnostic service or other 
assistance is needed. I meet a lot of 
new prospects this way.” 

Mr. Holtz is an avid reader of gov- 
ernment releases, trade magazines, and 
college publications which may fur- 
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nish him with ideas on improving his 
poultry advisory service. “Keeping 
right up to the minute is extremely 
important,” he declared. “Too often 
feed dealers underestimate the intel- 
ligence of their customers and think 
they can pass on dated material with- 
out the farmers getting wise. That isn’t 
truce because most farmers are right up 
to date on what’s going on in nutri- 
tional and livestock and poultry health 
circles.” 

Mr. Holtz operates his hatchery de- 
partment under the National Poultry 
Improvement plan of which he is a 
member. He handles only pure-bred 
birds, mainly Leghorns. Broad-breasteJ 
bronze turkeys are also a specialty. 

“Feed is very important to farmers 
of this part of Texas,” Mr. Holtz as- 
serted. “High quality feed gives them 
excellent results; low grade feed fails 
them. That’s why we handle only 
top-notch, tested lines.” The Waller 
Hatchery & Feed store sells Uncle 
Johnny Mills, and Eggaday, Porkaday, 
and Milkaday feeds. A full line of 
horse, mule, and rabbit feeds is stocked 
at all times. 

“A sack of feed to me is a vehicle 
by which I can render better service 
to my customers,” Mr. Holtz ex- 
plained. “I have every confidence in 
the brands of feed I carry and that 
fecling seems to be contagious with 
the customers too.” 

Ninety per cent of the Waller 
Hatchery & Feed store business is 
with poultrymen, but Mr. Holtz 
doesn’t neglect the dairy farmer in 
the least. Dairymen, too, find that a'l 
their farm needs are available at the 
busy firm. 

Dress print bags are popular with 
farmers in the Waller trading area 
and Mr. Holtz maintains a kind ci 
unofficial bag exchange. Customers 
can sell back the patterns they don’t 


COMBINING a produce buy- 
ing station with feed selling 
has meant extra profit for 
Henry Holtz, left, owner of the 
Waller Hatchery & Feed store, 
Waller, Tex. His store, attrac- 
tively painted with pictures of 
eggs, is shown at right above. 


Farmers 


want and can buy for the same price 
the patterns they like. This way, farm 
women are able to get a substantia! 
quantity of dress print material in the 
particular pattern they prefer. 

Displays, posters, placards, and cost 
charts in the Waller Hatchery & Feed 
store are re-arranged and replaced 
periodically. None are ever allowed 
to gather dust. “We've got to keep 
our material fresh and interesting or 
farmers won't read it,” Mr. Holtz 
asserted. “No use leaving old stuff 
around just to clutter up the place!” 

The Waller Hatchery & Feed store 
mails the Uncle Johnny Journal, pub- 
lished by the manufacturer, to all its 
customers at regular intervals. This 
little magazine is imprinted with the 
name and address of Mr. Holtz’s busy 
concern. It contains nutrition informa: 
tion, labor-saving hints, and material 
of general interest to farmers and their 
families. 

Mr. Holtz has operated the Waller 
Hatchery & Feed store for the past 
five years but has been active in the 
feed industry since 1933. Throughout 
the war he never slackened his many 
customer services and business in- 
creased steadily. “We don’t anticipate 
much of a postwar slump because cus- 
tomers know we treated them well all 
the way through,” Mr. Holtz ex- 
plained. “They know we're not ‘fair 
weather’ friends!” 

Eight employes now staff the Wal- 
ler Hatchery & Feed store, which is 
housed in a long frame building witn 
white eggs and a dark background 
painted on it. Five of the workers are 
full-time men and there are three part- 
time staff members. 

The firm has three delivery trucks 
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and Mr. Holtz offers free deliveries on 
orders of more than 15 sacks of feed. 

The busy Texan is active in the civic 
affairs of his community. Mr. Holtz is per- 
manent president of the Waller County 
Fair association, which he helped organize, 
and is also chairman of the group’s board 
of directors. 

“Cooperation with my customers and 
other retailers in my city has helped sme 
build a thriving business,” Mr. Holtz stated. 
“In the future I've got plans for an even 
greater feed store, which I owe to my 
customers.” 


@ FARM BUREAU ELEVATOR, Finley, 
Ind., has been opened as a one-stop farm 
supply center. 


(SELL MORE MILK 
BY RAISING YOU THE 
FUL-O-PEP , 


HELPS ME GROW 
GIG AND RUGGED | 


@ HARRIS MILLING CO., Alma, Mich., 
has installed a new Bryant corn cracker, a 
Union Special bag sewing machine, and an 
A. D. Hughes hammer mill. 


@ UHLMANN GRAIN CO., Hollis, Ok- 
la., is planning construction of a new 17, 
000 bushel elevator. 


JOINS HONEGGER-HANLEY 

Henry M. Sanford has been appointed 
office manager of Honegger-Hanley Mills, 
Inc., Mansfield, Ohio, the firm has an- 
nounced. Mr. Sanford is a veteran of four 
years’ navy service in World War II, in- 
cluding combat action at Tarawa, Saipan, 
and the Philippines. Prior to entering ser- 
vice he was associated with the Westing- 
house Electric Co. in Mansfield. 


FUL-O-PEP 


Too/ 


Help Your Customers Save Milk, Raise Good 
Calves by Featuring Ful-O-Pep Calf Starter! 


DAIRYMEN EVERYWHERE find they may 
save up to $30 per head by raising their 
calves on the Ful-O-Pep Plan, as compared 
to the cost of whole milk. That’s because 
one pound of Ful-O-Pep Calf Starter saves 
up to 10 pounds of whole milk in feeding 
calves. At the same time Ful-O-Pep Calf 


Starter helps raise big, rugged calves—the 
kind that grow into profitable heifers. 
SO RECOMMEND this appetizing, nutri- 
tious feed to your customers and help them 
raise rugged calves with less milk. For in- 
formation about Ful-O-Pep Calf Starter and 
other Ful-O-Pep Feeds, write today to 


THE QUAKER OATS COMPANY « Chicago 4, Illinois 
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Elected to Board 


CHARLES F. KIESER 


Charles F. Kieser, a vice president of the 
Borden Co., New York City, was elected 
to the firm’s board of directors at the an- 
nual stockholders’ meeting held April 16, 
officials have announced. Mr. Kieser joined 
Borden in 1913, organized his own com- 
pany four years later, and then in 1936 re- 
turned to establish Borden's special products 
division. He was elected to a vice presidency 
in 1941. 

C. A. Eckburg, another vice president, 
was also elected to the board of directors 
at the meeting. Mr. Eckburg is in charge 
of cheese operations. He joined Borden in 
1928 and was elected a vice president in 
1941. 


New Products Marketed 
By Collett-Week-Nibecker 


Collett-Week-Nibecker, Inc., South San 
Francisco, Calif., has added two new pro- 
ducts to its Red Rooster brand line of vita- 
min A and D concentrates, Hobart R. 
Halloran, vice president of the firm’s feed 
products department, has announced. Dry 
vitamin D, animal sterol activated with vita- 
min D in a dry carrier, is now being pro- 
duced for poultry rations and Red Rooster 
water soluble oil is now being marketed for 
poultry mashes, Mr. Halloran stated. 

Dry vitamin D is packed in 50 and 100 
pound drums and is available for immediate 
delivery. The new water soluble oil is guar- 
anteed by the manufacturer to contain 10, 
000 USP units of vitamin A per gram and 
4,000 AOAC units of vitamin D per gram. 
Tap water is used as a carrier for the sol- 
uble oil, cutting freight costs substantially. 


@ HOEKMAN & FOLKERTS, Corsica, 


S. D., have installed a new corn drier. 


@ POTTER ELEVATOR CO., Potter, 
Wis., has installed a new hammer mill and 
ton feed mixer. 
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Tra-min adds ORGANIC lodine 
plus important trace minerals. 
Costs less than Potassium lodide alone! 


POULTRY 


THERE ARE OTHER REASONS 100, FOR USING Tra=-min 


@ Organic lodine in Tra-min is better assimilated ... Six-year 
feeding tests show that Organic Iodine is more readily assimilated 
by animals and fowl than Potassium Iodide (Inorganic Iodine). 
Why waste money on iodine that can’t be utilized? 


@ Organic lodine in Tra-min is 100% stable... Always the 
same, Organic Iodine never weakens or deteriorates in iodine 
value. Potassium Iodide on the other hand often loses much of 
its strength in a relatively short time. 


@ Tra-min supplies other important trace minerals... Manganese, 
cobalt, copper and iron are absolutely essential to proper growth 
and development of animals. By adding Tra-min to your feeds 


you can supply adequate amounts of these trace minerals in 
proper balance. 


@ It's free-flowing—easy to mix... Feed manufacturers like to 
use Tra-min in their feeds and mashes, because it mixes easily 
and becomes evenly dispersed in the feed. 


SAVE MONEY! Investigate Tra-min today. 


For full particulars write to Dept. B-5. 


WISCONSIN 
The Western Lime & Cement Co. OW 
‘Milwaukee 1, Wisc. 


WEST COAST 
Nutrifional Products Co. 
Bozeman, Mont. 


TEXAS NEW. ENGLAND MINNESOTA 
Honnsz Hatchery Supply Co. Grandone, Inc. Newsome Commission Co. 
hebbock, Texas  Nesdham, Massachusetts 


Minneapolis, Minn. 
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Double 
DRINKING WATER MEDICINE 
1. Stimulates Chick GROWTH 

2. Prevents CECAL 


COCCIDIOSIS 


@.. up your share of the big money 
to be made this year with Dr. Salsbury’s Ren- 


O-Sal. Recommend Ren-O-Sal regularly; stimulates chick 
growth. During the coccidiosis season, give Dr. Salsbury’s Ren-O- 


Sal special emphasis; prevents the spread of cecal coccidiosis in chickens. 


DR. SALSBURY’S LABORATORIES, Charles City, lowa « A Nation-wide Poultry Service 00 TUTE ou, 


Dr. 


Double-Purpose DRINKING WATER MEDICINE 


] STIMULATES GROWTH PREVENTS CECAL COCCIDIOSIS 
(2 tablets per gallon) (8 tablets per gallon) 


DISPLAY THIS EMBLEM 
PROMINENTLY 
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Competent Advice Essential 


Only Experts Should Diagnose Health Problems 


@ AMATEURS have no place in ad- 
vising farmers how and when to use 
livestock and poultry remedies, ac- 
cording to W. G. Kukuk, owner of 
the Cambria Produce Co., busy firm 
at Cambria, Wis., 40 miles northeast 
of Madison. Mr. Kukuk emphasizes 
that feed dealers must give competent, 
dependable service to farmers when 
they bring in their livestock and poul- 
try health problems. Uneducated or 
poorly informed employes should not 
be allowed to counsel farmers, he em- 
phasizes. 

“While an ounce of prevention, 
they say, is worth a pound of cure, 
an ounce of bad advice can far offset 
a pound of sound advice given later,” 
Mr. Kukuk declared. “At our store 
we are determined to tell farmers the 
truth straight from the shoulder and 
with no punches pulled. If symptoms 
of a disease as reported by a farmer 
baffle us, we get expert help and then 
go right to the farm to check up on 
the ailment. There’s no armchair dis- 
ease clinic at our store.” 

Remedies have never been consid- 
ered a sideline at the Cambria Pro- 
duce Co. Ever since Mr. Kukuk started 
in business back in 1937 he has given 
remedies equal merchandising atten- 
tion along with feed. “Satisfied rem- 
edy customers are always good patrons 
of the feed department too,” Mr. 
Kukuk stated. “Once you have proven 
to them that you can help with their 
disease problems they will come to 
rely on you for all farm necessities.” 

To emphasize just how well his staff 
is acquainted with farm problems, Mr. 
Kukuk pointed out that two of his 
employes are graduates of courses in 
animal husbandry. “These men are 
popular with the farmers in our trad- 
ing territory here in central Wiscon- 
sin because they go right to the farms 
to get to the root of the disease 
troubles.” 

Closely allied to this livestock and 
poultry health service is Mr. Kukuk’s 
custom spraying service. DDT sprays 
sell extremely well at the Cambria 
Produce Co. and Mr. Kukuk encour- 
ages spray purchasers to pay a nomi- 
nal extra charge and have trained em- 
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ployes of the firm do all their spray- 
ing the proper way. 

“Results are always much better 
this way and farmers become regular 
patrons of the spraying service after 
one trial,” Mr. Kukuk asserted. 
“When farmers do their own spray 
jobs they usually can’t do as good a 
job as we can with our more modern 
equipment. Often this discourages 
them from using our sprays, although 
the sprays themselves aren't to blame. 
With customers depending on our 
custom spraying service, everybody is 
happy.” 

Because business has _ increased 
steadily thanks to Mr. Kukuk’s “on 
the farm” services, he is making plans 
to keep a regular route man on the 
road beginning in the near future. 
This serviceman will cover a definite 
route every month calling on all farm- 
ers within the Cambria trading area. 
In addition to securing orders and 
making deliveries, he will counsel 
farmers on their disease and other 
farm problems. “We think this route 
man will increase our business con- 
siderably,” Mr. Kukuk said. 

“The day is gone when all that was 
necessary was to sell a bottle of poul- 
try remedy and tell the customer to 
follow the directions on the label. 
Today is the day of specialized service 
and it’s a veritable necessity to have 
an experienced serviceman available 
to give farmers competent advice right 
at their own farms. By doing this, the 
feed dealer profits because his products 
perform better and his business profits 
from valuable word-of-mouth adver- 


tising by satisfied farmers.” 

Formula feeds get their full share 
of attention from Mr. Kukuk. The 
Cambria Produce Co. handles the Ar- 
cady and Purina lines, both of which 
are very popular in south central Wis- 
consin. Dr. Salsbury’s remedies are 
featured, with other health products 


DEALERS who don't know live- 
stock and poultry diseases 
should not counsel farmers on 
the use of remedies, declares 
W. G. Kukuk, who operates 
the Cambria Produce Co., 
Cambria, Wis. An_ exterior 
view of Mr. Kukuk's feed store 
is shown at right. 


including those manufactured by Pur- 
ina and Dr. Hess. 

“Quality ‘name’ remedies mean 
substantial profit for any progressive 
feed dealer,” Mr. Kukuk repeated. 
“No dealer can afford to neglect his 
remedy business.” 

When Mr. Kukuk opened his feed 
store in 1937 it was in a rented build- 
ing and with only a limited stock of 
formula feeds. By 1939 the business 
had grown so much that the Cambria 
Produce Co. moved to its present 
home, a three story 30 by 60 foot struc- 
ture with a 30 by 40 foot extension for 
the grinding and mixing department. 
Every square foot of available space is 
utilized today by the firm’s rapidly 
growing volume of business. 

At the time he expanded his busi- 
ness in 1939, Mr. Kukuk installed a 
Blue Streak grinder and a Kelly- 
Duplex mixer. “We soon needed addi- 
tional milling equipment, however,” 
Mr. Kukuk explained. “So we added 
another Blue Streak mixer. But this 
wasn’t enough. Farmers often had to 
wait in line to get their custom work 
done, something that didn’t agree with 
our fundamental business policy.” The 
Cambria Produce Co. corrected this 
trouble by installing another Blue 
Streak grinder, two more Blue Streak 
mixers, a corn sheller, corn cracker, 
and grader. 

“We're really making use of our 
custom department,” Mr. Kukuk 
stated. “Although we stress the ad- 
vantage of formula feeds, we feel that 
farmers who demand custom mixing 
will go elsewhere unless we can fill 
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their needs, so we are intent on keeping 
our custom well 
maintained.” 

Four men staff the busy Cambria Produce 
Co. mill and a women bogkkeeper handles 
the firm’s accounts. Most of the store’s ad- 
vertising is done in a local shoppers’ news- 
paper which reaches 1,000 farmers three 
times a month. Direct mailing is done oc- 
casionally but Mr. Kukuk thinks his adver- 
tising in the trimonthly has produced the 
best results. 

Recently Jamesway farm equipment has 
been added to the big inventory of farm 
needs at the Cambria Produce Co. Potatoes 
have been handled since the store was 
opened back in 1937 and they account for 
a substantial yearly profit. Cambria is 
located in a rich potato growing section. 


equipment) modern and 


THE SURE PROFIT 
LINE OF FEED BALANCERS 


Yes, you can mix with Marble- 
head ... and safely, too! For 
we sell only through our reg- 
ular dealers, who are given 
complete information and 
formulas for the correct use 
of Marblehead feed balancers. 
Write for particulars . . .you’ll 
make sure-profits when you 
mix with Marblehead. 


Mineral Feed Division, 
Marblehead Lime Co., 160 N. 
La Salle St., Chicago 1, Ill. 

Salt Lake City, Utah 


“We are trying to give the best possible 
service to our customers,” Mr. Kukuk 
“But we intend to make it) au 
thoritative, trustworthy service that farm- 
ers can depend on. Big sales talks and poor 
performance aren't going to be character- 
istics of our service to farmers. We want 
them to keep coming back.” 


@® NEWTON W. WILSON, JR., Lock- 
hart, Tex., has purchased the Armo Feed 


Co. and will operate the firm as Armo Mills. 


@ ADKINS-PHELPS FEED & SEED 
Store, Little Rock, Ark,, was opened for 


business’ recently. 


@ NEW TROY MILLS, New Troy, Mich., 
has installed a new 1%4 ton Kelley-Duplex 
mixer and a new Bryant hammer mill. 


stressed. 


100 LBS. 


WHEN PACKED 


7/MINERAL* 
MIXTURES 


BLEHEAD LIME 


CHICAGO, ILLINOIS: 


Directs Feed Institute — 


HAROLD E. JAMISON 


Harold E. Jamison, Scottsbluff, Neb., has 
been appointed managing director of the 
Feed Institute of Iowa, according to an 
announcement by Harold Boeke, Des 
Moines, president of the group. Mr. Jami- 
son, former sales executive for an lowa 
feed firm, succeeds O. N. LaFollette, who 
resigned recently to join the state depart- 
ment of agriculture. 

Mr. Jamison’s new duties will involve 
coordination of the Feed Institute’s edu- 
cational public relations and research ac- 
tivities. He has been active in the formula 
feed sales field in the Midwest for the past 
13 years. Mr. Jamison will make his head- 
quarters at 828 Liberty building, Des 
Moines. 


@ OSBORNE-McMILLAN ELEVATOR 
Co., Crosby, N. D., is planning to modern’ 
ize and expand its plant. 


@ ISIDORE LABBE, Manchester, N. H., 
has opened the Manchester County Farmers 
exchange. , 


@ MONTANA ELEVATOR CO., Great 
Falls, Mont., has purchased elevators at 
Sunburst from William Halter, who has 
retired. 


@ HARRIS MILLING CO., Mount Pleas 
ant, Mich., has begun construction of rein 
forced concrete grain storage facilities at 
Owosso to accommodate 200,000 bushels. 


GENERAL MILLS MEDICAL DIRECTOR 
Dr. John F. Shronts has been appointed 
fulltime medical director of General Mills, 
Inc., Minneapolis, Minn., Harry A. Bullis, 
president of the company, has announced. 
Dr. Shronts is a graduate of the North: 
western university medical school and was 
recently released from navy service. During 
World War II he served overseas with the 
Fourth fleet. Dr. Shronts will be respon 
sible to E. W. Burgess, vice president and 
director of industrial relations, in his new 
capacity with General Mills. 
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‘DRY CARRIERS 


VIT-AD—Stabilized Vitamins A and D in soybean oil meal; guaranteed 
400 AOAC chick units of Vitamin D and 1000 USP units of Vitamin 
A per gram. Easy to use: just measure out the required amount 
for your batch and mix in mixer with other ingredients—economical 
—conveniently packed in 100-lb. drums. 


VIT-D-100—Stabilized Vitamin D in soybean oil meal—guaranteed 100 
AOAC chick units of Vitamin D per gram. Easy to use: just meas- 
ure out the required amount for your batch and mix in mixer with 
other ingredients—economical—packed in 100-lb. bags. 


VIT-D-400—Stabilized Vitamin D in soybean oil meal—guaranteed 400 
AOAC chick units of Vitamin D per gram. Easy to use: just meas- 
ure out the required amount for your batch and mix in mixer with 
other ingredients—economical—conveniently packed in 100-Ib. 
drums or bags. 


Vitamins A&D 
for every feed 2: 


VIT-D-2000—Stabilized Vitamin D in soybean oil meal—guaranteed 2000 
AOAC chick units of Vitamin D per gram. Contains 908,000 AOAC 
chick units of Vitamin D per pound—conveniently packed in 50- 
and 100-Ib. drums. 


requirement (34 


dy 


For the feed manufacturer who feels that his feeds contain sufficient 
Vitamin A obtained from ingredients in his feeds in the form of carotene 
(pro-vitamin A), VIT-D-100 and VIT-D-400, and VIT-D-2000 are the ideal 
dry products. To those who prefer "Vitamin A insurance" VIT-AD is 
recommended, 


OIL CARRIERS 


SILMO 4D-1A Feeding Oil—Guaranteed 400 AOAC chick units of Vitamin ee 
D and 1000 USP units of Vitamin A per gram. 
SILMO XX Vitamin Oil—Cod liver oil with added Vitamins A and D; avail- ; 
able with 400 AOAC chick units of Vitamin D and 2000 USP units 
‘ of Vitamin A per gram, and also 400 AOAC chick units of Vitamin 4 
q D and 3000 USP units of Vitamin A per gram. 4 } 
SILMO 8D-2A Feeding Oil—Guaranteed 800 AOAC chick units of Vitamin 
4 D and 2000 USP units of Vitamin A per gram. roy 
SILMO 8D-4A Feeding Oil—Guaranteed 800 AOAC chick units of Vitamin 
D and 4000 USP units of Vitamin A per gram. r-! 
e Some feed manufacturers prefer the use of feeding oils and cod J vA V 
x liver oils because of their “wetting down" effect. The 400-D oils are more a. 


practical for this purpose—however, a certain amount of “wetting down" 
can be obtained through the use of 800-D oils which are more attractively 


\ 
priced. In addition to the above oils, special high potency feeding oils - 
can be made to your specifications for use in special products such as feed ot} 
concentrates and mixed supplements. af 
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@ DO you operate an engine? Pump? 
Compressor? Fan? Or anything of the sort 
in your feed plant? Do you know what its 
efficiency is? Is it an old machine? Can you 
buy one that is more efficient? If so, at 
what cost? 

Those are questions that you can prob- 
ably ask yourself to good advantage, and if 
you can work out the answer you may find 
it well worth your while to buy new or 
better equipment. 

Take pumps, for example. The average 


Efficiency Determines Cost 


How Does Your Equipment Perform? 


By F. W. MADISON 


annual cost of power for operating the 
average pump is greater than the first cost 
of that average pump. Is that true in your 
instance? Or, how about the engine, com- 
pressor, or other machine? We are merely 
using “pump™ here as a typical example. 

So, assuming that yours is a pump, let 
us say that its efficiency is 60 per cent, 
which is not at all unusual, and you find 
that you can buy a pump having an effi- 


Harry W. Titus, Senior Biological Chemist, Bureau of Animai 


Industry, in the Agricultural Yearbook, 1942, states — 


“At the time of hatching, the chick 
is essentially osteoporotic. That is, 
its bones have a much lower cal- 
cium phosphorus ratio than they do 
later on; hence it requires an im- 
mediate supply of calcium in its 
diet. If the diet is deficient in cal- 
cium or if that which is present is 
unavailable as a result of a defi- 
ciency of Vitamin D, the osteo- 
porotic condition becomes more pro- 
nounced. If there is an adequate 
supply of calcium but a deficiency 
of phosphorus or vitamin D or both, 
rickets develop.” 


UNLOCK THE PENT-UP 
POWER OF CALCIUM AND 
PHOSPHORUS With IFLOK D-3 


IFLOK Vitamin D-3 helps convert 
calcium and phosphorus into strong, 
sturdy skeletons . . . the framework 
for rugged, productive bodies. Iflok 
D-3 also acts to prevent rickets, 
helps baby chicks and poultry make 
good gains that mean satisfactory 
profits. 

IFLOK D-3 is a rich and depend- 
able source of Vitamin D. One 
pound is guaranteed to supply over 
900,000 AOAC units. And the cosi 
is low—for only 2c you can fortify 
the average bag of chick starter. 


INVESTIGATE THIS TRIPLE 
TESTED PRODUCT TODAY! 


Learn how you can build a better 
feed so that profit-wise feeders will 
beat a path to your door. Write or 
wire for complete details. 


IOWA FEED COMPANY 


618-620 Des Moines Bldg. ‘““Sdoxmy’’ Des Moines 9, lowa 


IT COSTS SO LITTLE MORE TO 
BUILD A BETTER FEED 


IFLOK D-3 
for poultry 
Each pound 
supplies over 
900,000 AOAC 
units of vita- 
min D. Other 
potencies by 
special re- 
quest. Write or 
wire for new 
low prices. 


IFCO D-2 
for animals 
Supplies 4,- 
000,000 U.S.P. 
units of vita- 
min D for 
four-footed ani- 
mals. Other 
potencies by 
request. Write 
or wire for 
complete’ de- 
tails and 
prices. 


ciency of 70 per cent. There are pumps 
that have higher efficiencies, to be sure, but 
just as an example let us use 70 per cent. 
Now, assuming that these two pumps are 
driven by motors of the same efficiency a: 
the load required, and that the output of 
the pumps in theoretical horsepower is 4) 
h.p., then you will find that the present 
pump requires a motor which is 10 |p, 
greater in size than ‘would be the moto 
required to drive a pump of 70 per cont 
efficiency. 

To work this out, divide 42 h.p. by 0.60 
and you get 70 h.p. as the present horse 
power required. Then divide 42 h.p. by 
0.70 and you get 60 h.p. required by the 
more efficient pump, which amounts to a 
saving of 10 horsepower because 70 miyus 
60 is 10. 

Now let us say that the pump operates 
24 hours per day and that your power costs 
one cent per horsepower-hour. If the pump 
operates continuously, 365 days per year, 
the power saving by installing the more 
efficient pump will amount to $876 per 
year. This is the way it is worked out: 
10 X 24 X 365 X .01 = $876. 

Maybe your pump or other machine 
doesn’t run continuously. If it operates only 
one-half of the time, the saving will amount 
to one-half of $876, or $438 per year. Or, 
if the pump operates only one-quarter of 
the time, the saving will be $219 per year. 

A saving even of $219 per year may 
make it worth while to install a new pump 
because you will find that $219 is equal to 
the interest on $3650 at the rate of 6 per 
cent per year. 

Efficiency is therefore very important in 
many instances, as above. It is a good plan 
to delve into these matters every once in a 
while to determine whether or not you can 
make important. savings by discarding in- 
efficient machinery and installing in its 
place something that is more efficient. It 
is hoped that the above will prove helpful 
to some readers in showing definitely how 
to go at it when making comparative com: 
putations involving efficiencies. 


@ DARRELL E. DAVISON, Noble, Ill., 

has purchased the Noble Milling Co. from 

the Schultz Milling Co. of Olney. 

@ COMBS BROS., LaGrange, Ga., have 


opened a new feed store. 


@ RIVERSIDE ELEVATOR CO., Dover, 
Del., has been incorporated to engage in 
general grain business. 


A. H. HINNERS, Flanagan, IIl., has 
announced the purchase of the Flanagan 
Mill from W. B. Drury. Mr. Hinners’ fir 
offers complete feed grinding and mixing 
services and also has modern crushing and 
cracking equipment. 


FRANK LININGER .TRANSFERRED 


Frank Lininger, formerly representative 
in the Rocky mountain territory for Dawes 
Manufacturing Co., Chicago, Ill., has been 
transferred to the sales area which includes 
Arkansas, Oklahoma, and the Texas pi‘: 
handle, the firm has announced. Mr. Lia 
inger will work in cooperation with (\¢ 
John J. Carroll Co., Chickasha, Oko. 
Dawe’s vitamin products distributor in the 
territory. 
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REGISTERED U. S. PATENT OFFICE 


WILL HELP 
You— 


YOU WANT TO KNOW: 


“What go-getting merchandising campaign can be 
depended upon for some real volume? . . . Does the 
item repeat? . . . Does it bring substantial revenue? 
Does it build good will?” 

For ready answer to these vital questions look to - - - 


Toxite 


POWERFUL 
DISINFECTANT 
OF 100 USES 
—ADVERTISED TO 16 MILLION 


MONTHLY 


—USED EVERY SEASON EVERY- 
WHERE 

—REASONABLY PRICED; PROFIT- 
ABLY SOLD 

—HIGHLY ENDORSED AND REC- 
OMMENDED 

—SPECIALLY MERCHANDISED TO 


100 OF YOUR BEST CUSTOMERS 
(See Coupon) 
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| We want to know how you will spend $25 of your own | 
; money to bring customers into our store. And tell us | 
! also what profit we will make on Toxite and how well ; 
H it repeats. Our Jobber’s name is i 
i 
is iden- (Jobber’s Name) 
tifie every- 
rooster’s 


FEEDERS WANT TO KNOW: 


“What can I do to best maintain the health of my 
flock which is the keystone of profits?” The ready 


Toxite 


It spreads and covers 30 times more surface than 
other disinfectants and penetrates 15 times more! 
K j L LS Red Mites, Bed Bugs, Germs 
of all kinds, Blue Bugs, Fleas, 
Ticks, Lice, Ants, Roaches, Termites and 
Similar Pests. 
Excellent For Helping Control Coccidiosis, 
Bronchitis, Mange, Scab. 
Used from Coast to Coast by Poultrymen, 
Cattlemen, Dairymen, Horsemen, Hograisers, 
Sheepmen— And in the home... It has 


UNIVERSAL ACCEPTANCE! 
TELL ME ABOUT THE FREE CHECK PLAN 
TOXITE 
LABORATORIES 


Box R 
Chestertown, Md. 


n,Md. 


TOXITE LABORATORIES, Box R, Chestertow 


e 
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YOUR BRAND 
on Band-Label... 


PLUS Bemis Bemilin 
Dress Prints 


Give your brand all-around visibility... front, back, and 
sides... by using Bemis Band-Label* Bags. Bemis created 
the Band-Label process... designed special machinery to 
paste the paper band smoothly and firmly to the cloth as the 
bag is made. This helps you build brand identity while meet- 
ing the big demand for products in dress print bags. 


Housewives favor Bemis Band-Label Bags because the label 
can be removed in a jiffy just by soaking in water. This 
leaves a rich, quality dress print from a variety of Bemis’ 
choice patterns created by New York designers . . . patterns 
usually found only in the more expensive fabrics. 


See your Bemis representative about Bemis Band-Label Bags. 
*Patent applied for 


EQUAL Bags 
Build Sales 


Baltimore * Boise * Boston Bre Buffalo Chicago * Denve: 
Charlotte « Detroit « East Pepperell « Houston indionapoli: 
Kansas City * Los Angeles * Louisville» Memphis * Minneapoli: 
Mobile « New Orleans « New York City » Norfolk * Omcho 
Oklahoma City * Orlando « Peoria «+ Pittsburgh « St. Loui: 
St. Helens, Ore. * Salina « Salt Lake City * San Francisco 
Seattle Wichita + Wilmington, Calif. 
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Crop and Soil Service Popular 


Yakey Helps Farmers Boost Production 


e TAKING a genuine interest in the 
crop production problems of his cus- 
tomers and the other farmers in his 
trading area has won hundreds of dol- 
lars worth of new business for W. R. 
(Bill) Yakey, who operates the Stras 
burg Elevator, Strasburg, Ill. Since 
his discharge from the navy 14 months 
ago. Mr. Yakey has expanded the 
ficld seed service his firm renders. Co- 
operating closely with seed producers 
he encourages the inoculation of all 
legume seeds. 

“Its our aim to make the soil in 
our community produce to its full 
capacity,” Mr. Yakey explained. “That 
means more profit for the farmer and, 
naturally, greater returns for us.” 

Race horses have always been the 
hobby of F. F. Yakey and his five 
sons, who jointly own the Strasburg 
Elevator. This makes it natural for 
horse owners to prefer to buy their 
feed and other farm supplies from 
men who are also interested in high 
crade racing stock. 

When a boy Bill Yakey had his 
own Shetland pony. Later he became 
a full-fledged racing fan and helped 
to care for the five race horses his 
father owned. He likes to talk about 
Bank night, a horse that set the track 
record at Oregon, Ill., and Popular 
Abby, who won a cup at the Illinois 
state fair last year. 

“Horses and feed selling go very 
well together,” Mr. Yakey asserted. 
“When farmers discover a feed dealer 
who has the same interests as they do, 
it doesn’t take them long to become 
his regular customers.” Horsemen 
from all over south central Illinois 
patronize the Strasburg Elevator. 

_ The Yakey brothers’ firm features a 
full line of Arcady feeds and makes 
good use of the bright promotional 
posters and circulars furnished by the 
manufacturer. “This well known line 
of quality formula feeds has proven 
its worth to us,” Mr. Yakey stated. 
“We are confident that high grade 
formula feeds can easily prove their 
value to farmers without much sell- 
ing on our part, Formula feeds, fed 


properly, are their own best adver- 
tising.” 
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The Strasburg Elevator also handles 
Chapman egg mash and poultry sup- 
plement, bean meal, tankage, mineral 
feed, and salt. “The thrifty farmer ap- 
preciates the fact that he can find 
almost all his farm needs at our store,” 
Mr. Yakey stated. 

In addition to the local elevator, the 
Yakey brothers also own and operate 
a meat packing plant in Strasburg. 
When Bill Yakey returned from the 
Pacific theater of operations after 214 
years of service in spring of 1946 he 
was given the job of running the 
Strasburg Elevator while his other 
brothers concentrated on the packing 
house. Bill didn’t know too much 
about the feed business when he first 
took over, but he applied himself as- 
siduously and farmers in the Strasburg 
trading area now rate him as tops. 

The Strasburg Elevator with its 
present storage capacity of 40,000 bu- 
shels is a far cry from the original 
firm which was started 90 years ago. 
The plant was originally a flour mill 
and for many years was the most im- 
portant business in Strasburg, a town 
whose population is now only 500. 
“We've remodeled, built new addi- 
tions, and have kept at our policy of 
‘face-lifting’ constantly,” Mr. Yakey 
declared. “We feel that a feed busi- 
ness must be as modern as the custo- 
mers it serves. Farmers who have 
clean up-to-date farms with all the 
modern pieces of farm machinery ex- 
pect their retail stores to be clean and 
modern too.” 

When Mr. Yakey, sr. originally took 
over the business, he purchased old 
community structures for storage pur- 
poses. “Dad needed storage space and 
that was the easiest way to get it,” Mr. 
Yakey explained. “At first he bought 
and stored feed only for his own use 
but in 1944 my brothers took over and 
since then the Strasburg Elevator has 
gone all-out to be of service to farm- 
ers in this community.” A former 


canning factory was purchased and 
moved near the elevator for use as’ 
the firm’s office building and for ad- 
ditional warehouse space. In addition, 
a 12,000 bushel storage crib was con- 
structed. 


HELPING his customers attain 
maximum production from their 
land is a fundamental business 
aim of W. R. (Bill) Yakey, 
above, who operates the Stras- 
burg Elevator, Strasburg, I. 
Mr. Yakey is active in all crop 
and soil improvement programs. 


In the early days all deliveries were 
made by horse and wagon but now the 
Strasburg Elevator operates well main- 
tained, brightly-painted trucks which 
are familiar sights on the highways 
and side roads of south central IIli- 
nois. Mr. Yakey has installed new 
power units for his Western cleaner 
and sheller and expects a greater seed 
cleaning business in the future. “We 
had to discontinue our seed cleaning 
service while we were modernizing 
the cleaner, but now we are confident 
our customers will find our seed clean- 
ing more valuable and effective than 
ever,” he stated. 

Bean handling is a profitable side- 
line to the feed business at the Stras- 
burg Elevator. Fifteen trucks are kept 
busy during the rush bean season and 
make up for the fact that Strasburg 
has no railroad service. “We kept 
everything running at top speed be- 
cause that’s the way any business can 
profit the most,” Mr. Yakey asserted. 
“Quick service and thorough service 
are our specialties.” 

Tiny Strasburg has no newspaper 
or theater, so the Strasburg Elevator 


(Continued on page 122) 
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Your Yearty Earnines 


Depend Mainly on 


1. Mill Output 2. Operating Expenses 


CAPACITY is a key to bigger 
profits, when demand for grinding 
mounts . . . and the JAY BEE 
Grinder is the key to surprising ca- 
acity. Leading mill operators, now 
using JAY BEE Grinders, know 
this fact. 

JAY BEE Mills are noted for 
increasing mill volume and, at the 
same time, decreasing operating costs. 

The smooth-running assembly re- 
quires a minimum of power and is so 
sturdily built that a JAY BEE unit 
operates almost continuously with 
little attention. 

Over a quarter of a century’s ex- 
perience in mill making by JAY BEE 
manufacturers now pays dividends 
to mill operators. JAY BEE Mills 
are far beyond experimental stages. 
Their practical efficiency PAYS 
YOU from the moment they are 
installed. 

There is a JAY BEE Mill for 
every grinding purpose. JAY BEEs 
are made in many sizes and models, 
for Belt, V-belt and Direct Con- 
nected drives. 

For details about JAY BEE grind- 
ing equipment, stationary or portable, 
write any of the addresses below. 


Grinders 


Give you the BIG 
CAPACITY essential 
for real economy 
in Mill Operation. 


Model W. Direct Connected 
60 to 200 H. P. 


7. B. SEDBERRY INC. Franklin, Tenn. 


John J. Woods & Sons, Jay Bee Sales Co....Kansas City, Mo. W. H. Hust, Jny Bee Co.,. OE eS ea Oa = 
'T. G. Holland Mach, Co......... 474 Fairfax Rd., Drexel Hill, Pa. 1031 N. Humphrey Ave., Oak Park, !il- 
E. B. Harrison Whigham, Georgia c. Y. Wier, Sr. Yates Hotel, Utien, N. Y- 
The Lamiell C pany Greenwich, Ohio A. . Th p Co ; -aovaee 
0. D. Padgett Sandersville, Ga. 718 Washington Ave. N., Minneapolis, Minn. 
J. E. Sorrells Slocomb, Ala. Douglas W. Palmer........ S808 44th Ave. S. W., Seattle, Wash. 
Seedle Supply & Mach. Longmont, Colo. L. C. Dibert Company ....... 
Jay Bee Sales Co..................... 220 Broadway, New York 7, N. Y. 787-793 Brannan St., San Francisco, Clif. 
Frank S. Sanders.............------- P. O. Box 656, Gainesville, Fla. Western Belting & Equipment Co. ER 
Bryant C. Long...............- 1601 Choctaw St., Baton Rouge, La. 2600 Santa Fe Ave., Los Angeles, C:lif. 
Jay Bee Sales Co Jackson, Tenn. H. A. MeLeod Forest, Mississippi 
Jay Bee Sales Co................- 4619 So. 7th Ave., Louisville, Ky. J. D. Vance P. O. Box 497, Murfreesboro, Tenn. 
M. E. Padgett B ttsville, S. C. J. R. Sorrells Dothan, Aia. 
Jay Bee of Texas ................ 1904 S. Akard St., Dallas, Texas Cc. Y. Wier, Jr. 319 Rutgers St., Utica 1, N. ¥- 
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Record 1946-47 World Corn Crop 
Totals 5,410,000,000 Bushels 


The 1946-47 world corn crop is the 
largest on record, the department of agri- 
culture has reported. The crop, estimated at 
5.410,000,000 bushels, exceeds the 1945-46 
crop by 8 per cent, the 1944-45 crop by 2 
per cent, and the 1935-39 average of 4, 
729,000,000 bushels by 13 per cent. 

Leading world production is the record 
United States crop of 3,288,000,000 bush- 
els, making up about 60 per cent of total 
corn grown. The prewar United States av- 
erave corn crop was 2,316,000,000 bushels. 
Mexico, North America’s second most im- 
portant corn producing nation, also had an 
above average crop. 

Besides North America, only Asia estab- 
lished an above average production. There, 
however, production was below that of the 
two preceding years. Drought in the Dan- 
ube river basin brought European produc~ 
tion totals below even the low marks of 
the previous year. South America and Af- 
rica both had below normal production but 
produced more than in the 1945-46 crop 
year. 

More corn will be available for export 
from the United States this year because of 
the record production. Last year’s corn was 
also of lower quality because of a generally 
high moisture content. Exports from the 
United States this year are expected to be 
more than 100,000,000 bushels compared 
with 25,000,000 bushels last year. 

Argentine corn production has been 
good, 300,000,000 bushels compared with 
only 141,000,000 bushels the year before. 
The Argentine export surplus, is expected 
to exceed 200,000,000 bushels compared 
with only 84,000,000 bushels for the sea- 
son which ended March 31 and the 1938- 
42 average of 44,000,000 bushels. 


Molasses Distribution and Use 
Controls Terminated by USDA 


Termination of WFO 41, which con- 
trolled the production, distribution, and 
use of edible molasses, was announced 
April 21 by the department of agriculture. 
The order was instituted Dec. 23, 1941 to 
help insure maximum production of ra- 
tioned crystalline sugar. Improved sugar 
supplies have made possible termination of 
the order, USDA said. Existing ceiling 
prices on sirups and molasses are not af- 
lected by the termination, however. 


Set Midwest Egg Price Supports 
For May at 35 Cents a Dozen 


Egg price support operations will be con- 
ducted in the Midwest on the basis of an 
average price of 35 cents a dozen to pro- 
ducers during May, the department of agri- 
culture has announced. This compares with 
a support price of 33 cents for the Febru- 
aryApril period. The department cited an 


THE FEED BAG — May, 1947 


increase of eight points in the index of 
prices paid by farmers, including interest 
and taxes, to a record 229 on March 15 
as the reason for boosting the May support 
price. 

For the first quarter of 1947 egg produc- 
ers have been paid prices which reflect 
more than 90 per cent of parity. During 
this three months’ period the USDA pur- 
chased the equivalent of more than 3,400,- 
000 cases of shell eggs in dried and frozen 
eggs for export and price support. 


Authorize Emergency Allocation 
Of Rapeseed Meal for Denmark 


The department of agriculture authorized 
April 15 an emergency allocation of 900 
long tons of rapeseed meal for Denmark. 
This quantity is in addition to the 10,000 
long tons of oil cake or meal allocated to 
that nation on Feb. 4, to cover the first 


six months of the year. Rapeseed meal is 
seldom used in the United States for feed- 
ing purposes but in normal times is used 
widely for feed in Denmark. The emer- 
gency rapeseed allocation will be charged 
against world protein feed allocations rec- 
ommended by the International Emergency 
Food council. 


1946 European Corn Borer Loss 
To Farmers is $37,700,000 


The costly European corn borer meant 
a $37,700,000 loss to American farmers 
during 1946, the department of agriculture 
has disclosed. Of this total, 84 per cent 
occurred in four states: Iowa, Indiana, IlIli- 
nois, and Pennsylvania. In Iowa and Illi- 
nois alone the corn borer loss was $27,- 
000,000 in 1946. 

It is now evident that the European borer 
has spread all the way across the Corn Belt, 
having appeared in North Dakota and 
South Dakota for the first time in 1946. 
Yet the 1946 figures show a decrease in 
borer abundance as compared with the 
previous year everywhere except in Iowa, 
Minnesota, and North Carolina. Because 
of this decrease, the estimated corn borer 
loss was 22 per cent less than in 1945 al- 


FOR POULTRY- CATTLE 
Ste Your Pew Dd 


"| don't know either, but you'll have to admit that bag of feed does look realistic." 
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though actual crop values were higher, the 
acreage surveyed larger, and borer popula- 
tions higher in the three states mentioned 
above. 

The borer loss surveys, conducted by the 
bureau of entomology & plant quarantine 
in cooperation with state agencies, covered 
446 counties in 22 states which had an 
estimated 22,709,000 acres of corn with a 
harvested value of $1,387,724,000. 


Informal Hearings Will Consider 
Amending Soybean Standards 


Four informal hearings to discuss pro- 
posed amendments to official soybean stan- 
dards have been scheduled by the depart- 
ment of agriculture. The meetings will be 


Make up the Triple Reduction 
Process that produces the Gran- 
ular Grind HERE . . . . Each 
phase of the Triple Reduction 
Process plays its own part in 
reduction. It also prepares the 
material so that the following 
phase functions to full effi- 


held as follows: May 12, Toledo, Ohio; 
May 13, Peoria, Ill.; May 14, Chicago, Ill., 
and May 15, Cedar Rapids, Iowa. 

Consideration will be given to proposals 
which recommend amendment of existing 
regulations so that the moisture content of 
soybeans will be shown in whole and half 
per cents instead of whole and tenth per 
cents, and to require licensed inspectors 
to state the moisture content on all certi- 
ficates of grade issued for soybeans except 
those for export. 

Other proposals to be considered are: 
increa‘ing maximum splits to 5 per cent in 
grade 2, 5 or 10 per cent in grade 3, and 
10 per cent in grade 4; amend soybean 
definition to fix a maximum limit for splits; 
class beans with green seed coats which are 


PRIMARY CRUSHING 


HERE 


— | 


AIR-FLOW 
FEED 


HERE 


ciency. The controlled’ move- 
ment of the material through 
the Triple Reduction cycle pro- 
duces the Blue Streak Granu- 
lar Grind - - - that farmers and 
feeders recognize as the highest 
in feeding value. 


PRATER PULVERIZER COMPANY 


1515 SOUTH 55TH COURT 


CHICAGO 50, ILLINOIS 


Advance 


Blue Streak 
Standard 


Blue Streak 


THAT PRODUCES 


THE 


GRANULAR 


GRIND! 


yellow or have a yellow tinge in cross sec 
tion as yellow; 10 per cent of other classes 
should be permitted in classes yellow and 
green; and several others. 

Interested persons unable to attend the 
informal meetings are urged to write their 
views to the director of the PMA grain 
branch, Washington 25, D. C., so they 
will reach him by May 29. 


Authorize Additional Allocations 
Of Flour, Corn, Oats for Export 


Supplementary export allocations of ap- 
proximately 11,347,000 bushels of flour 
(in wheat equivalent), corn, and oats for 
April-May shipment have been authorized 
by the department of agriculture. The allo- 
cations total 296,000 long tons. 

The supplementary quantities are in ad- 
dition to previously announced allocations 
authorized for April and May. They include 
241,000 long tons of flour (in wheat equiv- 
alent), 50,000 tons of corn, and 5,000 tons 
of oats. Of this quantity 120,000 tons of 
flour are designated for the American- 
British zone of Germany. The flour will be 
supplied by the PMA from stocks already 
on hand. 

France will get 33,000 tons of flour 
clears, Italy 22,000 tons, Norway 11,000 
tons, Cuba 50,000 tons, and Eire 5,000 
tons. The Cuban tonnage is to cover the 
April-June period and is the only alloca- 
tion made to that country since export 
licensing of all countries was resumed 
April 1. 

Of the corn allocations 9,000 tons are 
authorized for Venezuela, 5,000 tons for 
Colombia, and 36,000 tons for Egypt. PMA 
is to supply 9,000 tons of the Egyptian 
allocation. The 5,000 ton oat allocation is 
designed for Belgium. 


Grain Export Quotas for June 
Reduced Sharply by USDA 


Sharp reductions have been made in 
June grain export allocations, the depart- 
ment of agriculture has announced. Au- 
thorized allocations’ for 1,002,000 long tons 
of wheat, flour in wheat equivalent, corn, 
grain sorghums, oats, and barley during 
June compare with 1,413,000 long tons 
allocated for May. 

The June allocations total approximately 
39,609,000 bushels compared with May al- 
locations of about 55,000,000 bushels. The 
sharp reduction was made to protect year- 
end domestic supplies of wheat and flour 
and to hold remaining allocations of other 
grains for the 1946-47 year as close as pos 
sible to a quantity than can actually be ex’ 
ported by June 30, USDA declared. 

Most of the flour needed to cover the 
PMA’s portion of June allocations has al- 
ready been purchased, PMA said. Under 
the June allocations USDA will supply all 
flour for American and American-British 
occupied zones and for Austria, all wheat 
except allocations to Mexico, all corn for 
American and American-British occupation 
zones and Austria, all barley, and all oats 
and grain sorghums for occupied zones. 
Remaining quantities will be procured 
through regular commercial trade channels. 
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STER MIX PROGRAM 


FEED MASTER Mi. | 


CONCENTRATES 
LOCAL GRAINS 


R PRACTICAL 
BALANCED RATIONS 


WERE JUS BEING FATTE 

NEDE 
MARKET— BUT WHO CARES... ac 
LONG AS WE GET - 


MASTER Mix / 


DOMINATE YOUR TERRITORY... with the 
dising helps and complete advertising progra bs 
available to all Master Mix Dealers. Take advantage o 
sales helps that have won the confidence of feeders. On a ic ee : ED, 
"Results Count” basis Master Mix Complete Concentrates =. 
with M-V (Methio-Vite) have proven their value as an AS Be = 
efficient and economical base for feeds. 


BE FIRST WITH IMPROVED FEEDS—the result of con- : 
tinuous Research and Technical developments—the type offer 
of research that developed M-V (Methio-Vite) as an ~ 
exclusive advantage for Master Mix feeders and dealers. 


CUT COSTS AND INVENTORIES —by using local grains 
you cut costs —by using Master Mix Complete Concen- 
trates you cut inventories and eliminate the expense of 
handling many separate ingredients. 


Ay BE SURE OF NUTRITIONAL POTENCY— Master Mix 


Master Mix Dealer 


Master 
MEMILLEN FEED MILLS 0... 


CENTRAL SOYA CO. Im WAYNE, INDIANA 


Complete Concentrates are biologically tested and 
laboratory controlled. They contain all the essential “s — 


SAVE TIME—in storing, handling, weighing, mixing. 
Have one balanced, compounded mixture instead of 15 
to 20 ingredients. 


proteins, vitamins and minerals necessary for balancing 
grains. Everything but the grain is in Master Mix Com- 
plete Concentrates, 


HIGHLY PRODUCTIVE FEED FORMULAS—by following 
the Master Mix Complete Concentrate mixing program 


you are assured of high quality feeds. THE MASTER MIX FRANCHISE—the foundation of a 
permanent, profitable business relationship. 


MASTER 
hw { X There are a few selected territories open for Franchise Dealers + + + Write today for details 


America’s largest manufacturers of Concentrates 
McMILLEN FEED MILLS, Division of Central Soya Co.,Inc., FORT WAYNE 2, INDIANA 
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—Eye Appeal 


(Continued from page 54) 


by old fashioned methods,” he asserted. 
“They know from experience the value of 
labor saving ideas and they know the im- 
portance of proper sanitation and cleanli- 
ness. Farmers are no longer satisfied with 
outmoded, incompletely stocked stores; that 
day is gone forever!” 


The Loux Hatchery handles a full line 
of Purina and Nutrena feeds, both of 
which gets generous attention in all Mr. 
Loux’s promotional plans. Tie-in sales al- 
most always result from sales of baby chicks. 
Customers like the complete farm needs 
service the Loux Hatchery offers and have 


shown this by their ever-mounting volume 
of purchases. 

Farmers are not Mr. 
trons. The Loux Hatchery has a large city 
trade, which centers largely around pet 
foods and supplies and lawn and garden 


Loux’s only pa- 


needs. “Pet foods are dependable sellers 
the year around,” Mr. Loux stated. “In the 
spring our sales of seeds, fertilizers, tools, 
sprays, and other gardening needs bring in 
hundreds of backyard farmers.” 

Advertising for the Loux Hatchery ap- 
pears regularly in the local newspapers and 
each year Mr. Loux carries space in the 
telephone directory and distributes bright, 
useful calendars. Direct mailings are also 
made frequently. 

“All these things add to our business,” 


SAVE 


per ton! 


with the 


EARTHMASTER FEEDMIXER 


F ast and Economical — uses little power, 


mixes capacity in less than 10 minutes. 


Rugged, Long Lasting —clectrically welded 


steel construction, factory lubricated, permanently 


sealed bearings. 


Special Features — Inner Mixing Tube 
handles all feed from one floor, Maxi-Pitch 
Spreader gives even thorough mix—Twin Agita- 
tors for positive mixing cycle. Available in 2 
popular sizes. 


MOLASSES APPLICATOR 


AND PUMP 


Faster Gains At Lower Cost —treats up 


to 10 tons of roughage per hour, produces major 
saving in feed costs. 


Long Wearing All-Weather Operation 


—-sturdy cast aluminum and steel construction, 
EXCLUSIVE LAMINAR FLOW SPINNER 
handles cold molasses. 


More Nourishment, Easy Handling 
—produces an even sweet coating of each bit of 
roughage without bunching—food clean and dry 
for easy handling. 


AT YOUR DEALER 
OR WRITE DEPT. F-5 


Burbank, Calif. 


Mr. Loux declared. “Coupled with the eye 
appeal evidenced in our store and friendly, 
intelligent service, advertising is making 
the Loux Hatchery’s list of regular custo. 
mers longer every month!” 


All Ray Ewing Products to 


Carry Ewing Trade Name 


Ray Ewing of the Ray Ewing Co., Pasa- 
dena, Calif., has announced that all products 
manufactured by his company will now 
carry the Ray Ewing name. Changes inciude 
a shift of the name Vita-mino-mix to Ray 
Ewing Mix and Animix will be called Ray 
Ewing Animix. 

Mr. Ewing reports that in the two years 
that his products have been on the market 
they have made a record of performance of 
which he is proud. He reports that several 
new products have been under test on 
chicks and poults during the past year at 
the company’s plant and they will soon be 
placed on the market. 

Many in the feed trade have been inter- 
ested in obtaining copies of Mr. Ewing's 
textbook “Poultry Nutrition.” He has an- 
nounced that a revised edition will be off 
the press June 1 and will contain more than 
1,400 pages. 


Franke Re-elected to Head 
Milwaukee Grain Exchange 


Harry F. Franke, Franke Grain Co., was 
re-elected president of the Milwaukee Grain 
exchange at the ‘organization’s annual elec- 
tion held April 7. Lewis E. McClellan, Car- 
gill, Inc., was elected to another term as 
first vice president and Charles F. Cough- 
lin, Riebs Co., was re-elected second vice 
president. James G. O’Brien was named to 
serve as secretary for another year. 

Members elected to the exchange board 
of directors were: Henry W. Kusserow, 
Chas. A. Krause Milling Co.; William R. 
Madden, Pabst Brewing Co.; Elmer F. Pae- 
tow, Paetow Co.; and Roy G. Leistikow, 
Stratton Grain Co. 


Nellis Opens Offices at 


St. Louis, Kansas City 


Nellis Feed Co., Chicago, Ill., has opened 
new offices at St. Louis and Kansas City, 
Mo., J. G. Nellis, president of the firm, has 
announced. §S. J. Schuster has been ap- 
pointed manager of the St. Louis office and 
G. E. Chase has been named to head the 
Kansas City branch. 

For the past five years Mr. Schuster has 
been associated with the Cereal Byprodicts 
Co. in St. Louis. Mr. Chase has served as 
assistant manager of a Kansas City feed 
brokerage office for the past eight yeurs. 

The Nellis office in St. Louis is located 
at 406 Merchants Exchange building. ‘he 
Kansas City office is at 555 Dwight building 


@ ARTHUR FALTER, Cheneyville, !!I., 
has purchased the LaCrosse Grain Co. lev 
vator at LaCrosse, Ind., from Earl Albee 
and John Watson. 
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By hit and by miss? Or by plan and calculation? We havea plan 
that Sells feed. We believe that it takes a well-made plan to sell feeds — 
a plarithat will build a volume, sustaining business from the first bag to 
. bag-aftéx-bag. 
mt AIR-ACRE PLAN is a comprehensive, complete feed sell- 
m, tailor-made for dealers in our regional territory. It will 


a successful business, or enhance the success of an estab- 
siness. 


are located in or near the area outlined by this map, write for 


our explanatory brochure ‘THE FAIR-ACRE PLAN — What it is . 
How it works.” 
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AT 


AMES, IA. 
ALGONA, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids, 8827 


Headlining the June birthday edition is 

John K. Westberg, feed sales manager of 

the Albers Milling Co., Seattle, Wash., who 

has been active in the industry ever since 
his graduation from college. Mr. Westberg’s 

birthday is June 28. 

For 22 years he was associated with the 
Eastern States Farmers exchange, Spring- 
field, Mass. In January, 1942, Mr. Westberg 
joined the OPA in Washington as assistant 
head of the agency’s feed and grain pro- 
ducts unit and later as head of that section. 
He was appointed associate price executive 
of OPA in late summer of 1942 and served 
in that capacity until his resignation from 
government service July 1, 1943. 

A frequent convention visitor, Mr. West- 
berg was particularly popular with the 
trade during the period of his OPA service 
because he made a practice of getting out 
into the field to check on how price control 
regulations were working. He joined the 
Albers Milling Co. in September, 1943. 
JUNE 1—H. W. Lucks, Smith Agricultural 

Chemical Works, Columbus, Ohio. 
JUNE 2—Arthur G. Hessburg, Hiawatha 

Grain Co., Minneapolis, Minn.; Malcolm 

A. Long, Atlantic Supply Co., Baltimore, 

Md. 

JUNE 3—R. J. Kingsley, Nopco Chemiral 
Co., Harrison, N. J.; E. P. MacNicol, 
Chicago Heights Manufacturers’ Asso- 
ciation, Chicago Heights, Ill. 

JUNE 4—L. A. Page, Page Seed Co., 
Greene, N. Y. 

JUNE 6—AI B. Hessburg, Froedtert Grain 
& Malting Co., Milwaukee, Wis. 

JUNE 7—K. W. Bailey, Ames-Burns Co., 
Jamestown, N. Y.; Douglas Wakefield 
Coutlee,- Merck & Co., Inc., New York, 
N. Y.; Vernon M. Green, Green-Mish 
Co., Inc., Washington, D. C.; Frank J. 
Seidl, Archer-Daniels-Midland Co., Min- 
neapolis, Minn. 

JUNE 8—Mark G. Thornburg, Western 
Grain & Feed Association, Des Moines, 
Towa. 

JUNE 10—John Melville, Central Feed 
Supply Co., Chicago, Iil. 

JUNE 11—Arthur J. Riebs, Riebs Co., 
Milwaukee, Wis.; Gayle Snedecor, Farm- 
ers Lumber Co., Rhodes, Iowa. 

JUNE 12—George Dorothy, Marblehead 
Lime Co., Chicago, IIl.; Leland C. Mil- 
ler, Federal-North Iowa Grain Co., Cedar 
Rapids, Iowa. 

JUNE 13—Don R. Jorgensen, Sargent & 
Co., Des Moines, Iowa. 

JUNE 14—R. A. Browning, Park & Pol- 
lard Co., Buffalo, N. Y.; F. H. Clickner, 
Borden Co., New York, N. Y.; J. S. 
Jones, Ralston Purina Co., St. Louis, Mo.; 
C. H. Williamson, C. H. Williamson & 
Co., St. Louis, Mo. 

JUNE 15—Dorothy L. Hogg, Adams As- 
sociates, Inc., Chicago, Ill.; Frank L. 
Smith, North Carolina Granite Corp., 
Mount Airy, N. C. 

JUNE 16—John W. Zipoy, Pillsbury Mills, 
Clinton, Iowa. 

JUNE 17—Lawrence E. Murphy, Murphy 
Products Co., Burlington, Wis.; S. G. 

_ Courteen, Courteen Seed Co., Milwaukee, 


JOHN K. WESTBERG 


Wis.; H. W. Wise, Duplex Mill & Mfg. 
Co., Springfield, Ohio. 

JUNE 19—Percy L. Kimble, Mankato Mill- 
ing Co., Mankato, Minn.; C. O. Ryde, 
Ryde & Co., Chicago, 

JUNE 20—Robert G. Bell, W. M. Bell Co., 
Milwaukee, Wis.; J. H. Caldwell, J. H. 
Caldwell Co., St. Louis, Mo.; R. C. Ful- 
ler, R. C. Fuller Co., New York, N. Y.; 
R. N. Stearns, Stearns Magnetic Mfg. 
Co., Milwaukee, Wis. 

JUNE 21—Franklin Beardsley, Barber & 
Bennett Co., Albany, N. Y.; Paul J. 
Hasney, Geo. Corrado Milling Co., Frank- 
fort, N. Y.; W. C. Pratt, W. C. Pratt 
Co., Chicago, IIl. 

JUNE 22—Albert C. Spierling, Swift & 
Co., Chicago, Ill.; A. L. Ward, National 
Cottonseed Products Association, Dallas, 
Texas. 

JUNE 23—James P. Hessburg, Froedtert 
Grain & Malting Co., Milwaukee, Wis 

JUNE 24—Roy Hoffman, Murphy Pro- 
ducts Co., Burlington, Wis. 

JUNE 25—Parke W. Burrows, Seedburo 
Equipment Co., Chicago, IIl.; Paul Sather, 
King Midas Flour Mills, Minneapolis, 
Minn. 

JUNE 26—Charles C. Dawe, Dawe’s Pro- 
ducts Co., Chicago, Ill.; E. O. Wright, 
Menomonie, Wis. 

JUNE 27 — C. E. McDonald, Terminal 
Grain Corp., Sioux City, Iowa. 

JUNE 28—John K. Westberg, Albers Mill- 
ing Co., Seattle, Wash. 

JUNE 29—Gertrude H. Beckwith, Philip 
R. Park, Inc., San Pedro, Calif.; Vernard 
E. Lundin, Hubbard Milling Co., Man- 
kato, Minn. 

JUNE 30—M. J. Buchholz, Buchholz Feed 
Store, Ladysmith, Wis.; Edwin F. Seving, 
Sidney Grain Machinery Co., Sidney, 
Ohio. 

@ LOREN LUNDAHL, Hiawatha, Ken., 

has sold his feed store to Richard and 

Robert Benton. 

——_ 

@ CARL GREENE, Rockwell, Iowa. his 

purchased an elevator at Goodell from J. 

Leslie Brown of Meservey. 
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Colorado Grain Producers 
Form New Organization 


Formation of a new organization designed 
to serve Rocky mountain grain producers, 
the Colorado Grain Growers association, 
has been announced by Lloyd N. Case, 
Fort Collins, Colo., who will have charge 
of the group's secretarial duties at his newly 
expanded Agricultural Associations office. 
C. E. Tupps, Aurora, has been named pres- 
ident of the new grain association with the 
following grain men composing the board 
of directors: Charles Peacock, Arriba; Clint 
Hartwell, Denver; J. F. Moyer, Arriba; 
Henry McCluskey, Watkins; Ralph Harri- 
man, Arriba; and Henry Christianson, Wig- 
gins. 

The new organization has outlined a 10 
point program which includes plans for 
cooperation with the state grain improve- 
ment council, opposition to politics in gov- 
ernment as a substitute for democracy, re- 
search to discover new uses for grains in 
cooperation with the Hope-Flannagan act, 
and promotion of Colorado grown grains. 

A goal of 2,000 members has been set 
for the new association, President Tupps 
announced. When the organization process 
is completed, officers will be elected to rep- 
resent every area of Colorado, he said. 


AFMA Names New Directors 
In Annual Mail Election 


Results of the annual mail election of 
directors by the American Feed Manufac- 
turers association which was held recently 
have been announced by Walter C. Berger, 
Chicago, Ill., president of the organization. 

C. W. Tilson, Durham Farmers Mutual 
Exchange, Durham, N. C., was elected 
to a one-year term. Directors named to 
serve three years included: Lloyd S. Riford, 
Beacon Milling Co., Cayuga, N. Y.; Troy 
V. Cox, Albers Milling Co., Seattle, Wash.; 
C. B. Fretwell, Spartan Grain & Mill Co., 
Spartanburg, S. C.; W. P. Frost, Eastern 
States Farmers’ Exchange, Buffalo, N. Y. 

Arthur F. Hopkins, Chas. M. Cox Co., 
Boston, Mass.; R. E. Barinowski, Feedright 
Milling Co., Augusta, Ga.; D. J. Bunnell, 
McMillen Feed Mills, Fort Wayne, Ind.: 
B. D. Eddie, Superior Feed Mills, Okla- 
homa City, Okla.; Fred W. Thomas, Gen- 
eral Mills, Inc., Minneapolis, Minn.; and 
Carl Orsinger, Waterloo Mills Co., Water- 
loo, Iowa. 

@ ALFRED BUCKAU, Oakwood, Wis., 
has purchased the Loppnow Flour & Feed 
Mill from Albert Loppnow. 

@ RANZ BROS. FEED & PRODUCE 
Co., Nevada, Mo., has completed construc- 
tion of its new plant. 

SELL FEED BUSINESS 

Schultz Bros. Co., Sheboygan, Wis., has 
sold its feed business to the Oriental Mill- 
ing Co., Manitowoc, according to an an- 
nouncement by Emil A. Timm, secretary of 
the Sheboygan firm. Schultz Bros. is con- 
tinuing in the wholesale grocery business, 
Mr. Timm said. 
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Repeat Market behind 


a market so certain, 


so successful, so 
loaded with mone 
making opportuniti 
that it has kept of 
growing steadily f 
62 years. 

Investigate this sales 
tested, time-tried 
calf food yourself 
in pellets or meal, 
solid business build 


er since 1885. Wrift 
today. 


?~NATIONAL FOOD 


MANUFACTURE D ONLY By 


FOND Du LAC, wis, 
SINCE 18es 


FOND DU LAC, WISCONSIN 


NATIONAL FOOD COMPANY 
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Try mixing 


NADRISOL 
SOLUBLES 


and see 


what’s in it for you! 


A sales story, to be convincing, should tell the reader 
“what is in it” (the product or service) for him. The 
telling is made easy in the case of Nadrisol Solubles, since 
this valued ingredient has been tested and approved under 
controlled feeding conditions, and by outstanding poultry- 
men in all parts of the country. 


What is in Nadrisol Solubles for you? The factors which 
help to add productivity to your feeds at reasonable cost. 
This is proved by analyses on the one hand, which show 
Distillers Solubles to be an excellent source of nutrients and 
the Vitamin B-G complex, and by mixers on the other, 
who have found that feeds containing this ingredient have 
been reordered again and again. 


There is something in Produlac Dried for you too. Its 
effective potency of the Vitamin B-G complex and content 
of easily digested protein and carbohydrates make it worthy 
of your consideration. 


INS WITH SOLUBLES 
of 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION - 120 BROADWAY + NEW YORK 


e 


DRIED DISTILLERS SOLUBLES 


CHARLES S. KENNEY 


Charles S. Kenney, veteran feed and 
grain man and OPA price executive, has 
announced the opening of his own broker- 
age business at 530 Bewley building, Fort 
Worth, Tex. The firm will be known as 
the Charles S. Kenney Co. Mr. Kenney 
served under various chiefs in the feed and 
grain section of OPA and was popular with 
industry and government officials alike. 


Gor Tons 


MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D 


GORTON’S 
VITAMIN OILS 


WAREHOUSE STOCKS AVAILABLE 
FOR IMMEDIATE DELIVERY: 
Akron, Ohio 
Dayton, Ohio 
Lansing, Michigan 
Contact: C. C. WELCH 
Sunbury, Ohio 
Phone 52-R-5 


Madison, Wisconsin 
Minneapolis, Minnesota 
Contact: E. F. MORRIS 
Hopkins, Minn. 
Phone Hopkins 7169 
Des Moines, lowa 


Contact: R. H. MORRIS 
c/o Blue Line Storage Co. 
200 Elm Street 
Phone 4-8151 


NEW ENGLAND 


BY-PRODUCTS CORP. 


177 Milk Street 
Boston 9, Mass. 


COD LIVER & FEEDING OILS 
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The Gorton pilot stands for the know-how 
of a firm that is the oldest and largest 
Atlantic Coast fisheries as well as the 
largest domestic producer of cod liver oil. 


A complete line of vitamin oils, 
produced, tested, and guaranteed 
by Gorton-Pew Fisheries. 


From raw material to tested drum of oil, 
your needs are protected by the long ex- 
perience of a firm with outstanding in- 
tegrity. Add Gorton vitamin protection 
to your feeds. 


ENGLAND BY-PRODUCTS CORP. 
177 Milk Street, Boston 9, Mass. 
Sole Distributors 
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THE ORIGINAL 


Way served 


co 
FRESH BACTER!™ 


* More farmers are inoculating legumes every year and morc 
and more of them are insisting on NITRAGIN for best results. 


LABORATORY MOST MODERN @ NITRAGIN This growing market .. . this increasing demand makes NITRA- 


legume bacteria are produced from selected 


strains under scientifically controlled conditions, GIN an essential profit item for seed dealers. 
in the largest laboratory of its kind in the world. 


° In the laboratory . . . in greenhouse and field tests .. . NITRA- 
~~ belt GIN scientists work constantly to improve the NITRAGIN 
product. This quality of product has helped build NITRAGIN’S 
sales-leadership. Consistent advertising through all channels and 
constructive sales promotion help build good will for NITRA- 
GIN, the oldest, most widely used inoculant in the world. 
Seedsmen know that NITRAGIN policies are liberal, fair and 
: — friendly. If you are not already a NITRAGIN dealer, write to the 
CONTAINS ONLY SELECTED TESTED tEGUME address below or call your jobber today. Remember, when you sell 
legume seed, you can ring up another sale by selling NITRAGIN 


by inoculating and testing plants in the Nitra- 
inoculation for legume seed security. 


SALES-HELPS THAT BUILD BUSINESS: 


e FARM PAPER ADS NITRAGIN is advertised in 75 farm peri 
odicals . . . radio announcements carry the 
e RADIO ANNOUNCEMENTS NITRAGIN message over 22 stations. 


Booklets, bulletins and posters in dealer s 
stores add emphasis to the importance 


e BOOKLETS—BULLETINS of inoculating all legumes with NITRAGIN. 


FIELD TESTED @ Actual field tests furnish the 


final proof of the effectiveness of NITRAGIN THE NITRAGIN C O., IN c. 
inoculation as shown by increased yields, 3855 N. BOOTH ST., MILWAUKEE 12, WIS 
protein content, and quality of the seed 
and crops. 
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SEED NEWS for FEED MEN 


American Seed Trade Group Will 
Meet at Chicago June 21-25 


Committee members are completing final 
program details for the annual convention 
of the American Seed Trade association 
which will be held June 21-25 at the Palmer 
House, Chicago, Ill., Lloyd Brown, honor- 
ary chairman, has announced. Acting chair- 
men of the meeting are Walter Juengling 
and Alan Vaughan. 

Program arrangements for the convention 
are being completed by Roger O'Donnell, 
executive secretary of the group. Gager 
Vaughan heads the entertainment commit- 
tee with John Vaughan in charge of ladies’ 
entertainment. Members will attend a cock- 
tail party Monday, June 23 with the ban- 
quet session Tuesday evening, June 24. 


Rotenone Dust, Spray Effective in 
Killing Mexican Bean Beetles 


Rotenone dust or spray will kill both 
adult Mexican bean beetles and their grubs, 
New York agricultural experiment. station 
workers have reported. DDT has not been 
effective as a bean beetle killer in New 
York tests. An application of rotenone 
made in June to kill adult beetles often 
makes further treatments to control grubs 
unnecessary, the station declared. 

Because plants are smaller in June and 
more easily covered with spray or dust, 
there is less danger of mechanical injury 


Seed Meetings 


Arkansas Seed Dealers Association, 
Marion hotel, Little Rock, Ark. 


May 15 

Pacific States Seedsmen’s Associa- 

tion, Yosemite Valley, Calif. 

May 25-27 

Florida Seedsmen’s Association, 
Mayfair Hotel, Sanford, Fla. 

May 28-29 


Kentucky Seed Dealers Association, 
University of Kentucky, Lexing- 
ton, Ky. May 26 


Southern Seedsmen’s Association, 
Memphis, Tenn. ........... June 18-20 


American Seed Trade Association, 


Palmer House, Chicago, Ill. 
June 21-25 

Alabama Seedsmen’s Association, 
Whitley Hotel, Montgomery, 
Ala. July 9-10 


Texas Seedsmen’s Association, 
Adolphus Hotel, Dallas, Tex. 
Nov. 17-19 
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at that time. When treatment for grubs is 
necessary, rotenone should be applied early 
in July, followed by a second applicaticn 
10 days later, New York researchers advised. 


lowa Hybrid Firm Makes Record 


Corn Shipment to Rumania 


Corn States Hybrid Service, Des Moines, 
Iowa, has announced completion of what 
is believed to be the largest individual seed 
corn transaction in the history of the seed 
trade. The firm has contracted for the de- 
livery of approximately 550,000 bushels of 


early and medium maturing hybrid seed 
corn for export to Rumania on a cash pur 
chase basis. 

The seed will be planted in the lower 
Danube river basin which has growing 
conditions similar to Iowa, including a 
rather short spring and a comparatively 
long autumn. Rumania has a national corn 
crop of about 9,000,000 acres yearly. 

MOVE INTO NEW QUARTERS 

The E. W. Doubet Seed Co., Glasford. 
Ill., has moved to its new salesroom and 
warehouse building, Mr. Doubet has re- 
ported. The new store has a modern front 
of Ozark rock with the office paneled in 
knotty pine. Both warehouse and display- 
room have been designed to provide the 
utmost in customer convenience and effi- 
ciency. 


Keeps Pullets ‘GROWING 
Keeps Profits GROWING 


An Ideal Base for Thrifty Growing Rations 


Here is a concentrate that will help your customers cash in 


on early markets for broilers and for eggs. Sterling Poultry 


Balancer offers a dependable source of quality protein properly 
blended and balanced with essential minerals and vitamins. Can 


be easily mixed with grain for either growing or laying mashes. 


Use it as a base for mixing your own feeds; use it for custom 


mixing; or push it for retail sale. Extremely popular with poultry 
raisers; highly profitable for dealers to handle. 


NORTHRUP KING« CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 
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GRAIN 


Does your service to feeders include utiliz- 
ing grains raised right in your neighbor- 
hood . .. balanced by Hubbard’s Sunshine 
Concentrates . . . mixed and sacked under 
your supervision . . . bearing Your Own 
Brand Name? 

Feeders everywhere prefer to do business 
with folks they know and trust. When you 
can put Hubbard’s nutritional experience, 
your customers’ grains and your own repu- 
tation into a sack of feed—then you have 


a combination that’s really hard to beat. 

The HUBBARD SUNSHINE Way 
means that manufacturer-dealers make their 
own complete livestock and poultry feeds 
using local grains and Hubbard’s Sunshine 
Concentrates. The feeder is provided with 
feeds that contain balanced proportions 
of proteins, vitamins and minerals—at a 
substantial saving in grain-handling and 
hauling costs. Write for complete inform- 
ation on the Hubbard profit-building plan. 


Hubbar 


EASTERN BRANCH: 410 ELEVENTH STREET, AMBRIDGE, PA. 


Milling Co. 


MANKATO, MINA. 
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Field Seeds Prove Their Worth 


Sell Profitably at Grand Rapids Growers, Inc. 


@ FIELD seeds were originally a side- 
line to feed and produce at the Grand 
Rapids Growers, Inc., Grand Rapids, 
Mich., but now they are an integral 
part of this fast growing firm’s stock. 
“We are constantly improving our 
field seed department because we rea- 
lize its importance both to our custo- 
mers and to our own profits,” Robert 
B. Leavenworth, general manager of 
the company, stated. 

“Every farmer has to purchase his 
ficld seeds somewhere and we feel that 
most farmers would like to buy theirs 
at the same place they buy their feed 
and other farm supplies. That’s why 
we vive field seeds plenty of attention 
in our advertising and merchandising 
programs,” Mr. Leavenworth declared. 

One entire side of the large display- 
room is devoted to neat wooden cabi- 
nets with dozens of drawers in each. 
On the front of each drawer is a neat 
tag identifying the seed stored inside 
by variety and price. Northrup King 
hybrid seed corn is featured at Grand 
Rapids Growers and the firm uses the 
bright display materials furnished by 
the producer to merchandise the pro- 
duct. 

“In our territory the seed popularly 
known as June clover is most -widely 
planted,” Mr. Leavenworth reported. 
“However, alsike is also suited to our 
climatic conditions and sells well too. 

“We could sell much more high 
quality field seed if it were available,” 
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he stated. Customers come to Grand 
Rapids Growers from all over lower 
Michigan because of the store’s ex- 


cellent reputation for maintaining 
complete stocks of field seeds. 

On the second floor of the half- 
block long feed and seed store is a 
specially heated germinating room 
containing seed germinating equip- 
ment. “We do considerable experi- 
menting ourselves,” Mr. Leavenworth 
stated. “This special germinating cabi- 
net of ours enables us to check the 
germination of various seeds our- 
selves.” 

Grand Rapids Growers, Inc., was 
founded in 1919 by a group of fruit 
and vegetable growers in western 
Michigan who needed a good market 
through which to sell their produce. 
The organization operated on rented 
property until 1927 when articles of- 
incorporation were filed and the pres- 
ent building was purchased. Today 
many of the original incorporators are 
still stockholders in the company. Ed- 
ward Yonkers is president, Warner 


FIELD seeds, once a sideline, 
are now important merchan- 
dise at the big Grand Rapids 
Growers store, Grand Rapids, 
Mich. Robert B. Leavenworth, 
general manager of the firm, 
is shown at left in front of a 
convenient seed cabinet. Ex- 
terior view of store is shown 
above. 


Bruins-Slot vice president, and Rob- 
ert B. Leavenworth secretary-treasurer 
and general manager. These three 
officers, with Paul S. Leavenworth 
and James E. Leavenworth, compose 
the firm’s board of directors. 

The company no longer handles 
produce but stocks almost every farm 
necessity available. Ful-O-Pep, Pratt, 
Larro, and Kasco feeds are featured, 
with total sales last year more than 
$850,000. The Growers complete 
remedy department includes nearly all 
the nationally known products manu- 
factured by Dr. Salsbury’s Labora- 
tories, Pratt, and Dr. Hess. 

“We are doing our best to secure 
and sell every single product that is 
needed on the modern farm of today,” 
Mr. Leavenworth said. “Our dog food 
department is an example of how we 
have expanded to fill a community 
need. 

“We handle Kasco, Pratt, Gaines, 
Gro-Pup, and Friskies dog foods. Each 
of these lines is advertised from coast 
to coast and our customers buy with 
confidence from our dog food depart- 
ment.” In addition, Grand Rapids 
Growers stocks high quality rations 
for other pets. 

A complete line of quality paints 
was added several years ago and ac- 
counts for a substantial annual profit. 
Other profitable sideline items include 
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Swift's fertilizer, du Pont insecticides, 
Stonemo poultry grit, filter discs, poultry 
equipment, and some light farm machinery. 
“Every one of our sidelines has proven it- 
self at the cash register as well as on the 
farm,” Mr. Leavenworth declared. 

Delivery service is offered to customers 
in the Grand Rapids Growers trading 
area, with two 114 ton trucks covering the 
entire route once a day. The large store 
is located only a mile from the heart of 
downtown Grand Rapids and plenty of 
parking space is provided both in front and 
alongside the building. “We encourage 
cash and carry buying wherever possible,” 
Mr. Leavenworth stated. “However, our 
delivery service is by no means a losing 
proposition and we are happy to deliver 
orders if it will be a convience to our 
customers.” 


The Grand Rapids Growers store has 
ample warehouse space. A block-long stor- 
age building adjoining the store property 
is leased on a long-term basis and provides 
plenty of room for the firm’s big inven- 
tory of merchandise. The nearby railroad 
siding will accommodate six cars at one 
time which means the firm never suffers a 
tie-up in unloading. The siding also enables 
the firm to handle coal. “We could sell far 
more coal than we are able to procure,” 
Mr. Leavenworth asserted. 

Some wholesaling is done at Grand 
Rapids Growers but retail customers get 
first consideration. Many of the farmers 
in the Grand Rapids trading area have been 
regular customers since the company was 
first opened for business 28 years ago. 

Newspaper advertising in the Grand 
Rapids daily papers constantly attracts new 
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JACQUES 
SEED CO. 


Prescott, Wisc. 


“BRED IN THE NORTH— 
CULLED BY NORTHERN WEATHER" 


JACQUES PROVEN 


@ Sweet Corn Hybrids 
© Field Corn Hybrids 
@ Open Pollinated Varieties 


Write us about your needs! 


HYBRID SEED CORN” 


THESE STACKERS ARE MADE 
IN 10, 14, 16, & 20 FT. 
LENGTHS. 


ARE QUICKLY ADJUSTABLE 
FOR VARIOUS HEIGHTS. 


ONE MAN CAN MOVE 
THEM WITH EASE. 


YOU CAN GET A MACHINE 
TO FIT YOUR WAREHOUSE. 


THEY WILL 

SPEED UP YOUR 
WORK AND SOON 
PAY BACK THEIR 
LOW COST. 


CHANTLAND MFG. CO. 


Pat’d & Applied For 


BADGER, IOWA 


customers to the Grand Rapids Growers 
store. Unusual radio advertising, however, 
is even more profitable. The firm spo sors 
the well known news analyst Martin Ayyoy- 
sky every weekday morning. Mr. Agyon- 
sky’s program is broadcast from New York 
or Washington and advertising is sold to 
local firms in each listening area. Grand 
Rapids Growers also has a spot annoy 


nece- 
ment at the beginning and end o! the 
popular network program, “The Old Dirt 
Dauber.” Both radio promotions have 
brought excellent results, accordin: ty 
Mr. Leavenworth. 

In the future Grand Rapids Growers, 
Inc., plans to expand its promotional ac 
tivities even further, Mr. Leavenworth 
stated. “With our quality lines of field 


seed, feed, and just about all other ‘arm 
necessities we feel that our sales in the fy- 
ture will far exceed our accomplishicnts 
in the past.” 


Wisconsin Seed Dealers Plan 
Two Mid-Summer Meetings 


The Wisconsin Seed Dealers association 
is planning to hold two week-end meetings 
this summer, James D. Hopkins, Madison, 
president of the organization, has an- 
nounced. One meeting will be held at 
Spooner July 29. The exact date for the 
other session, to be held at Madison, has 
not yet been set. A committee is already 
at work planning the two sessions. 


Texas Seedsmen Will Hold Annual 
Convention at Dallas Nov. 17-18 


The annual convention of the Texas 
Seedsmen’s association will be held at the 
Adolphus hotel, Dallas, Nov. 17-18, L. W. 
Derby, Dallas, president of the organization, 
has announced. Assisting Mr. Derby in 
planning the meeting are Grady C. Clark, 
jr., Corpus Christi, vice president; J. H. 
Meredith, jr., Dallas, executive secretary; 
and the board of directors: Paul Russell, 
Beeville; A. J. Biggio, jr., Dallas; Jim C. 
Locke, Wharton; Ted Tipps, Lubbock; A. 
J. Harper, San Angelo; and Walter Baxter, 
Weslaco. 


Dr. C. L. Swanson Named Soils 
Head at Connecticut Station 


Dr. C. L. Swanson has been appointed 
head of the soils department at the Con- 
necticut agricultural experiment 
officials have announced. He succeeds the 
late Dr. M. F. Morgan, who was killed in 
action during World War II. 

Dr. Swanson served four years i» the 


army during the recent war period and was 
released from service with the grade ot 
major. 


JOINS STANDARD SEED CO. 

R. W. (Rob) Hayden has joined the 
staff of the Standard Seed Co., Des Moines, 
Iowa, the firm has announced. Mr. Hayden 
was formerly associated with the George P. 
Sexauer Co., Des Moines, and more re 
cently has been active in the hardware 
business. He will begin active service with 


the Standard Seed Co. July 1. 
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Fe Pa .-. Plant Operation. Most of the 


Equipment for... Testing, Grading 
.-- Seed and Grain Handling 


equipment 
shown here is 
actually in stock 
in large quantities. Delivery time on 
other items is much shorter than a 
ze few months ago. Shortages and “‘bot- 
\ tlenecks” at Seedburo are fast disap- 
pearing. 

Since 1912 this organization has 
specialized in equipment for the 
grain, seed and feed industries. It 
has acquired a great deal of ‘‘know 
how” which it will cheerfully share 

3 with the trade. Write us about your 
problems, to-day. 


No. 63 Seedburo Seed Scale is the 

ideal all-purpose scale for oe both 

large and small quantities of see 
signed to fill the demand for a sensitive oo 
larger capacity and more economical scale. 
Seeds of all kinds can be weighed with abso- 
lute precision and accuracy. 


Fire Extinguishers jn a number of 

models are available from Seedburo. 

The Randolph “4” (illustrated) is a Car- 

bon Dioxide (COz)t ores with one hand thumb 

trigger control. Holds 4 pounds of Carbon 

Dioxide which is effective against oil, grease, 
paint, and electrical fires. 


Seedburo's line of Inter-Communication Systems 

inte were to fit practically every need. Save yourself 

employees many hours of valuable time. Send 

in coum ete information about your needs. Our Engineers 

will study your problem and recommend the pr oper inter- 
communication system to fill your need. No obligation. 


Bag Trucks in a wide selection of types and sizes— 

all steel and wood with _wro — iron nose, rubber 

tires and metal wheels. The Minneapolis Bag Truck 
(illustrated) is available in 3 different so Particularly 
useful in handling large, bulky sacks and boxes. 


pass Steinlite Moisture Tester is the 

ern electronic instrument for making 

pat ert tests. Without specialized know- 

ledge an operator can make an accurate test 

in one minute. Shipped on 10 day trial basis. 

No money down. In stock for immediate 
shipment. 


The Mangelsdorf Germinator 
represents the latest refinements 
in precision equipment. May 
used & both light and dark germina- 
tion tests, adding to its usefulness to 
you. Insulated side walls protect 
against rapid temperature changes. 
jaked-on synthetic white enamel inte- 
rior. Exterior is neat, compact and 
attractively finished. 
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California Tests Reveal Effective 
Sprays for Weeds in Alfalfa 


Weed sprays which are used in alfalfa 
fields have been the subject of comprehen- 
sive tests made recently by the California 
Crop Improvement association. The organi- 
zation reports that a contact type weed 
spray can be used satisfactorily in stands 
one or more years old. 

One of the most successful contact sprays 
used was composed of 30 gallons of diesel 
oil containing 2 gallons of contact herbi- 
cide and about 100 gallons of water. This 
spray removed most annual weeds and 
grasses. Although alfalfa plants are burned 
back, they are in a more or less dormant 
stage without well established crowns and 


screen change. All 


MODEL C 
(Illustrated) 


Prompt 
shipment of 
several sizes 


1074 TENTH AVE. S. E. 


e 


UNIVERSAL 


“Americas Leading Hammermill” 
Continuous Full-Capacity production, with 
greater capacity per H. P. More net profit. 
Uniform grind. No vibration. 30-second 


UNIVERSAL is the choice of man 


world's largest mills, and 1000's of custom 
grinders. 


Write, wire or phone for produc- 
tion data and full 


JACOBSON MACHINE WORKS 


MINNEAPOLIS 14, MINN. 


are not permanently injured, recovering in 
the spring. 

Seedling alfalfa, however, cannot be treat- 
ed with this type of spray. On young plants, 
from the cotyledon stage up to two sets of 
true leaves, a spray made up of 6 pints of 
selective herbicide mixed in 130 gallons of 
water per acre proved best. This selective 
type spray is of no value in controlling 
grasses but will kill most of the annual 
broad-leaf weeds while they are very small. 


e@ L. H. PALMER, who formerly owned 
and operated the Farmers Grain Co. at 
Harvey, N. D., is now active in the 


seed business at Billings, Mont. Mr. Palmer 
disposed of his North Dakota property last 
summer. 


arts accessible. The 
of the 


information. 


40 TO 150 H. P. 
ENGINE OR 
MOTOR DRIVE 


“Everybody laughted when | brought her 
home from Australia, but she's a great help 
with the spring planting." 


2, 4-D Sprays Will Kill Canada 
Thistles if Applied Repeatedly 


Although 2, 4-D will kill Canada thistles, 
the treatment takes longer than in the case 
of dandelions and other lawn weeds, ac 
cording to C. J. Willard, agronomist at the 
Ohio agricultural experiment station. One 
application of 2, 4-D, even at 10 times 
standard strength, will not usually kill thistle 
roots, Mr. Willard declared. Repeated appli- 
cations will accomplish destruction of the 
weed plague, however, he said. 

@ T. K. KILLINGSWORTH, Caddo, 
Okla., has opened the Caddo Feed & Seed 
store. 

@ JOHNSTON SEED CO., Enid, Okla., 
is completing construction of its new seed 
and feed warehouse. 

. 
@ H. CHRIS HOEGEMEYER & SON, 
Hooper, Neb., have made extensive im 
provements to their seed house, according 
to a report by Leonard C. Hoegemeyer of 
the firm. 

@ SLADE SEED & FEED CO., Hawkins 
ville, Ga., has completed its new concrete 
and brick office building, Joseph Slade, jr., 
manager of the firm, has announced. The 
new structure embodies many of the latest 
developments in modern construction tech- 
niques. 

SEEDSMEN SUPPORT SHORT COURSE 


Members of the South Carolina Seeds 
men association have voted to support a 
short course for farmers and seedsmen 
which will be held Aug. 25-27 at Clemson 
college, the organization has announced. 
The course will be conducted on the col 
lege campus at Clemson, S. C. 


THREE VARIETIES ELIGIBLE IN IOWA 


Only Clinton, Benton, and Marion vats 
are eligible for certification in Iowa during 
1947, the certification committees oi the 
Iowa Agricultural Experiment association 
announced recently. According to the cer 
tification experts, these three varieties will 
produce sufficient seed this year for the 
state’s entire oat acreage in 1948. 
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AUSTIN W. CARPENTER 


@ THIS is the time of the year when the 
womerolk tackle the housecleaning jobs. 

On the subject of housecleaning, I am 
having the courage to advance the con- 
tention that some housecleaning in grain 
and fecd businesses would be timely now. 

Visiting with a dealer recently, this ques- 
tion was shot at me: “What has become of 
the traditional ethics so long practiced 
among traders in grains and byproduct 
feeds’? It didn’t take long to learn the ex- 
perience background prompting the ques- 
tion. 

“When the market looks weak, suppliers 
ship cars loaded to the roofs—but when 
there are symptoms of advancing markets, 


Austin W. Carpenter is executive director 
of the Eastern Federation of Feed Mer- 
chants and managing editor of Business 
Farming. His opinions as expressed in this 
column are his own and not necessarily 


shared by the publishers of The Feed Bag. 


shipments come through with minimum 
tonnage loads”, said this disgruntled feed 
man. 

Then, he went on to emphasize the con- 
trast of trading ethics now with those of 
former years. Said he: “Before the war, 
suppliers, generally speaking, went out of 
their way to do the things that would make 
trading with them mutually satisfactory, 
profitable, and enjoyable.” He pointed out 
that contracts then were respected by both 
sellers and buyers. Woven into these con- 
tracts were the honor and integrity of the 
makers. Operators in grain and feed pointed 
with pride to the enviable ethics record of 
our tradesmen. 

Then along came the war and a lot of 
chiseling replaced the Golden Rule. Profit 
selfishness seemed to become the order of 
the day. War food orders, OPA, and gov- 
ernment regimentation were undoubtedly 
contributing factors to the let-down in the 
long established ethics of the grain and 
feed husiness. However, with the end of 
the war, almost everyone looked for a 
return of the fair and equitable business 
practices of the good old days but, unfortu- 
nately, they have failed to reassert them- 
selves in too many instances. 

If only one, or a very few dealers, were 
thus expressing themselves, the subject 
wouldn't be occupying my column. I am 
writing about it because I get similar re- 
actions from many dealers. 

Mentioning my writing intentions to a 
friend in the trade, I was advised to by-pass 
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the subject. “The sharp-shooters will quick- 
ly eliminate themselves’, was his contention. 
Perhaps he is right, but even in the short 
interim necessary for this elimination pro- 
cess, almost irreparable damage can be done 
the grain and feed industries of our coun- 
try. 

How long can we continue to fling 
charges and counter charges within our 
market circles until the “lack of confidence” 
atmosphere thus produced crosses over the 
line into the consumer field? Such trends 
develop quickly. 

It will be a sad day for every segment of 
the grain and feed trades if farm folks 
mentally develop question marks on the 
honor and integrity of their supphiers—yet, 
this can happen. The effective way to head 
off such a disastrous development is to 


quickly—right now—wash out the ques- 
tionable trading tactics that have been too 
much in vogue in recent months, and which 
are responsible for many a dealer raising 
questions like the one which prompted 
these paragraphs. 

Wide and thorough application of the 
Golden Rule in trading practices is an out- 
standing present day need. 


@ GILL BROS., La Monte, Mo., have 


opened a new feed and produce store. 


@ IVAN R. MILLER, Hutsonville, Ill., 
has purchased the Abel Hasper elevator at 
Flat Rock. 


@ CHADRON MILLING CO., Chadron, 
Neb., is remodeling its plant and will install 
new feed milling machinery. 


Algona, lowa 
Fremont, Nebr. 


them all... 


for volume-profits 


Minral 


Sell the supplement your hog-feeders PREFER - - - 
the one-and-only Sargent Minral Meal. Big demand 
means big volume, big profits. Get our dealer propo- 
sition and see the difference. 


SARGENT PLANT 


DES MOINES 
IOWA 


Monmouth, Ill. 
Waverly, Mo. 
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GEHL HEAVY DUTY 


@ LOWER FIRST COST 
@ LOWER POWER COST 
LOWER UPKEEP COST 


For many years Gehl has had a repu- 
tation in both farm and commercial 
fields, for fast, clean-cutting mills, with 
big capacity, low power requirements, 
and long life. Gehl commercial mills, 
installed more than fifteen years ago 
are still in excellent condition. 


Most of the grinding in a Gehl mill 
is actually done over the lip of the 
heavy steel breaker plate just before 
the grain reaches the screen. Hammers 
are tool steel, swinging, 4-way-rever- 
sible, making all four corners usable 
. . - less likely than rigid hammers to 
cause damage should a piece of iron 
get into the mill. 


Screens are extra long, and easily re- 
moved without tipping open the cover 

- without stopping mill . . . saves 
time and power (14 mesh sizes, ys” to 
2”). Positive auger feed, instead of 
suction pickup, prevents clogging . . . 
permits the use of a smaller blower 
and a compact dust collector . . . The 
blower is driven by a V-Belt. Various 


WRITE for detai‘s, stat- 
ing your capacity re- 
quirements 


Established 1867 
DEPT. HE-549 


GEHL BROS. MFG. CO. 


WEST BEND, WISCONSIN 


COMMERCIAL HAMMER MILLS 


sizes pulleys available to meet elevating 
requirements. Heavy boiler plate hous- 
ing . . - rigid and practically unbreak- 
able. 


FOR ELECTRIC MOTOR, BELT 
DRIVE OR DIRECT-CONNECTED 
GASOLINE MOTOR 


There are two models of the Gehl com- 
mercial mill—No. 20, with a grinding 
chamber 20” wide by 34” in diameter; 
No. 17 with grinding chamber 17” 
wide, by 28” diameter. Either mill may 
be had for any of the three types of 
power listed above. 


and other accessories. 


Mills may also be equipped 
with magnetic separator, 
feed mixer, feed conveyor 


Standard Brands Sponsors 
$250 Vitamin D Contest 


The best short paragraphs describing in 
50 words or less how feed dealers can sel] 
the importance of supplemental vitamin D 
in swine and dairy rations will net their 
writers $250 in prizes in a new contest 
announced by the agricultural department 
of Standard Brands, Inc., New York City. 
Feed dealers, feed mixers, and their em- 
ployes are eligible to compete for the first 
prize, a $100 savings bond, and 14 supple. 
mental prizes, according to Ray Green, sales 
manager of the agricultural department. 

It is not necessary for feed men entering 
the contest to be associated with firms which 
use Standard Brands’ Fleischmann’s irradj- 
ated dry yeast as their source of vitamin D 
in minerals, concentrates, and feeds, Mr. 
Green stated The contest closes June 30, 
Entry blanks may be obtained by writing 
Contest Desk, Standard Brands, Inc., Agri- 
cultural Department, 595 Madison avenue, 
New York City 22. 


Expand Functions of Rocky 
Mountain Feed Office 


The office at Fort Collins, Colo., which 
originally housed the Colorado Grain, Mill- 
ing & Feed Dealers association, has been 
expanded to serve non-conflicting agricul- 
tural and livestock organizations, Lloyd N. 
Case, executive manager, has announced. 
In addition to the Colorado feed associa- 
tion the office now handles secretarial duties 
for the Colorado Wool Growers association, 
Colorado Grain Growers association, Colo- 
rado Crop Improvement council, Colorado 
Frozen Foods association, Wyoming Grain 
& Feed Dealers association; and New Mex- 
ico Grain & Feed Dealers association. 

B. E. Barker, a World War II veteran, 
is now being trained in the office under a 
veterans administration educational pro- 
gram, and will be made a junior partner on 
the conclusion of his training, Mr. Case 
announced. Five members now make up 


the office staff, two of them GI trainees. 
— 


@ W. D. MARTIN, Kendallville, Ind. 
is planning to remodel and enlarge his 
feed mill. Construction plans call for an 


additional 1,350 square feet of floor space. 


@ ROCK RIVER CONSUMERS CO-OP, 
Hustisford, Wis., has completed construc: 
tion of its new $36,000 feed mill. 


@ TOLEDO GRAIN & MILLING CO., 
Toledo, Ohio, has been purchased by Car- 
roll F. Parker, Leonard A. Harbison, and 
Virgil E. Clark. 
WELLER PLANS NEW ADDITION 

B. I. Weller Co., Chicago, Ill., has an 
nounced plans to construct an extensive new 
addition to its plant at East Chicago, Ind. 
The firm will streamline its production 
facilities at the modernized factory and will 
expand its manufacturing equipment with 
new machinery. The firm manufactures 
Calumet elevator cups with patented Loga 
rithmic construction. 
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It is getting-together season again — 
weddings and conventions. We have es- 
caped going to the weddings because of the 
conventions, but we've bought a lot of 
presents and, at the conventions, a lot of 
coca cola. 

Starting the first of this month, the Amer- 
ican feed manufacturers held forth at the 
Drake and all the rest of the Chicago hotels 
and most of the night clubs, with special 
preference accorded them at the Latin Quar- 
ter. We've never churned around with but- 
ter and egg men but can assure you that 
feed manufacturers are not to be lost in the 
mixer. 

It’s getting to be an old story but the 
first important news we heard at the con- 
vention was that Jim Murphy of the Mur- 
phy Products Co., Burlington, Wis. is the 
father of a baby girl born on May 2. This 
makes the fifth girl for Jim. 

One of several father and son combina- 
tions was that of Fred Rowe, jr. and Fred 
N. Rowe of the Valley City Milling Co., 
Portland, Mich. We wonder which Fred 
was keeping an eye on which Fred. Fred, 
jr. recently joined his father’s firm follow- 
ing service in the armed forces. 

Two of the convention speakers tossed 
more than words at their convention au- 
diences. “Sunshine Gene” Flack, of Sun- 
shine Biscuits Inc., New York City, threw 
cigars at the first members of his audience 
to laugh at his jokes and C. D. Alexander, 
manager of the Indianapolis plant of Bemis 
Bro. Bag Co., distributed 500 silver dollars 
to his listeners, 

One convention speaker, Dr. W. E. 
Petersen, of the University of Minnesota, 
was so good that he has been invited to 
appear as a guest of Everett Mitchell on 
the National Farm & Home Hour, Satur- 
day, May 17 at 12:00 noon C.S.T. 

- Touring the night clubs, Joe Goldstein 
of the World Products Corp., New York 
City, paid a visit to his old friend Don the 
Beachcomber, just to prove he is still the 
best man when it comes to shaking for 
drinks. 

Speaking of speakers, Frank Leathers of 
Swift & Co., Des Moines, was the founders 
day speaker at the Iowa State college chap- 
ter of Alpha Gamma Rho. Glenn Camp- 
bell of the Campbell-Sanford Advertising 
Agency, Cleveland, Ohio, was a charter 
member of the ‘Ames chapter and another 
prominent brother is Ken Maltas of the 
A. E. Staley Mfg. Co., Decatur, Ill. 

Earl Elmore of the Elmore Milling Co., 
Oneonta, New York, is reported to be re- 
designing his egg grading machine. We sug- 
gest that he fix the machine up to candle 
as well as grade eggs. 

New president of the Toledo Rotary club 
is O. E. M. Keller, president of Kasco Mills, 
Inc. Mr. Keller was once president of the 
American Feed Manufacturers association 
and is well known throughout Ohio and 
nationally as a leader in business and civic 
affairs, 

Howard E. Coffin, one of the few flying 
feed salesmen, was killed when his plane 
crashed in the Delmarva peninsula area 
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May 3. He had been selling for Northwest 
Distributing Co., Colby, Wis. Mr. Coffin 
had served as a captain under General Pat- 
ton. He was buried May 7 at Prairie du 
Chien, Wis. 

Atlanta, Ga., has an advertising agency 
which is owned and managed by two ladies. 
It handles the advertising of the Fulton 
Bag Co., among other accounts, and the 
two ladies are Miss V. A. Pairo and Miss 
M. H. Loeb. 

Another lucky man with a new girl friend 
is Harry Fowler of Albers Milling Co., 
Oconomowoc, Wis. The Fowlers’ baby girl 
was born April 23. 

Walter N. Jones of Vitality Mills, Chi- 
cago, has his new Central Retail Feed asso- 
ciation membership plaque hung at eye 
level directly over his desk. “That cow 


seems to be looking me in the eye all the 
time,” he says. 

The Feed Bag is a restaurant in the 
Hotel Aurora at Aurora, Ill. George Doro- 
thy of the Marblehead Lime Co., Chicago, 
reports that the food is good as it should 
be. 

The feed manufacturers held their con- 
vention at French Lick Springs, Ind., for 
so many years that Wirt Walker, Arcady 
Farms Milling Co., Chicago, spent 10 days 
vacation there just before the opening of 
this year’s meeting in Chicago. 

Will K. Miller of the Orlando Seed Co., 
Orlando, Fla., writes the advertising for 
S. Howes Co., Silver Creek, N. Y. What 
is more important, his daughter, Miss Jane 
Miller, has just written two children’s books 
published by the Vanguard Press and is 


Superior Gri 


NON-ELECTRIC MAGNETS PROTECT 


SUPERIOR GRINDER 


INSTALLED as standard equipment on the Gruendler 


nder, Eriez Non-Electric permanent mag- 


nets prevent entry of tramp iron into the grinding 
mechanism. Not only is protection of original machine 


equipment a 
being groun 


Non-Elect 


fire h 


Pat Pending 


ssured by Eriez Magnets... the product 
d is free of contamination from tramp 


iron .. . the eventual consumer's livestock are supplied 
with feeds free from the tramp iron menace. Eriez 


ric Permanent Magnets can be easily 


and quickly installed on machines now in service, 
on feed tables, spouts, chutes and conveyors, 
metal or wood. They cost nothing to operate 


+ « « Gpproved by Mill Mutuals, Eriez 


Magnets eliminate the dust explosion and 


azard by effectively removing tramp iron 


and steel from feedstuffs in process. 


Write for Bulletin 101. 


When Magnetic Protection... See First 
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literary editor for Warner Bros. in New 
York City. This reporter is attempting to 
claim some relationship because Will's 
middle name is Knox, the same as his. 

Johnny Goodman, former national ama- 
teur and open golf champion who is well 
known to many in the feed industry, has 
been appointed distributor for the Blatz 
Brewing Co. of Milwaukee in his native 
city of Omaha. 

Tom Dyer of the Tanvilac Co., Des 
Moines, admits that he has finally changed 
his mind about Henry Wallace. He prob- 
ably now agrees with Sen. Arthur Vanden- 
berg who has called Henry an “itinerant 
saboteur”. — D.K:S. 


@ DUNDEE FEEDS, INC., Dundee, Mich., 
has been opened by E. A. Sharp. New 
equipment includes a Prater hammer mill, 
Triumph sheller, Clipper cleaner, and Pra- 
ter mixer. 


— Central 


(Continued from page 27) 


the sport world there will be the customary 
“eye-opener” attractions. 

C. S. Huffman, Michigan State college 
dairy expert, will be a featured speaker on 
the morning program June 3. His topic has 
been given the intriguing title, “Romance 
of the Gut.” 

Another Tuesday morning speaker will 
be Rex Reeder, practical thinking Milwau- 
kee banker, whose subject will be “The 
Feed Man and His Banker.”’ Mr. Reeder, 
executive vice president of the Marine Na- 
tional Exchange bank, had many years of 
experience in the field of private business 
before joining the banking industry and is 
well qualified to discuss the relationship 
between feed dealers and the financial insti- 
tutions which serve them. 

The final convention speaker will be 
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M. J. NEAHR 


& COMPANY 


A. J. McLoughlin, sales manager of the 
Arcady Farms Milling Co., Chicago, who 
will deliver the traditional “Till We Meet 
Again” address. Mr. McLoughlin is hichly 
respected throughout the feed industry for 
his sound thinking and feed dealers present 
will look forward with interest to he::ing 
his predictions on events in the feed indus. 
try in the year ahead. 

To send conventioneers home in an es- 
pecially happy mood, the Blatz Brewing 
Co. will play host at a gala stag luncicon 
Tuesday afternoon, June 3 beginnin: at 
1 o'clock. The festivities will be held on 
the trading floor of the Milwaukee Gain 
Exchange, with plenty of the famous !iatz 
Pilsener beer and food furnished. The ‘ced 
dealers will have an excellent opport: nity 
to observe workings of the exchange at 
the same time. 

Appointments to the resolutions and 
nominating committees which will serve at 
the convention have been announced by 
President Tesch. Named to serve on the 
resolutions committee are: H. H. Humph- 
rey, Northern Milling Co., Wausau, chair- 
man; F. W. Shekey, Farm & Home Co- 
operative, Fort Atkinson; Karl Juve, Na- 
tional Food Co., Fond du Lac; Roland 
Reinders, Reinders Bros., Elm Grove: and 
James H. Murphy, Murphy Products Co., 
Burlington. 

Those appointed to the nominating com- 
mittee are: John ‘A. Becker, William A. 
Becker Co., Monroe, chairman; Fred H. 
Pittelkow, H. P. Schmidt Milling Co., Osh- 
kosh; James Keegan, Keegan Bros., Rich- 
land Center; Paul Gebert, jr., Lincoln Mill, 
Merrill; and J. E. Davis, Northern Supply 
Co., Amery. 

Three directors will be elected at the 
convention to succeed Messrs. Tesch; 
Charles F. Schneider, Chas. F. Schneider 
Co., Readfield; and F. J. Albrecht, jr., 
Athens Cooperative Produce Co.; Athens. 
Vice president of the Central association is 
Donald F. Crane, E. J. Crane & Sons, Chip- 
pewa Falls. Other directors are: Ray W. 
Biel, Water Street Mill, Sparta; David J. 
Boulay, Boulay Bros. Co., Fond du Lac; 
Bruce McDonald, Globe Feed Co., Rock- 
ford, Ill.; A. H. Lois, A. H. Lois Feed Co., 
Bassett; and Mr. Crane. 


@ MC MAHON FEED & SEED STORE, 
Manning, Iowa, is operating a large spray- 
ing unit for weed and fly control. 


@ M. P. SHANAHAN, Lamb, Mich., has 
installed a new Kelly-Duplex 1 ton mixer 
in his recently remodeled mill at Columbus. 


@ WYNNE FEED & PRODUCE STORE, 
Wynne, Ark., is planning to expand its 
operations. 

BEN ANDERSON TAKES NEW POST 

Ben O. Anderson, veteran feed man who 
formerly was active in the retail feed busi- 
ness at Rochester, Minn., and also served 
with the North East Feed Mill Co., Minnea- 
polis, for a number of years, has joined the 
St. Paul branch of the Kellogg Milling Vo., 
Minneapolis. For the past eight years Mr. 
Anderson served as assistant superintendent 
and manager of the byproducts department 
of the Superior Packing Co. He now makes 
his headquarters at 63 E. Chicago avenue, 
St. Paul. 
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Deliveries Build Business 


Mawhinnie Maps Routes Carefully 


@ DELIVERY service has built business 
to higher levels than ever before at the 
Keene Grain Co., Keene, N. H., while at 
the same time making shopping for quality 
feeds and farm supplies far easier for the 
farmers in the New England trading area 
which the firm serves. The company, owned 


EFFICIENT delivery service has 
increased business for the 
Keene Grain Co., Keene, N. H., 
according to Clayton Maw- 
hinnie, co-owner and manager. 
The plant is shown above. 


by Clayton Mawhinnie, Robert E. Piper, 
Joseph Christian, and Halton J. Richardson, 
jr, has constantly expanded its delivery 
facilities until today a large percentage of 
the firm’s business is handled entirely by 
telephone and the delivery trucks. 

“The expense of hauling feed has be- 
come a very great overhead item to farmers 
in our trading territory,” Mr. Mawhinnie, 
who manages the firm, explained. “When 
the spiral. of mounting prices first affected 
farmers, they immediately began to cut 
down on their purchases of feed and other 
farm necessities. This, of course, was wrong, 
as most of them soon discovered. 

“But we too made a discovery. We 
learned that many farmers were unwilling 
to make special trips to town to get their 
feed and so we went after their business in 
a big way with our improved delivery ser- 
vice,” Mr. Mawhinnie reported. 

Originally the Keene Grain Co. delivered 
only within 10 miles of its plant. Today 
regular delivery routes cover a radius of 
35 miles from Keene. “This expansion of 
delivery routes has been followed by a 
corresponding expansion of our gross in- 
come,” Mr. Mawhinnie explained. “We 
found that farmers in this area definitely 
prefer to have feeds delivered right to their 
farms.” 

Definite delivery routes have been mapped 
out carefully by Mr. Mawhinnie and his 
associates. A large truck and a light pickup 
cover the entire trading area at regular 
intervals. The heavy vehicle handles the 
larger orders while the pickup accommo- 
dates farmers whose orders are smaller. No 
order is too small for: delivery at the 
Keene Grain Co. 

“Naturally, we discourage deliveries of 
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small orders,’ Mr. Mawhinnie asserted. 
“We usually manage to encourage farmers 
to build up their orders by suggesting 
other farm supplies which they probably 
need. But if one item is all they need, we 
nevertheless make the delivery, in accor- 
dance with our pledge of service to farmers 
in the Keene area.” 

Larro feeds are the principal sellers at 
the Keene Grain Co. and Mr. Mawhinnie 
and his partners work closely with repre- 
sentatives of General Mills, the manufac- 


818 3rd AVENUE N.E a 
IN CANADA: P. ©. Box 70, Ft. William; Ont. Representatives in principal cities 


turer, to make the formula rations even 
more popular in the Keene territory. At- 
tractive displays and newspaper advertise- 
ments regularly point out the advantages 
of feeding quality formula feeds. 

Ideal as a sideline to feed sales is the 
Keene Grain Co.’s merchandising of baled 
hay. “Hay is a fine profit maker for us,” 
Mr. Mawhinnie reported. 

Deliveries are his biggest secret of suc- 
cess, according to Mr. Mawhinnie, although 
he gives much of the credit for the con- 
stantly increasing profits of the Keene Grain 
Co. to his three partners. “We sell what 
the farmers want, as. much as they need 
and no more, and we give fast, free delivery 
service. Those are the things that have 
made the Keene Grain Co. successful,” Mr. 
Mawhinnie emphasized. 
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An annual event at some industry meet- 
ing each year is a gathering of the Abbott 
Alumni association. This group used the 
convention of the American Feed Manu- 
facturers association in Chicago, May 1 to 
3, as an occasion for their reunion. It also 
was the birthday of Harold Abbott in whose 
honor the group was organized. All of those 
who attended formerly worked for Mr. Ab- 
bott at the Albert Dickinson Co., Chicago. 
Pictured, left to right, at the festive board, 


are: John Bullard, Midwest Feed Mills, Chi- 
cago; W. M. Andersen, New England By- 
Products Corp., Boston; George Smith, 
Archer-Daniels-Midland Co., Minneapolis; 
Fred Wicht, Michigan Feed Mill, Jackson, 
Mich.; Mrs. Abbott and Mr. Abbott, now 
of the Funk Bros. Seed Co., Bloomington, 
Ill.; Harold Grassl, Dr. Hess & Clark Co., 
Ashland, Ohio; Mrs. Peck and Lyman Peck, 
Chicago feed consultant; and Walter N. 
Jones, Vitality Mills, Inc., Chicago. 


S. A. Meier to Establish 


New Business at Phoenix 


S. A. Meier of the S. A. Meier Co, 
Wauwatosa, Wis., has announced that he 
has moved his permanent residence to 
Phoenix, Ariz. The firm handles a full line 
of feed mill machinery and equipment. 

According to Mr. Meier, Ned Murray 
and Ernest Cochrane, who have been asso- 
ciated with him, will continue the firm 
under the same name. 

Mr. Meier will also handle similar lines 
in a business he is establishing in Phoenix, 
from which city he expects to serve the 
trade in the southwest. 


J. F. Corbett Named Vice 
President of Frantz Co. 


James F. Corbett has been appointed ex- 
ecutive vice president of the Frantz Co., 
Pittsburgh, Pa., Charton C. Frantz, presi- 
dent of Frantz Industries, Inc., has an- 
nounced. Mr. Corbett will handle all the 
firm’s production and merchandising af- 
fecting the baking industry. 

Ben Schriver, formerly associated with 
the General Baking Co., has been named 
director of sales for Frantz Service and 
will be in charge of all merchandising. Mr. 
Schriver recently returned from five years’ 
military service. Edgar Lyons has been ap- 
pointed production representative for the 
Frantz Co. in the Potomac and southern 
states. 


BETTER! 
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— AFMA Convention 


(Continued from page 33) 


js going to be a low incident of mastitis. 
Friday evening from 5 to 7 p.m. the 
visiting feed men were entertained at a 
cocktail party at the Knickerbocker hotel, 
with the Chicago Feed club acting as hosts. 


ONE of the much talked of topics at the 
convention of the American Feed Manu- 
facturers association was the book which 
Larry Wherry of Sherman & Marquette 
Advertising Agency, Chicago, has written. 
Mr. Wherry is shown above examining a 
sample book jacket of his volume entitled 
"The Golden Anniversary of Scientific 
Feeding." The book is an authentic history 
of the feed manufacturing industry and 
Mr. Wherry, who served on the feed in- 
dustry council during the war, spent many 
hours in research to collect all the facts. 
This book will be off the press in late 
August or September and already thou- 
sands of copies have been ordered by the 
trade. Complete details are available from 
the American Feed Manufacturers asso- 
ciation, 53 W. Jackson blvd., Chicago, Ill. 


Featured speaker at the closing session of 
the convention Saturday morning was C. D. 
‘Alexander, manager of the Bemis Bro. 
Bag Co. plant at Indianapolis, Ind. Follow- 
ing his introduction by Fred N. Rowe, Val- 
ley City Milling Co., Portland, Mich., Mr. 
Alexander surprised his audience by dis- 
tributing 500 silver dollars to the feed men 
present. The coins were later used to il- 
lustrate a portion of his talk referring to 
the constitution of United States. 

In an inspiring address entitled “Man- 
agement’s Blind Spot” Mr. Alexander urged 
his listeners to act immediately to improve 
relations between themseves and_ their 
employes. bd 

Citing how employer-employe relations 
have been allowed to disintegrate during the 
Past several years, Mr. Alexander stressed 
the importance of workers and their em- 
ployers striving for their mutual welfare. 

ou as an employer have the position of 
leader,” he emphasized. “You must lead, 
mislead, or default. You cannot avoid it!” 

Presenting facts and figures on commu- 
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nist infiltration into American labor unions, 
Mr. Alexander cautioned his listeners to be 
vigilant in the defense of American prin- 
ciples of freedom, including freedom of 
enterprise. He repeated the vital impor- 
tance of close kinship between American 
labor and American management as the 
bond that cannot only preserve the best 
interests of each group but can also guar- 
antee the future of a free America. 

The concluding number on the program 
was a salute to Ralph M. Field, who has 
announced his retirement after serving the 
AFMA for over 28 years. Mr. Field joined 
the organization on a part-time basis in 
1919 as chairman of the traffic committee. 
He later served as executive vice president, 
president, and secretary. 

‘After requesting that Mr. Field be es- 


corted to a seat in the front row, Lloyd S. 
Riford, chairman of the board, reviewed 
Mr. Field's record of service and paid tri- 
bute to his loyalty, sound judgment, and 
leadership. He then presented him with a 
bound volume of congratulatory letters 
which had been received from over 500 of 
Mr. Field’s friends and business leaders 
throughout the feed industry. As a parting 
gift to speed him on his journeys between 
his summer home in Michigan and his fu- 
ture headquarters in Arizona, Mr. Field 
was presented with a new De Soto automo- 
bile. At a given signal the curtains were 
parted and the new car was wheeled into 
the convention hall with Mrs. Field seated 
at the wheel. Deeply moved by the occa- 
sion, the honored guest thanked his many 
friends for their tribute and promised to 


AUTOMATIC 


SPOUT MAGNETS 


ELECTRICALLY ENERGIZED 
FOR MORE POWER 


Stearns Spout Magnets, electrically energized for more 
power, (see arrows) ahead of hammer mills, grinders and 
ulverizers are a familiar sight in milling and feed plants 
ee and small everywhere. There must be a reason. 
Stearns Magnetic Milwaukee is a pioneer electro mag- 
netic engineering firm working closely through the years 
with leading milling engineers and equipment experts. 
When you specify Stearns Magnetic, whether for spout 
magnets, drums or pulleys you can be sure of getting the 


most for your dollar. 


STEARNS MAGNETIC 
MANUFACTURING CO. 


627 S. 28TH STREET 


MILWAUKEE ‘4, WIS. 


SEPARATORS—CLUTCHES—BRAKES—DRUMS—MAGNETS 
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be on hand for all future conventions. 

W. E. Glennon, Elmhurst, Ill., who has 
served as assistant to the president for the 
past two years, was elected secretary of the 
association to take office June 1. Other 
officers who were all re-elected are: Mr. 
Riford, Beacon Milling Co., Cayuga, N. Y., 
chairman of the board; L. R. Hawley, 
Quaker Oats Co., Chicago, vice chairman; 
Mr. Berger, Chicago, president; W. R. 
Anderson, Flour & Feed, Milwaukee, trea- 
surer; and C. §. Woolman, Hales & Hunter, 
Chicago, national councillor, U. S$. Cham- 
ber of Commerce. 

The program committee which did such 
an outstanding job for the 1947 convention 
was composed of Charles Van Horssen, 
Chicago; Clyde H. Hendrix, Clinton, Iowa; 
Wiley Akins, Dallas, Tex.; Harry B. Lee, 
Fostoria, Ohio; and Dinsmore Worthing. 


C. H. Smith Named Sales 
Manager by Roux Mills 


Clifford H. Smith has been appointed 
general sales manager of Roux Feed Mills, 
Sharon, Pa., according to an announcement 
by Leonard and Julius Roux, owners of 
the firm. Mr. Smith was formerly poultry 
service specialist for Dailey Méills, Inc., 
Olean, N. Y., and has been active in the 
feed industry for the past eight years. 

Roux Feed Mills has launched a large 
scale expansion program which calls for 
increased merchandising of Blue Ribbon 
and Red Circle brand feeds, the latter a 
new line. The firm was established more 
than 50 years ago and plans extensive ad- 
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A smart poultry man is 

Gray, 

When his very best hen 
wouldn’t lay, 

With good feed he filled 


er, 
Then added Shellbuilder, 


And now she lays three 
times a day. 
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Shellbuilder Go. 


HOUSTON, TEXAS 


vertising by newspaper, radio, billboard, 
and direct mail to increase its volume of 
business. Mr. Smith will direct these 


Borden Co. Develops New 
Type Vitamin Emulsion 


Development of a new product which 
has proved effective in overcoming vitamin 
deficiencies common to young animals has 
been announced by the Ration-ayd depart- 
ment of the special products division of 
the Borden Co. It is being sold under the 
name of Borden’s Ration-ayd Vitamin Emul- 
sion, 

The product is said to be particularly 
helpful in preventing calfhood diseases and 
may be fed direct or added to milk or 
water to fortify rations of calves, puppies, 
pigs, lambs, colts and other animals and 
poultry. 


Nopco Plans New Issue of 
Preferred $100 Par Stock 


Nopco Chemical Co., Harrison, N. J., 
formerly known as the National Oil Pro- 
ducts Co., will consider the authorization of 
50,000 shares of preferred $100 par stock 
at a special meeting of stockholders to be 
held June 2, Charles P. Gulick, president 
and chairman of the board of the firm, has 
announced. The financing plan was voted 
recently by the company’s board of direc- 
tors to be submitted for stockholders’ ap- 
proval. 


According to Mr. Gulick, the plan pro- 
vides for the authorization of 50,000 shares 
of preferred stock of which 25,000 would 
be placed on sale to underwriters at not 
less than $100 nor more than $103 per 
share. The annual dividend rate would be 
between 31% and 4 per cent. No plans ex- 
ist for sale of the other 25,000 shares of 
preferred stock at present, Mr. Gulick said. 


Texas City Tragedy Kills 
Eight at Molasses Plan: 


Eight employes of the Southwestern Sy- 
gar & Molasses Co., Texas City, Tex.. were 
killed and L. H. Freiler, plant mavager, 
was critically injured in the explosion holo- 
caust which swept the Gulf coast industrial 
center in mid-April, according to a report 
by Frank H. Snell, president of Frank H. 
Snell & Co., Houston. The entire plant and 
all records of the firm were destroyed, Mr, 
Snell stated. 

Southwestern Sugar & Molasses is now 
operating from the Tex-Cuban Molasses 
Co. plant in Houston. Shipments from the 
company’s offices are being resumed under 
the direction of A. I. Kaplan. Customers 
who may have received tank cars or tank 
truck loads of blackstrap from Southwest- 
ern since the Texas City tragedy without 
invoices, bills of lading, or drafts are urged 
to contact Mr. Kaplan so that proper ac 
counting can be accomplished. 

Correspondence may be addressed to 
Mr. Kaplan, Southwestern Sugar & Mo- 
lasses Co., in care of Frank H. Snell & Co., 
732 M & M building, Houston 2, Tex. 


3 BAG sizes 
25 Ibs. 
50 Ibs. 
80 Ibs. 


WISCONSIN 
GROWING MASH 


100 LBS. NET 
WHEN PACKED 


WISCONSIN 


GROWS BIGGER BIRDS QUICKER 


Sell More 


This Season 


Everybody is raising 


extra chicks—to beat the 
egg and meat shortage. 


Get this feed business 
with 
WISCONSIN 
GROWING 
MASH 


co. 


WAUSAU 


NORTHERN MILLING Co. 


Since 1883 


WISCONSIN 
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Promoted by Arcady 


Recently appointed divisional manager in 
charge of sales in Wisconsin by the Arcady 
Farms Milling Co., Chicago, Ill., Harold 
Thompson, left above, is shown receiving 
congratulations from A. J. McLoughlin, 
general sales manager of the firm. Mr. 
Thompson has been associated with Arcady 
for 12 years and prior to his recent promo- 
tion was a territory salesman in Michigan. 
He will now make his headquarters at 
Madison, Wis. 


Wyoming Dealers to Honor 


Governor at Convention 


Gov. Lester C. Hunt of Wyoming will 
be the guest of the Wyoming Grain, Feed 
& Seed Dealers association at a luncheon 
held in his honor during the annual meet- 
ing of the organization to be held June 
22-23 at Casper, Roscoe Noland, president 
of the feed trade group, has announced. 
The luncheon honoring Gov. Hunt is to be 
held Monday noon, June 23, Mr. Noland 
stated. 

Principal speaker at the two-day meeting 
will be Walter C. Berger, Chicago, Ill., 
president of the American Feed Manufac- 
turers association. Other featured speakers 
will include representatives from college 
and experiment station staffs and from the 
feed industry. 

@ BILL WILSON, Fairfax, Okla., has pur- 
chased the O. A. Maxey Feed store. 
@ ADRIAN GRAIN CO., INC., Adrian, 
Mich., has constructed a new office and has 


installed a new Jacobson hammer mill. 
——_e——_ 


R. C. FULLER DIES 

R. C. Fuller, Hinsdale, Mass., who served 
as Massachusetts representative for Geo. Q. 
Moon & Co., Inc., Binghamton, N. Y., for 
the past 14 years, died unexpectedly April 
9. Mr. Fuller had apparently been in good 
health when he was stricken suddenly with 
a coronary thrombosis. 
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CONTROLS POULTRY 
LARGE ROUNDWORM.... 


(Ascaridia galli) 


Here’s what you can promise 
your customers when you sell 
them MASH-NIC: Fed in the 
mash, this scientifically pre- 
pared compound does a real 
job of getting rid of large 
roundworm (Ascaridia galli) 
... And it does this without an 
upset in the chicken’s condi- 
tion; no stoppage of growth; 
no loss in egg production. 
The nicotine is insoluble in the 
mouth, throat, crop and gizzard and 
is only released in the small intestine 
where the roundworm lives. Once 
sold, customers STAY sold. MASH- 
NIC shows results — and that’s 
what counts — RESULTS! 


Inert during its 
through the upper digestiv 
tract, but is released in the 
- lower digestive tract by chemi- 

cal reaction with the digestive 
vices. Full. strength is then 
brought te bear on the large — 
oem and 


MASH-NIC DEWORMING gr 
MASHES are’ now offered by many feed 

coe mixers and manufacturers — proof in itself 
that Mash-Nic is RIGHT — proof that it is a 
product worthy of selling effort. 


Here’s a chance to make some nice extra profit 
— selling MASH-NIC either ready mixed in the 
mash, or in concentrated form for home mixing. 
And your customers will thank you for telling 
them about MASH-NIC. 


TOBACCO BY-PRODUCTS & 
CHEMICAL 


INCORPORATED 
“LOUISVILLE 2, KENTUCKY 
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PACKAGE 
APPEAL... 


With the end of government 
controls, Feed Manufacturers 
once again find themselves 


back on a SELLING BASIS. 


Here PACKAGE APPEAL 
again plays an important part 
in sales. The attractive feed 
bag is taking on new impor- 
tance. EYE APPEAL in pack- 
aging your feed needs more 
attention now than at any time 
in the past five or six years. 


Take Advantage of 
WERTHAN SERVICE 


Every WERTHAN employe 
is interested in creating the 
kind of PACKAGE APPEAL 
for our customers which sells 
merchandise. Let us show you 
what we can do. 


You will like the friendly 
interest we have in YOUR 
problems. WERTHAN service 


is bound to fill your needs 


and PLEASE YOU. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
NASHVILLE e TENN: 


—In the Mill 


full amount. It looks like a fight when the conference committee 
gets together to iron out the differences. The house membership 
is decidedly economy-minded. 


(Continued from page 25) 


OBSTRUCTING ECONOMY 


One writer has said that the way of the economizer is hard. 
That fact is driven home every day as congress attempts to cut 
government spending. Whenever a cut in appropriations is 
announced the particular government department swings its big 
guns into action. The taxpayers, on the other hand, are not 
organized to meet this fire, except through their representatives 
in congress. 


See how these bureaucrats operate: the house recently appro- 
priated $32,500,000 to run the United States customs bureau for 
the next fiscal year. That is $3,100,000 more than congress voted 
the bureau for the current year. But, it is about $3,500,000 less 
than it asked for. Now what do the smarties do? The customs 
commissioner sent dismissal notices to 1,340 of the bureau's 1,650 
port-patrol officers and 236 of its 351 border inspectors. You 
can imagine the political implications of that situation. Members 
of the senate finance committee are now on the spot, and tele- 
grams now bombard the committee members. We hope they will 
stand pat in answer to that vicious practice by the bureaucrats. 
It would seem that a thorough investigation of this situation 
should be started. 


NORTH POLE OUTPOST 


‘According to a recent army report, Russia is outpacing the 
United States in the North Pole area. Emphasizing America’s 
vulnerability to an attack across the North Pole, the report said 
the Arctic has become the new pivot point of the American 
security system. The army asserted that the future of American 
commerce and security may depend upon this country’s develop- 
ment of the Arctic. It urged investment in the polar area for the 
sake of American defense and commerce. 


LABOR LEGISLATION 


When the house passed its version of a labor law it recognized 
most of the public complaints against labor abuses. Perhaps that is 
objectionable because it is difficult to write a wholly satisfactory 
bill covering so many controversial issues. By the time you read 
this the senate will have passed its labor bill. It is reported that 
the senate will write a different bill than the house did. No guess 
is ventured as to the final form of a bill. All differences will be 
thrashed out in the conference between the two houses. That 
committee may sit for weeks. 


The portal-to-portal pay bill is on the President's desk. He will, 
by his action on this measure, indicate his views on other bills 
affecting labor. Secretary Schwellenbach has recommended that he 
veto it. The White House is silent. But a decision will be made 
within the week. 


THE SURPLUS PROPERTY SNARL 


While veterans and business firms have been attempting to 
buy tractors and hard-to-get construction machinery — without 
success—these items are being sold here by firms who have bought 
them as surplus in China and the Philippines. Congress has had 
no luck in drafting legislation to correct a bad situation although 
reams of testimony have been taken at hearings in an effort to 
do something about it. When the history of this activity is written 
it will not be a pleasant one. 


COMMUNISM 


We are asked to stamp out communism in all parts of the 
world. But at home we have permitted the communists to have 
a free hand. There are thousands of them in the government 
service. J. Edgar Hoover, the F.B.I. chief, gave a remarkable story 
of their activities before a house committee a short time ago. 
Every citizen should read it. The time has come to prohibit the 
communists from parading around as a political party. Those who 
are members of the so-called party are interested solely in it as 
a vehicle for a revolution. It has no other purpose. 

Eternal vigilance is still the price of liberty. 
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DEHYDRATED 


ALFALFA MEAL 


Distributors For 
Minnesota, North Dakota 
South Dakota and 


Northern Wisconsin 


ALSO DISTRIBUTORS OF 


STALEY’S oii 


NOPCO 
ARMOUR'S 
PACIFIC MOLASSES Go's. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 


WRITE TO 


For QUALITY, DEPENDABILITY, 
And OUTSTANDING RESULTS 


Demand Staley'’s 
CORN OIL MEAL 


Staley’s Corn Oil Meal is a unique product in two major 
respects. 

Made from the corn “heart”, it has a type of protein 
biologically superior to the remainder of the corn kernel, 
and it has the unusual feature of being able to absorb 
large quantities of liquids. 

These two features have won for it a “solid” place in 
broiler feeds, poultry fatteners, and pig meals. Broiler 
producers also find that the corn oil it contains adds a 
finish and bloom to their birds which is so important in 
producing top quality poultry. Many feed manufacturers 
say that they get a plus value by adding Staley Corn Oil 
Meal to egg mashes and dairy feeds. 


The Staley Customer NEVER GUESSES, He Knows 


® Soybean Oil Meal (41% or 44%) @ Corn Gluten Feed 
® Soybean Oil Meal Pellets ®@ Corn Gluten Meal 
® Pea size Soybean Oil Meal © Corn Oil Meal 


A. E. STALEY MFG. COMPANY 


FEED DIVISION 
DECATUR, ILLINOIS PAINESVILLE, OHIO 
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FEEDING CORN 
SUGAR MOLASSES 


Hydrol adds to the 
palatability of any live 
stock feed mixture— 
including pellets and 
cubes. 
The dextrose con- 
tent of Hydrol is an 
economical health pro- 
moting quickly assim- 
ilated carbohydrate. 


CORN PRODUCTS 


SALES COMPANY 
17 BATTERY PLACE 
NEW YORK 4, N. Y. 


FEEDING CORN SUGAR MOLASSES 
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—Personal 


(Continued from page 22) 


has also paid dividends for the Walker 
Feed store. Mr. Walker annually gives 
the local home demonstration club $50 
for prizes for the work its members do in 
various fields. He also contributes to the 
prize fund for the boys’ 4-H club show 
each spring. 

“It is gratifying how many letters I get 
from these boys and girls all through the 
year, thanking me for the prize money,” 
Mr. Walker explained. “By eliminating al- 
most all credit, I am able to make a saving 
which enables me to invest in worthwhile 
projects like these competitions of farm 
youth.” No credit is ever allowed for more 
than 30 days at the Walker Feed store. 

The busy Walker Feed store is housed 
in a sturdy stone building which is kept 
spick and span at all times. Liberal applica- 
tions of paint are made to the trim at 
frequent intervals. 

“My most successful promotional idea 
certainly has been letter writing,” Mr. Walk- 
er said. “I am unable to estimate in dollars 
just how much good it has done us, but it 


is tremendous.” 


@ FARMERS UNION FEED STORE, 
Wessington Springs, S. D., has completely 


modernized its salesroom and warehouse. 


@ SIEMER MILLING CO., Teutopolis, 
Ill., is constructing two new concrete stor- 
age tanks with a capacity of 25,000 bushels 
of grain. 


RICHARD PURDUM 


Nutritional Products Co., Bozeman, 
Mont., has been appointed Pacific coast 
distributor for Whitmoyer vitamin and 
chemical products, Whitmoyer Laboratories, 
Inc., Myerstown, Pa., has announced. The 
Montana firm was organized by Kenneth 
Maclver and Richard Purdum, two World 


Ws 


MOLASSES OAT FEED 


BREWERS’ GRAIN 
MALT SPROUTS 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


(1) 


laps. 


(3) 


CALUMET 


The patented Logarithmic Curve design keeps 
grain securely hugging the cup until it reaches 
the proper point of discharge. 


Weller Pat. 
No. 1,944,932 


KENNETH MAC IVER 


War II veterans, to handle nutritional pro- 
ducts for feed dealers and hatcherymen. 
Under their Whitmoyer distributorship they 
will handle Whitcod cod liver oil, Tramin 
trace mineral compound, Clo-Meal and 
Flav-A-Dee cod liver meal concentrates, 
and other Whitmoyer products. 


IT’S Carve 
THAT COUNTS 


There’s no “parting of the ways” 
while traveling up the up-leg... 
no backlegging when grain is 


elevated with the 


SUPER 
CAPACITY 
ELEVATOR 


Consider, too, these important 


Calumet features: 


Heavier gauge steel of one piece welded 
construction ... no rivets, bands or over- 


Closer spacing on belt. 
Faster speeds possible. 
Greater load and elevating capacity. 


To quote scores of 
elevator operators, it 
all adds up to this: 
“The Calumet is by 
far the most efficient 
bucket we've ever 
used.” 


ASK YOUR 
JOBBER 


or write for capacity 
data sheet 


B. I. WELLER CO. 


327 S. LaSalle St., Chicago 4, Ill. 
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Jones 
(Continued from page 37) 


dropped the dead chicks on a work bench. 
It took only a hasty diagnosis to tell that 
Mickey’s hunch was right. 

“Sorry, Hawkins,” Skid reported with 
genuine sorrow, “these chicks died of 
coccidiosis.” 

“Now what we've gotta do is disinfect 
the brooder house thoroughly. Sorry I 
didn’t bring some of ours along. It really 
does the job.” 

“Don't worry, Mr. Hawkins,” said 
Mickey, coming to the rescue again. “Just 
in case something like this was found I 
thought I'd better put a can of it in the 
eep. 

“Why, of course, Mickey, Ill take it, 
no matter what is costs!’ eagerly agreed 
Hawkins. 

“All right, Mickey,” ordered Skid, “run 
over to the jeep and get it. Oh, and as long 
as you're going over there why don’t you 
drive the jeep up to the brooder house and 
we'll unload those two sacks of starter mash 
at the same time?” 

“Right, Skid, ll be over in a jiffy.” 

As Mickey dashed toward the jeep, Skid 
and Hawkins started in the direction of the 
brooder house. In the barnyard a herd of 
Holstein cows and a bull wandered aimlessly 
near the water trough. 


“Say, that’s a swell herd of cows you 
have there,” commented Skid. “And that 
bull. Why he’s the finest specimen I’ve ever 
seen!” 


The animal must have sensed that a 
stranger was in the yard for suddenly he 
began bellowing and pawing the dirt. 

“Funny,” said Hawkins. “He seldom 
does that.” 

Then suddenly the animal started to 
charge. Skid and Hawkins paused dead in 
their tracks, petrified. Not enough seconds 
between the bull and themselves to make 
a break for it or decide who was the in- 
tended victim! It was a moment of suspense 
—suspense until there was the roar of a 
motor and the flash of wheels as Mickey 
and the jeep, tires skidding, stopped directly 
between the charging animal and the men. 

The bull, observing his new adversary 
when he was almost upon it, swerved and 
charged by. 

“Jump in—and quick,” Mickey com- 
manded. 

One leap and the two men were in the 
rear of the jeep, and Mickey was roaring 
across the barnyard to safety, leaving the 
bull snorting in his wake. 

For a few moments Skid and Hawkins 
were too breathless to speak. But Skid 
finally managed to blubber: 

“Whew, was that close! Mickey, I'll take 
back anything I ever said about you. 
There’s a captain’s rating waiting in my 
outfit for you any time.” 

“And that goes for me, too,” agreed 
Hawkins. “And from now on the Hickory 
Grove Feed store gets all of my business, 
providing Mickey collects a commission.” 

“That's okay by me,” concurred Skid. 

It was several hours later when the jeep 
and its hero, proudly piloting it on the 


you better results . . 
Noted for its quality and 
purity. In Alden territory 
most mixers of quality feeds 
insist on Alden. Nationally 
known independent labora- 
tory tests prove Alden uni- 
form purity over a period 
of 20 years. 


BANKERS TRUST BLDG. 


You Get 
BETTER RESULTS 


When You Mix 


ALDEN 


Better mixing . . . Alden Calcium Carbonate gives 
. more profitable returns. 


IOWA LIMESTONE COMPANY 


DES MOINES, IOWA 
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BOX 240, LOUISVILLE 1, KENTI 


home mission, pulled up in front of the 
office. News travels fast, and Lem, the 
bookkeeper, and Joe, were already rushing 
toward Mickey’s Mustang before it came 
to a halt. 

“Y° know, Mickey,” Lem spoke emo- 
tionally, “this time I was really gonna fire 
you for going to the Hawkins farm against 
my orders. But now I guess I gotta give you 
a break and tell you to take the rest of the 
day off with soft drinks and ice cream and 
a good show on me. And by the way, the 
Hickory Grove Bugle editor called and 
wants to run a picture and a story about 
you. Better drop up there on your way 
downtown and see him.” 

“Yes, sir,” Joe, the warehouse manager 
said, after he had shaken Mickey’s hand 
and patted his back, “I never saw a guy 
who can get himself into more scrapes and 
out of them again than Mickey!” 

“And that’s no bull,” retorted Lem and 
Skid and the bookkeeper almost in unison. 

@ HARRY BOLYARD, Middleton, Mich., 
has purchased the Rockafellow Grain Co. 
and has installed two 1% ton Kelley-Duplex 
mixers, a Triumph sheller, and a new ham- 
mer mill. 


Qe 
@ GEORGE MILLING CO., Canoga, 
Park, Calif., has opened its modern new 
mill. 

@ FARMERS ELEVATOR CO., Mason, 
Mich., has constructed an addition to its 
feed mill and has installed two new 1 ton 
Kelly-Duplex mixers, an A. D. Hughes 
hammer mill, and a Triumph sheller. 


JOSEPH E. SEAGRAM & SONS, INC. 
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SUBSISTENCE ON THE SMALL FARM 
Bulletin 201, Agricultural Experiment 
Station, University of Tennessee, Knoxville, 
Tenn. 
* * & 


PREFERRED FLOUR BAGS 


Textile Bag Manufacturers Association, 


100 N. LaSalle Street, Chicago, Ill. 


* * 


NATIONAL POULTRY 
IMPROVEMENT PLAN 

Revised edition, No. 300. Superintendent 
of Documents, Government Printing Office, 
Washington 25, D. C. 10 cents. 


cking it in P/K Bags! 
BUFFALO 


KANSAS CITY NEW YORK 


e1ize 


CORYZA OF CHICKENS AND 
SINUSITIS OF TURKEYS 
Bulletin 358, Washington State College, 
Pullman, Wash. 
QUARTERLY REPORT ON FEED 
SAMPLES ANALYZED 
Bulletin 54, University of Kentucky, 
Lexington, Ky. 
ANNUAL REPORT ON COMMERCIAL 
FEEDING STUFFS 
Bulletin 681, Texas Agricultural Experi- 
ment Station, College Station, Tex. 
BROODING AND BROODING 
EQUIPMENT FOR CHICKS 
Bulletin 360, Washington State College, 
Pullman, Wash. 
FOWL PARALYSIS, LEUKEMIA, AND 
ANIMAL DISEASES 
Bulletin 425, Agricultural Experiment 
Station, University of Florida, Gainesville, 
Fla. 
ECONOMIC STUDY OF SHEEP 
PRODUCTION 
Bulletin 325, Utah State College, Logan, 
Utah. 
* 
BIENNIAL REPORT 


Bulletin 327, Utah Agricultural Experi- 
ment Station, Logan, Utah. 


SOYBEAN BLUE BOOK, 1947 


American Soybean Association, Hudson, 
Iowa. $1.00. 


“Pete started all this right from scratch." 


@ THOMAS MILLING CO., Marion, Ind., 
has opened a branch store at Fairmount. 


@ FRASER MILLING CO., Hereford, 
Tex., is constructing a new 140,000 bushel 
concrete elevator. 


@ HEDRICH & GERBER, Tiskilwa, IIl., 
have purchased the Hauter and Russell in- 
terest in the Hauter, Russell & Gerber Feed 
store. F. E. Gerber is senior partner with 
Frank Gerber and Arthur Hedrich the new 
partners. 


Poultry, Turkey, 


THE COMPLETE LINE... 


Tonnage builders . . 
specialties . . . priced to win your 
market, built to hold it . 


“VITALITY MILLS ING., of trade, chicago 4, 


Manufacturers of famous VITALITY 
Hog, 


Livestock Feeds. 


profitable 


Dairy and 
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What's Salesmanship? 


By EMIL J. BLACKY 


Selling’s a smile that flashes and wins, 

It’s the squeeze of a hand and the way 
a man grins, 

It's the ring of a voice—convincing, 
sincere, 

The building of friendship each day in 
the year. 


Selling’s an art that in some is in- 
grained, 

In others acquired through the way 
they've been trained. 

Selling is tact — the “know how” to 
find 

Appropriate twists that will turn a 
man’s mind. 


Selling is knowing your product clear 
through— 

Why it is better, just what it will do, 

The ability to get a prospect to try it, 

And, last but not least, make him want 
to buy it. 


Selling is keeping abreast of the field 

By getting the business signed, deliv- 
ered, and sealed. 

Selling’s a push, a tug, and a jerk. 

Selling, my friend, is a lot of hard 
work. 


Bemis Bro. Bag Co. to Open 


New Plant in Florida 


Bemis Bro. Bag Co., St. Louis, Mo., has 
leased property at Jacksonville, Fla., and 
will open a textile and paper bag plant 
there, the firm has announced. Alterations 
of the buildings and installation of machin- 
ery are expected to be completed by Sep- 
tember, when the new plant will be put into 
operation. 

Cotton and burlap bags for commercial 
feeds, fertilizer, and potatoes and cotton 
and paper bags for citrus fruits and fresh 
vegetables will be manufactured at the 
Jacksonville plant, the firm stated. L. L. 
Conrad, who has been associated with 
Bemis for 37 years, has been appointed 
manager of the new plant. Mr. Conrad 
managed the firm's Minneapolis, Minn., 
factory prior to World War II and during 
the war served as a colonel in the army. 
® BRIDGEMAN FARMERS EX- 
change, Bridgeman, Mich., has been opened 
by Vincent Muranto and Jake Forraht who 


_ constructed a new concrete block feed 
mill. 


@ M. P. SHANAHAN, Lamb, Mich., has 
completed construction of a new elevator 
at Columbus and has installed a new Bry- 


ant hammer mill and 1 ton Kelly-Duplex 
mixer, 
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MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors 
Malt Cleaners 
Reels, Bins, Tanks 
Spark Choke Damper 


Feed Hoppers 
Elevator Casings 
Elevator Legging 
Elevator Heads 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 
General Sheet Metal Work 
Building Special Machinery 


L. BURMEISTER COMPANY 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


l Exceptionally high in amides and 

* amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


2 Rich and well balanced content of 
" Vitamins B,, B, and B, as well as 

Vitamins C, E (fertility factor), H 

= P-P (Niacin), and Pantothenic 
cid. 


3 High content of digestible carbo- 
* hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


Solicited 


Sugar Gane 
po on the high- 


‘trogen orgaMiic soils 
wi the Everglades. | 


4 Many minerals and elements essen- 

* tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


5 Uniformly high quality, plus other 

"advantages of dealing direct with 
producer as we market only our own 
production. 


B Ideally located to serve customers 
"in the Southeastern territory. 


Inquiries \\NITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 
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—Appearance 
(Continued from page 3#) 


further expansion of the retail feed busi- 
ness throughout the country. They reason 
that poultry and meat production is still at 
near-record levels and that farmers are tak- 
ing an ever increasing interest in the ad- 
vantages obtained by utilizing quality for- 
mula feeds. 

Besides feed, the Palmer brothers also 
handle fertilizer, remedies, and a score of 
other farm needs. Royster’s, Smith’s, and 
V-C are the most popular brands of fertil- 
izer, with poultry remedies getting ample 
merchandising attention too. 

The firm’s modern milling equipment 
includes a Sprout-Waldron attrition mill 
with crusher and sheller, a 1 ton Sprout- 
Waldron mixer, and a corn cutter. An S-W 
cleaner was also installed recently. 

“We have a 1 ton elevator through the 
three floors of the mill,” Richard Palmer 
declared. “We have a total bin storage of 
about 6,000 bushels on the third floor, with 
additional storage space on the second floor 
for formula feeds and general farm sup- 
plies. 

“Our arrangement of chutes to our vari- 
ous pieces of equipment enables us to route 
the grain speedily through the mill,” he 
continued. “The main structure of our 
plant was erected in 1914 and its sturdy 
construction makes it very sub8tantial still 
today.” 

B. E. Palmer, father of the present own- 
ers, was one of the original partners in the 


draw from. 


and Contractors 


Combining 
Old with New 


That’s no headache for IBBERSON 


because we have 60 years’ experience to 


No matter what your problem, consult 
IBBERSON. No cost — no obligation for 
interview. Write for our FREE book. 


T. EL IBBERSON COMPANY 


Minneapolis, Minn 


mill at Linesville. He was associated with 
Charles Gehr and Henry Waring. Later 
Mr. Palmer acquired sole ownership of the 
property. When he retired, Richard and 


Thomas Palmer took over. Today the 
Palmer Feed Co. is owned by Mr. Palmer, 
Thomas and Richard Palmer, and Mr. 
Palmer’s daughter, now Mrs. Peterman, 
who is not active in the management of 
the firm. 

The senior Mr. Palmer spent his youth 
on a farm so he was well acquainted with 
farmers’ problems when he entered the 
feed business. “Feed never goes out of style 
but shoes do,” was Mr. Palmer’s explana- 
tion of why he entered the retail feed trade 
instead of some other business. 

The nearby railroad siding at the Palmer 
Feed Co. enables the firm to handle lime 
and coal profitably because loading and un- 
loading is made simple. Trucks can drive 
right under the elevated track which makes 
the transfer of coal from railroad car to 
truck an easy task. 

“By keeping our mill and store ‘dressy’ 
and by advertising often, we have built up 
a really prosperous business,” Richard 
Palmer explained. “To other feed dealers 
we would give this advice: keep modern; 
keep up with the times; and keep your 
name before the public.” 


@ MORGENSTERN-PYLE ELEVATOR 
Co., Salina, Kan., is constructing a new 
elevator at Winona. 


@ ELLIS & CO., Linton, Ill., has opened 
its new feed mill and elevator located two 
blocks south of its former location. 


e1l4e 


Save Time, Feed, Labor ei 


If you sack in hundreds do it cheaper with 
EXACT WEIGHT Sacking Scales (1) you 
save time by filling, weighing and checking a bag in one operation 
(2) you save feed with Exact Weight’s new valve which opens and cuts 
off without waste (3) this modern sacking unit uses only one man per 
scale. Feed Mill Supt’s say their sacking costs are lower due mainly to 
savings in labor costs, more tonnage sacked and saving in feed through 
overweight and waste in handling. Write for full details today! 


Gerard Named President of 


Buffalo Corn Exchange 
John F. Gerard, Standard Milling (o., 


was elected president of the Corn exchange 
of Buffalo, N. Y., at a meeting of the 
group’s board of directors held April 11, 
the board has announced. Wayland P. 
Frost, Eastern States Farmers Exchange, 
Inc., was elected vice president. 

Francis E. Smith, Rosenbaum Bros., was 
named treasurer; Richard J. Murray, assis- 
tant treasurer; and William E. Maloney, <ec- 
retary. Elected to three-year terms as di- 
rectors were: Gerald W. DuRant, Conti- 
nental Grain Co.; Elmer J. Koehnlein, 
Allied Mills, Inc.; and Maitland D. Wy- 
gard, Cargill, Inc. They succeed the fol- 
lowing retiring directors: Otto E. Auer- 
bach, O. E. Auerbach, Inc.; George W. 
Beamer, Maritime Milling Co.; and Har- 
old E. Bradt, Sunset Feed & Grain Co., 
Inc. 

Other members of the board are: Donald 
A. Coon, Spencer Kellogg & Sons; Karl F. 
Mahlstedt, Pratt Food Co.; Dan A. South- 
well, Southwell Grain Corp.; and Messrs. 
Gerard, Frost, and Smith. 

@ BUSHTON GRAIN & SUPPLY CO., 
Bushton, Kan., is planning to construct a 
new 150,000 bushel elevator. 


@ FAIRCHILD FARMERS UNION CO- 
op, Fairchild, Wis., a new organization, has 
purchased the local feed mill from John 
Sylvester. 


THE EXACT WEIGHT SCALE CO. 
701 W. Fifth Avenue 


Columbus 8, Ohio 
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Problems of salesmen and feed dealers 
and radical changes in markets and prices 
were discussed thoroughly at a formula 
feed conference sponsored by General Mills, 
Inc., Minneapolis, Minn., which was held at 
the Hotel Statler, Detroit, Mich., March 
19-21. Company executives from Minnea- 
polis; Central of Chicago, Ill.; Larrowe of 
Detroit; and Sperry of San Francisco, Calif., 
attended. 

Shown above, beginning at left, are: 
Stanley Zelsy, sales promotion; F. L. 
Church, Sperry division promotion and 
merchandising; George Barnes, advertising 
manager for flour, feed, and special com- 
modities, Minneapolis; F. E. LaShelle, jr., 
vice president and director of sales of Lar- 
rowe; Dr. H. E. Bechtel, director of re- 
search; G. H. Lambert, Sperry vice presi- 
dent; Dr. J. B. Christiansen, research asso- 
ciate; Ray W. Senusky, Larrowe sales man- 
ager; Norman E. Dewes, assistant Larrowe 
sales manager. 


O. C. Hamilton, advertising; L. S. 
Thompson, advertising manager; C. H. Van 
Horssen, Central division vice president; 
E. A. Pederson, formula feeds, Minnnea- 
polis; and P. M. Walters, sales and adver- 
tising manager of Central division formula 
feeds. Not shown are F. J. Thomas, director 
of formula feeds, Minneapolis, and T. W. 
Hope, film section, Minneapolis, who also 
attended. 

@ RUSSELL-MILLER MILLING CO., 
Minneapolis, Minn., has begun construction 
of 14 new concrete elevator tanks at Alton, 
Ill. 


@ DARWIN DAY, Springport, Mich., 
has installed a new Crippen cleaner, Tri- 
umph sheller, and Bos car unloader at his 
Springport Elevator Co. 


— 

@ WALLACE & MORLEY ELEVATOR, 
Pigeon, Mich., has installed a new Bryant 
hammer mill and 1 ton Haines mixer. 


White's 


dependable fortifiers 
for quality feeds 


Riboflavin Supplements 


—-* 
CLO-TRATE “400” CLO-TRATE 


Cod Liver Oil With 
Added Vitamins A and D 


“DRY D” 


NEWARK 7 


All White's vitamin products are tested Chemically, Phys- 
ically and Biologically to insure utmost dependability. 


White Laboratories, Jue. 


NEW JERSEY, U.S. A. 
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IT TAKES FEED TO PRODUCE FOOD 


Our business is milling grain ingredients 
for formula feeds. We offer a wide variety 
of products giving you a mixed car assort- 
ment not available from any other mill. 


FRUEN MILLING CO. 


MILLERS TO THE FEED TRADE 


One Stop 


Every feed ingredient you want under one 
roof when you send your trucks to our whole- 
sale warehouse. 


GOOD STOCKS RIGHT NOW OF: 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED AND 
43 OTHER COMMODITIES. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


116 


FISH MEAL 


and 


FISH SCRAP 


Prompt and Future Deliveries 


from 
Atlantic and Gulf 


Production Points 


271 Madison Ave., New York 16, N. Y. 


OFFICES 


Maryland Trust 
Building 
Baltimore 2, Md. 


Savannah Bank & 
Trust Building 
Savannah, Ga. 


AMERICA’S LEADING HAMMERMILL | 


Greater Capacities—and a Uniform Product 
with the amazing 


‘SUPERIOR’ 


HIGH SPEED 


FEED 
GRINDER 


Featuring—10 second quick change SCREENS,—con- 
trolled FEEDER HOPPER,—Perma- 
nent MAGNET, — Oversize FAN. 


Here is an investment in Equip- 
ment, far advanced in design that 
means larger capacity, a more uni- 
formly finished product and greater 
profits to its users. It will pay you 
to investigate the sturdy precision 
construction of the NEW SUPE- 
RIOR CUSTOM GRINDER. 


208 S. LaSalle St. 
Chicago 4, Ill. 


Write for Free illustrated Bulletin 
Number 612-S-2. 


2915-17 NORTH MARKET ST. (Dept. F. B. 12) ST. LOUIS 6, MO. 
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—Free Lunch 


(Continued from page 21) 


of two busy suburban thoroughfares and 
friendly road and route advice is offered to 
all travelers who ask for it. 

“Membership in trade associations is very 
important to me,” J. B. Sanders stated. 
“I belong to the state seedsmen’s associa- 
tion and the chambers of commerce both in 
Dawson and in Tulsa. There’s a lot to be 
gained by active participation in business 
societies." Every year Mr. Sanders partici- 
pates actively in the Oklahoma fat stock 
shows. 

Almost every Sunday afternoon Mr. San- 
ders and his wife drive out in the country 
to visit with their farmer friends. While 
Mrs. Sanders chats with the farm women, 
Mr. Sanders talks over livestock, poultry, 
and general farm problems with the men. 
The visits build good will and Mr. Sanders 
enjoys making them. 

Competent free advice is available at the 
Sanders Feed Mill on any farm problem. 
Bert Howerton, one of Mr. Sanders’ right 
hand men, has had 18 years’ farming ex- 
perience and is well qualified to handle 
almost all farm difficulties. When a live- 
stock question occasionally stumps Mr. 
Howerton, the firm sends the farmer to a 
qualified veterinarian for further help. 

Prior to entering the feed business 25 
years ago, Mr. Sanders served as a court 
reporter and later was active in the abstract 
business. He set a remarkable 150 words 
per minute typing figure as a court reporter. 


Mr. Sanders puts his past experience to 
good use in his direct mail literature. Steady 
customers get revised price lists every week 
by mail and new customers get personal 
letters direct from Mr. Sanders. “It’s sur- 
prising how much they appreciate these 
letters and always mention them when they 
come back for another order,” he stated. 
When previously scarce items come in, Mr. 
Sanders always advises his customers by 
letter. 

Clyde Kelly has been with Mr. Sanders 
for 17 years and is the pro tem business 
chief when the boss is away. He has full 
charge of the firm’s milling department and 
is thoroughly familiar with all company 
policies and office procedure. 

All milling equipment at the modern 
Sanders Feed Mill is electrically operated. 
The firm’s Jay Bee hammer mill is oper- 
ated by a 75 h.p. motor. All grain ingre- 
dients for Sanders Best feeds are purchased 
locally. 

In addition to quality feeds, Mr. Sanders 
also handles field seeds, bulk garden seeds, 
and electric fencing. “These sidelines help 
bolster our feed profits,” he explained. 

Good will, good merchandise, and good 
service—and hearty free lunches—have won 
thousands of dollars in new business for 
J. B. Sanders, who believes that the cus- 
tomer is usually right and is always hungry. 


@ BRYANT ELEVATOR CO., Belding, 
Mich., has leased the Minor-Walton Bean 
Co. elevator and has installed a new Bryant 
hammer mill, 1 ton Munson mixer, Triumph 
corn sheller, and Forsberg gravity mill. 


@ BISHOP ELEVATOR CO., Almont, 
Mich., has installed a new Bryant hammer 


mill and Triumph corn sheller. 


@ WILLIAM SPEET, Fremont, Mich., has 
purchased a part interest in the Fremont 
Feed Co. The firm has installed a new 
Brower mixer, Big Chief corn cutter, and 


Triumph sheller. 


Kansas Grain, Feed & Seed Dealers 
Association, Lamar Hotel, Salina, 


Kan. May 23-24 
Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 
Wis. June 2-3 


Nebraska Grain & Feed Dealers 
Association, Hotel Paxton, Oma- 
June 2-3 


Association of Operative Millers, 
Minneapolis, Minn........... June 2-6 


Ohio Grain, Mill & Feed Dealers 
Association, Deshler-Wallick Ho- 
tel, Columbus, Ohio............ June 5-6 


Eastern Federation of Feed Mer- 
chants, Commodore Hotel, New 
June 9-10 


New England Feedmen’s Conven- 
tion, Rhode Island State College, 


Atkins & Durbrow Appointments 


LOUIS KROUTIL 


Recently appointed to new positions with 
Atkins & Durbrow Corp., Chicago, IIl., 
were William A. Rosenbach and Louis 
Kroutil. Mr. Rosenbach has assumed his 
new duties as vice president in charge of 
eastern sales and Mr. Kroutil is now serving 
as office and traffic manager of the firm's 
New York City branch. 

Both Mr. Rosenbach and Mr. Kroutil are 
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WILLIAM ROSENBACH 


veterans of many year’s service with Atkins 
& Durbrow, one of the country’s largest 
feed industry sales organizations. The com- 
pany maintains warehouse stocks in prin- 
cipal cities throughout the United States 
and has offices at Chicago; New York City; 
Boston, Mass.; Omaha, Neb.; Minneapolis, 
Minn.; Buffalo, N. Y.; Columbus, Ohio; 
Kansas City, Mo.; and Detroit, Mich. 


Kingston, R. L................. June 12-13 


Pacific Northwest Grain Dealers 
Association, Davenport Hotel, 
Spokane, Wash. ................June 13 


Missouri Grain, Feed & Millers 
Association, Hotel Governor, 
Jefferson City, Mo............ June 19 


Indiana Grain & Feed Dealers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 

June 23-24 


Wyoming Grain, Feed & Seed 
Dealers Association, Casper, 
Wyo June 23-24 

Des Moines Feed Club “Get-To- 


gether,” Hyperion country club, 
Des Moines, Iowa............. June 26 


Canadian Feed Manufactarers Asso- 
ciation, Bigwin Inn, Lzke-of-Bays, 
Ontario. June 30-July 3 


International Baby Chick Associa- 
tion, Cleveland Auditorium, 
Cleveland, Ohio...........July 22-25 


Grain & Feed Dealers National As- 
sociation, Hotel Statler, St. Louis, 
Mo. Sept. 14-17 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C......Oct. 23-24 


American Dehydrawrs Association, 
Congress Hotel Chicago, Il. 
Jan. 15-16 
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—Household Needs 


(Continued from page 61) 


ter spots in the Arlington Feed Co.'s broad 
display windows. During the spring Mr. 
Comparda built up his sales of brooder 
stoves and other chick equipment by fea- 
turing the merchandise in his windows and 
in his advertising. 

Sales of feed at the Arlington Feed Co. 
average more than 2,000 tons a month. As- 
sisting Mr. Comparda in the operation of 
his busy store are G. H. Breneman, Ed Hall, 
Louis Wise, Ted Dudich, and Porfere Du- 
dich. Almost all sales are made for cash, 
with a very limited number of one-week 
credit accounts granted to customers whose 
ability to pay promptly has been proven in 


Ask the Man 
who sells 
Pay Way-- 


Ask him about the results 
his customers get from Pay 
Way Feeds ... ask him 
about the increased good 
will and confidence result- 
ing from the use of Pay 
Way Feeds .. . ask him 
_ about the interest, cooper- 
ation and assistance Pay 
- Way extends every dealer 


—then ask us about selling 
Pay Way Feeds! 


e1ge 


CLEANLINESS is emphasized 
both on the interior and ex- 
terior of the busy Arlington 
Feed Co., Akron, Ohio. An 
exterior view of the modern 
brick feed store is shown 
above. Note large display win- 
dows and ample parking space 
at side of building. 


the past. “We'd like to sell entirely for 
cash,” Mr. Comparda stated. “We feel that 
cash selling is necessary in the feed business 
and so we insist on cash on delivery in al- 
most all cases.” 

Fire damaged the Arlington Feed Co. 
very severely in 1941 but Mr. Comparda 
began reconstruction almost immediately. 
Today the new fireproof store, warehouse, 
and garage contain 18,000 square feet of 


floor space. Adequate parking and loading 
space is provided at the rear of the store 
and customers have no worries about time 
limit parking. 

Among the profitable sidelines at the 
Arlington Feed Co. are grass seeds, paints, 
dry and frozen dog foods, and farm equip. 
ment. More than 600 pounds of frozen dog 
food are sold monthly. Mr. Comparda 
stresses the importance of feeding balanced 
dog rations in his newspaper advertising 
and does a large volume of business in dry 
bulk and packaged dog foods too. 

“It doesn’t end there,” he declared. “We 
find that many customers who originally 
buy only dog food from us usually give us 
their poultry and livestock feed business 
too.” Good will for the Arlington Feed 
Co. pet food department has been built up 
by Mr. Comparda’s cooperation in the con- 
duct of the Akron Rabbit club’s annual 
shows. He supplies rabbit feed for all the 
animals in each show without charge. The 
result has been an increase in pellet sales 
to a point where the Arlington Feed Co. is 
now selling five tons a month. 

Convenience, cooperation, and courtesy 
are the three basic business policies of 
Joseph Comparda and they have helped in- 
crease his volume of sales 800 per cent in 
the past six years. 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 


American Feed Manutacturers Association 
The Grain and Feed Dealers National Association 


The symbol of perfection in 
calf feeds for over 25 years 


5 CREAM CALF MEAL 
—for gruel feeding 
CREAM CALF FLAKES 
—for dry feeding 


Thousands of calf raisers are annually saving up to 50% 
in feeding costs by using Ryde's Calf Feeds. 


Get your share of this profitable business! Recommend 
Ryde's two famous Calf Feeds to your customers today! 


Gl RYDE & COMPANY 
5425 W. Roosevelt Rd. Chicago 50, Ill. 
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Completion of the new St. Louis, Mo., 
plant of the Chase Bag Co., Chicago, IIl., 
shown above, has highlighted the firm’s 
100th anniversary in the bag manufacturing 
business. The new factory is constructed of 
brick and steel with a complete radiant 
heating system and modern air circulating 
equipment. W. K. Woods, jr., is St. Louis 
manager for Chase. 

The Chase Bag Co. has operated con- 
tinuously in St. Louis - for the past 81 
years. Francis H. Ludington, grandfather 
of F. H. Ludington, president of the firm, 


Selected ¢ Tested © Proven 

NOW PACKED IN BALES—3 SIZES 
WITH NEW BURLAP 

Premier Peat Moss Corp., 535 Fifth Ave., New York 17, N. Y. 


became manager of the first’ factory at St. 
Louis in 1866. In 1910. he was succeeded 
as president by his son, Elliot K. Ludington, 
who was in turn succeeded by F. H. Lud- 
ington. E. K. Ludington is now chairman 
of the board. 

@ H. V. HARVEY, Des Moines, Iowa, 
has opened a new feed store at 323 Park 
avenue. 

@ PAUL KURZ, Quincy, Ill., has opened 
Kurz Feeds at Coatsburg. 


PROGRAM\ POULTRY AID 
PROGRAM 


K-M . . A good starter, drinking water 
antiseptic and laxative. 

SULFA-MOR . . Highly efficient for the 
control of Cecal Coccidiosis and Coryza. 
TONE-O-MOR . . With Riboflavin. Pro- 
motes growth, Hatchability and Layability. 
MOR-EEN . . For Cecal worms, the common 
carrier of Blackhead in Turkeys. 
WOR-MOR . . A worm powder for flock 
treatment for Round and Cecal worms. 


A GOOD INVESTMENT) 


IN HILLTOP LABORATORIES' DEMAND ITEMS 


MEANS GOOD PROFITS 
Stock up NOW with these LEADERS! 


PURE-MOR . . Pine Oil Disinfectant for 


hatcheries, brooder houses chicken 
houses. 
5% DDT FLY SPRAY . . A ready-for-use 


insecticide, with or without Pyrethrum. 


Dealers, Write 0, 


For Catalog 


718 Washington Ave. N., Minneapolis 1, Minn. 


THE FEED BAG — May, 1947 


AX 


* from Armour 


Statistics show that only half of the 
nation’s animal and poultry popula- 
tion receives balanced rations. As 
a result, many of the nation’s feed- 
ers do not obtain maximum profits! 
The development of all swine, poul- 
try and eggs requires an increased 
supply of high quality proteins 
in their rations. 
* 
Why are proteins so impor- 
tantin feeding? Because pro- 
teins build and repair the 
body and muscular tissues 
... make up a large part of 
the important organs of the 
animal body.They also make 
up over one-third of the 
solid matter of eggs. 


* 


And, especially important is the | 


kind of protein used in feeds. For 
scientific studies have shown that 
meat proteins contain a marvelously 
beneficial “animal protein factor” 
which is mot contained in certain 
vegetable proteins. And science also 
reveals that this important factor 
does help livestock and poultry 
gtow faster, produce more and stay 
healthier. 


Naturally, this means that 
meat proteins, used as supple- 
mental rations, help make 
feeding costs and results 
compare far more favorably. 


The feeding of spring broods and 


litters offers an ideal chance to 
prove the vital benefits of Armour’s 
meat proteins in feeds. Encourage 
your customers to begin now. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


ARMOUR 


Armour Digester Tankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 
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—Horse Needs 
(Continued from page 47) 


owned controlling interest in the mill for 
many years prior to assuming active man- 
agement of the plant in 1928, died in 1941. 
The mill is now organized as a corporation. 

“Our mill has gone through the power 
cycle common to most of the country’s 
milling landmarks,” Mr. Beckwith ex- 
plained. “We originally had a steam pow- 
ered plant, then gasoline powered, and 
now electricity.” 

In 1875 the old Bailey, McDaniels & 
Jones Flouring Mill was built on the pres- 
ent site of the Jefferson Milling Co. The 
feed mill has been in operation continuously 
for 68 years. 

William Smith, a war veteran, has re- 
turned from service to his old job at the 
Jefferson Milling Co. “It’s good to be back 
myself and it’s good to have Bill back with 
me,” Mr. Beckwith explained. “He's very 
popular with’ our customers because he 
knows feeds thoroughly.” 

Harness and other horse supplies are still 
in demand on many farms in western Penn- 
sylvania and eastern Ohio, and the alert 


merchandising program at the Jefferson 
Milling Co. has satisfied this demand and 
won extra feed business at the same time. 
Robert Beckwith’s future plans include the 
addition of evén more sidelines to his al- 
ready large stock and remodeling of the 
Jefferson Milling Co. plant. 


A. E. Joscelyn Joins Staff 
Of Northwest Linseed Co. 


A. E. Joscelyn has been appointed vice 
president of the Northwest Linseed Co., 
Minneapolis, Minn., A. M. Andreas, presi- 
dent of the firm, has announced. Mr. Joce- 
lyn will be in charge of the company’s sales 
activities. 

For the past four and a half years he 
has been general manager of radio station 
WCCO, Minneapolis. Previously Mr. Josce- 
lyn served as station manager of WBT, 
Charlotte, N. C., and as head of the radio 
sales division of the Columbia Broadcast- 
ing System in New York. 

@ O. S. WESTBURG, Beresford, S. D., 
has opened the Modern Feed & Seed store. 


Sunset 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Feed & Grain Co., Inc. 


FEED JOBBERS 


Distributors of: 
Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin. milk albumen, 
and milk minerals. 


BORDENS RATION-AYD 


poultry feed supplements 
vitamin emulsion 


SUNSET BRAND FEED 


an exclusively milk product 


WHITE'S LIVEX 


a natural riboflavin 
supplement 


CLO-TRATE 
cod liver oils 
dry D-3 


HERCULES DRIED WHEY 
STONEMO GRANITE GRIT 


401 Chamber of Commerce 


BUFFALO FEED & SUPPLY CO., INC. 


dealing in the following outstanding products 


CALF MANNA 
WIRE WRITE OR PHONE US FOR FULL PARTICULARS 


BUFFALO FEED & SUPPLY CO., INC. 


PHONE MADISON 1385 


KELL-PHOS 


a calcium phosphate 
supplement 


IFCO 
irradiated dry D-2 


NEBRASKA FARM PRODUCTS 
irrigated — dehydrated 
alfalfa meals 


TENNESSEE EASTMAN CORP. 


Tecmangam manganese 
sulphate 


ANADEX KAF-KAPS 
PILOT BRAND OYSTER SHELLS 


Buffalo 2, N. Y. 


— Merchandise 
(Continued from page 15) 


sible stepped-up service to the customer at 
lower overhead to the dealer. Payment 
desks can be used exclusively or sales clerks 
can assist customers by ringing up «ales 
and bringing back their change and receipt 
in the normal manner. Just which system 
is better is largely a matter of dealer and 
customer preference. 

Some of the warborne developments in 
merchandising and the arrangement of dis 
plays proved so effective that they are being 
continued now even though sufficient com- 
petent sales help is now available. Alert 
feed dealers recognize that self-service offers 
many benefits to them and are giving a 
plan of self-service selling thoughtful con- 
sideration. Although not best for all stores, 
some plan of self-service would undoubtedly 
prove worthwhile to many. 

Merchandise reclassification and re-ar- 
rangement and self-service not only can 
cut overhead costs but can aid salespeople 
in giving greater customer satisfaction. 


Amburgo Holds Nutritional 


Conference for Salesmen 


Territorial representatives of the Am- 
burgo Co., Inc., Philadelphia, Pa., met at 
the firm’s home office during the week of 
March 31 for a nutritional conference high- 
lighted by addresses by outstanding leaders 
of the feed industry. Featured speakeis 
were Dr. G. C. Wallis, Standard ‘Brands, 
Inc., New York City, and Prof. N. Nikol- 
siszuk, McGill university, Quebec, Canada. 

At the meeting the Amburgo sales or’ 
ganization and the firm’s nutritional staff 
adopted a uniform set of feed requirement 
standards to be used throughout their feed 
formulation work. New formulas were dis 
cussed and various phases of the company’s 
feed improvement services were analyzed 
in detail. Fish solubles were a_ principal 
subject discussed and new research involv 
ing their use was considered. 

At the conclusion of the sales meeting, 
the firm held a banquet at the Hotel War- 
wick, with Samuel B. Samuels, associate 
dean of the National Farm school and Jun- 
ior agricultural college as principal speaker. 
Mr. Samuels stressed the contribution made 
to the feed industry by Samuel Golden. 

In connection with its 10th anniversary, 
which will be observed in May, the Am- 
burgo Co. is planning publication of a 
company history, including descriptions of 
the various products it handles. 


@ G. W. CRACKIN, Drumright, Okla., 


has moved his feed store to a new building. 


@ SNOVER GRAIN CO., Snover, Mich., 
has purchased the H. Ruttle & Sons Eleva 
tor at Carsonville. 


@ JAMES MCBRIDE, Corunna, Mich., 
has purchased the Albert Todd Elevator 
from Wellington S. Chapman. He will 
continue the mill expansion program be 
gun by Mr. Chapman and will install a 
new Bryant hammer mill and a 1! ton 
Kelly-Duplex mixer. 
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Heads Grain Firms 


ANGER ARMSTRONG 


Anger Armstrong, Detroit, Mich., has 
been appointed president of Hiram Walker 
& Sons Grain Corp., Ltd., Walkerville, 
Ont., and the Riverside Elevator Co., Pe- 
oria, Ill., according to an announcement by 
Walker officials. The firms operate grain 
elevators at Walkerville and Peoria, respec- 
tively, which are connected with the distil- 
lery firm. Mr. Armstrong has been active 
in the grain trade since 1920. He is a mem- 
ber of the Chicago and Peoria boards of 
trade and the Corn Exchange of Buffalo, 
N. Y., and has been active in developing 
distillers’ byproducts as feed ingredients. 


Premier Develops New Type 
All-Organic Fertilizer 


Production of Premier-Nure, a new all- 
organic fertilizer designed to serve both as 
a soil builder and plant food, has been an- 
nounced by the Premier Peat Moss Corp., 
New York City. The new fertilizer is com- 
posed of concentrated animal manure and 
is marketed in 50 Ib. sacks. According to 
the manufacturer, it is weed free, non-burn- 
ing, and is easy to apply. 

Detailed information on Premier-Nure 
may be obtained by writing Premier Peat 
Moss Corp., 535 Fifth avenue, New York 
City. 

—_— 
@ C. W. HARRIS, Mattoon, Ill., has 


retired after 62 years in the retail feed 
business. 


BEMIS ELECTS NEW DIRECTOR 


George H. Parsons has been elected to 
the board of directors of Bemis Bro. Bag 
Co., St. Louis, Mo., the firm has announced. 
Mr. Parsons is a grandson of Judson M. 
Bemis, founder of the company, and is at 
present treasurer of the Interstate Chemical 
Co., phosphate ferteilizer manufacturers. He 
is a graduate of the Harvard business school. 
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VITAMIN A&.D 


1000 A/400 A.O.A.C. D 
2000 A/400 A.O.A.C. D 


Vidumine Brand OILS 


REG. TRADE MARK 


(Cod Liver Oils with 
added Vitamins A & D) 


2000 A/400 A.O.A.C.D. 
3000 A/400 A.O.A.C.D. 


Reliable, economical, chick - tested 
sources of the so essential vitamins 
A and D. 


147-P Varick St., New York 13, N. Y. 


PEDER DEVOLD OIL COMPANY 


Division of CHAS. L. HUISKING & CO., INC. 


FOR TOP QUALITY 
PURE REEF 


OYSTER SHELL 


SPECIEY 


EGGSHELL BRAND 


BILOX! GRIT CO., MOBILE, ALA. 
3 


woetewess 
VANDEVER-ANSLEY GO. 


Baker Buitdin MINNEAPOLIS, MINNESOTA 


Get YOUR 


PHENOTHIAZINE 


From Us 


Recommended 
For Worms in 

@ SWINE AND PIGS 

@ SHEEP AND GOATS 

@ POULTRY AND TURKEYS 
Profitable and fast-selling. You can tie 
in with national advertising campaign to 


consumers. Write for attractive dealer 
offer. 


VAL-A COMPANY 


700 W. ROOT, CHICAGO 9, ILLINOIS 


HEADQUARTERS FOR 


Pilot Brand Oyster Shells 

Mt. Airy Gran-l-Grit 

Nopco A & D Feeding Oils 

Armour Meat Feeds 

Clear Quill Livestock Mineral 

Blatchford's Products 

Clear Quill Poultry Concentrates 

Fish Meals 

Leader Peat Litter 

Small's Dehydrated Alfalfa Meals 

Nopco A & D Dry Vitamin Products 

Waterloo Hog Feeds 

Servall Stazdry Poultry Litter 

Linseed—Cottonseed—Soybean Meals 

V-C Phospho-Tobacco Fertilizers 

Royal Oak Charcoal 

Anderson Chick Boxes and Hatchery 
Supplies 

Western Condensed Buttermilk 


Waterloo Mills Company 
Manufacturers and Wholesale 
Distributors 


WATERLOO IOWA 


| 
| 
| PHENOTHIAZINE 
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The Gal who’s a Pal” to 
Northwest Feed Dealers— 


LAND 


FEEDS ¢ SEEDS ¢ FERTILIZERS 


“Better Feeds & Seeds for Northwest Needs” ‘nd O’takes Indion Girl 
Trade Mark Reg. 


LATTIN COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP 


Chamber of Commerce 327 So. LaSalle St. 
Buffalo 2, N. Y. Chicago 4, III. 


FROM ONE SOURCE 


Vitamin Products 
of 6 Great Companies: 


& Sons 
Squibb 
VITAMIN © 


picoce 
lifornia packing Corp- 
piotot 


ous 
SARDINE 
FORTIFIED 


al Mills, 
WHEAT 
ett Divisio” 


The Be ical 
od 
Corp- 

NIACIN 


Green, Inc. 
FINER ALFALFA 


W orld Products one 
prot-A 


prot-D 


ATRINS & DURBROW, Inc. 


CHICAGO MINNEAPOLIS —_—KANSAS CITY - 
OMAHA BOSTON 


WHEAT, RYE, CORN and OATS 
WHEAT and FEED BARLEY 


— Soil Service 
(Continued from page 8!) 


does most of its advertising by direct mail. 
Mailings are made at regular intervals t5 
500 customers and prospects. “We feature 
our dress print feed sacks in our adver 
tising,” Mr. Yakey said. “They are ex- 
tremely popular with farm wives in this 
area and we believe in advertising the.a 
as often as we can.” 

Located just a block from the busy hig!- 
way connecting two county seats, Shelby- 
ville and Effingham, the Strasburg Elev.- 
tor is conveniently situated for farmers bo: 
north and south of Strasburg itself. Crop 
production problems in the trading area 
are Bill Yakey’s problems, he says, and a: 
his busy feed firm he is attacking and solv- 
ing them in a manner that is bringing new 
customers into his place of business every 
day. 


McDonald to Direct Millers’ 


Public Relations Program 


Robert E. McDonald has been appointed 
director of the new long-range publicity 
and advertising campaign being conducted 
by the flour milling industry, Herman 
Steen, vice president of the Millers’ Na- 
tional Federation, has announced. Mr. Mc- 
Donald will serve as a department head in 
the flour milling organization and will or- 
ganize and carry out the publicity and ad- 
vertising program of the Federation. J. 
Walter Thompson Co., Chicago, IIl., has 
been engaged as the advertising agency. 

Mr. McDonald is a graduate of Darts- 
mouth college and has been active in sales 
and advertising work for the past 14 years. 
For the past two years he has been central 
division sales manager of Carnation Co. 
at Milwaukee. 


@ ROBERT BONE, Bethany, Ill., has 
opened a new feed store at Hammond, Ind. 


@ FARMERS’ SERVICE CO., Meridian, 
Miss., has opened a new feed store. 


“Look at the hussy! Only yesterday her 
first husband was sent to market!" 


THE FEED BAG — May, 1947 


= 
qi 
B AT 1° N be | | 
165 JOHN STREET, NEW YORK 7, N.Y. mint a 


Family Sales Team 


\W. Dean Bennett, left above, has been 
appointed northwestern lowa_ representa- 
tive for the Hubbard Milling Co., Mankato, 
Minn., and will be associated with his fa- 
ther, A. C. Bennett, right, in serving that 
trading area, C. B. MacLeod, president and 
general manager of the firm, has announced. 
He was previously associated with the 
Champion Milling & Grain Co., Clinton, 
Iowa, which was purchased by Pillsbury 
Mills in 1938, and for the past several years 
has operated a farm at Rockwell City, Iowa. 
Mr. Bennett’s father has represented Hub- 
bard in northwestern Iowa for the past 10 
years. 


Caterpillar Co. Markets 
Two New Diesel Units 


Production of two new diesel engines 
suitable for use in feed plants has been 
begun by the Caterpillar Tractor Co., Pe- 
oria, Ill., the firm has announced. The new 
models, D315 and D318, are available as 
industrial units and also as electric sets and 
marine engines. As industrial units, the 
D315 will develop a maximum output of 
70 h.p. and the D318 of 104 h.p., the 
company stated. 

The rated brake horsepower figures for 
the two new engines for continuous service 
at 1,600 r.p.m. show the D315 with 53 h.p. 
and the D318 with 80 h.p. Complete in- 
formation on the new models may be ob- 
tained by writing Caterpillar Tractor Co., 
Peoria 8, Ill. 

@ FREEMAN BROS. GRAIN CO., Tex- 
homa, Okla., is constructing new warehouses 
which will triple its storage space. 


@ McCOY GRAIN CO., Sublet, Kan., 
is planning construction of a new 250,000 
bushel elevator. 
SALES PROMOTION MANAGER 
William J. Getty has been appointed 
sales promotion manager for Ribo-Mix by 
the J. T. Sexton Co., Kansas City. Mo., 
the firm has announced. Mr. Getty pre- 
viously served as Iowa representative for 
Barlow, Wright & Shores, Cedar Rapids, 
Jowa, and was also associated with Acme 
Feeds Co., Forest Park, Ill. 
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S’ & CO., INC. 


Mills *& MANSFIELD, OHIO 
FAIRBURY, ILL. * FORREST, ILL | 


WHEAT MIXED 
for 


Minneapolis 


CAMEL 


Poultry-Dairy Cows-Pigs 
EXCELSIOR MILLING COMPANY 


e Minnesota 


“All in 


one bag” 


HAMMERMILL 
CORN CUTTER 
AND GRADER 


VERTICAL FEED 
MIXER 


One Machine or Complete 
Feed Mill Equipment 


© Kelly Duplex, with more than 


60 years’ experience, is well - 


equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


It’s 
QUALITY FIRST 


Dependable the 


year round. 


For all poultry 
and livestock. 


NEW ULM, MINN. 


EAGLE ROLLER MILL CO. 


e 123 


ib, 

| \ 4 
| _ _ + 
EAGLE 


THE 
STANDARD 
OF THE 
INDUSTRY 


BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


PATENTED 


The scientifically built 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 
elevator operators. It has saved 
of your elevator many vital man hours, cut costs, 


a var for our and has increased capacities where- 
orm 


ever installed. 


Screw Conveyor Corporation 
PRODUCTS 


719 Hoffman St. Hammond, tnd. 


CARUS 


IN FEED 
STOPS 
PEROSIS 


Add Carus 
Manganese to 
Mashes you mix 

and sell. Stock Carus those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis, 
short legs, short wings, parrot beak. Write 
for free bulletin and prices. 


CARUS CHEMICAL CO., in. 


B-B-M NO: 2 


Helps Them Grow 
And Produce! 


Adds profitable pork and 
beef pounds by aiding 
assimilation. Its high 
vitamin-mineral concen- 
tration offers savings 
that bring customers back for more. 
Easy to handle, ship and store. 


Write TODAY For Folder and Prices! 


J. K. INGLE CO. 
454 RUSTON AVE. 
EVANSVILLE, INDIANA 


Dealerships Open 
Write Today! 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 


Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY . 


117 E. Wilson Madison, Wis. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Products 


Des Moines Oat Products Co. 
Walter Berger, Pres. Des Moines, Ia. 


“Both our news agency and our account- 
ant have renewed our subscription for your 
valuable journal. This will extend our sub.- 
scription to February, 1950.” 

Vitamin Sales Corp. 
Cape Town, South Africa 


“I think your April ‘Feed for Thought’ is 
one of the finest statements that has been 
made, and should make a lot of people stop, 
look, and listen!” 

Charles Van Horssen 
Division Vice President 
General Mills, Inc. 
Chicago, Ill. 

& 


““May we use a portion of your editorial, 
‘What are We Crying About?’ in our let 
ter to the feed trade?” 

Hermitage Feed Mills 
Nashville, Tenn. 


@® WATERVLIET MILLING CO., Water- 
vliet, Mich., has installed a new Sidney seed 
cleaner and treater. 


@ E. F. HENDRICK, Henry, Ill., has 
opened the Henry Feed & Milling Co. The 
firm has new milling equipment. 


@ HENRY LEMKE, North Judson, Ind., 
has purchased the Denham Elevator from 
Frank Seidel. 


MINNESOTA 
GIRL FLOUR 


and finest 
MILL FEEDS 
.. order today from 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Pau! 


CABLE ADDRESS “RAYBAR” 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers ¢ Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Bourse Buildi Baltimore 2, Md. 
Philadelphia 6, Pa. Chamber of Commerce 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal ¢ Malt Sprouts 
Ss Mill Feeds 
A CORN OIL MEAL 
L CORN GLUTEN MEAL @ 
CORN GLUTEN FEED 
S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 
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CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 
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Line of 7 WD 
Capital Flour Mill 
apital Flour Mills 
7. 


Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
per hr. A-1 condition, guarantee. Write LE-21, 

c/o The Feed Bag, Milwaukee 3, Wis. 


HAMMER MILL FOR SALE 
New Jacobson Universal Hammer mill—com- 
plete—75 HP motor, etc. Quick delivery. Write 
Box MH-126, The Feed Bag, Milwaukee 3, Wis. 


Hatching Year "Round — All Popular Breeds 
* * * U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 
tories. — Hatchery, 860 West Jackson St., 
Morris, Ill. 


FOR SALE 

A prosperous lumber and feed business for sale 
in an outstanding agricultural section of South- 
western Wisconsin. Here is a perfect oppor- 
tunity to step into a good, sound, going busi- 
ness that has been well established for years, the 
only lumber yard in town, doing $192,000 worth 
of business last year. The owner wishes to re- 
tire because of his health and will dispose of 
everything, including modern office building, 
and equipment, warehouses, lumber shed, feed 
mill, granaries, coal sheds and four trucks, at 
a very reasonable figure. For further informa- 
tion, address inquiry in care of Box JW-281, 
The Feed Bag, Milwaukee 3, Wis. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 


hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


WANTED TO PURCHASE 

Grain elevator with feed mixing plant and 
warehouse in Southern Wisconsin or Northern 
Illiois. Would desire coal, lumber and _ build- 
ing supplies in connection. Must be on railroad. 
Cash deal. Immediate answer with detailed de- 
scription will bring prompt interview. Write 
Box AH-354, c/o The Feed Bag, Milwaukee 3, 

is. 


I NEED A MAN 

with feed sales experience to help me handle 
my increasing business. A_ dignified, sound, 
lucrative opportunity calling on feed stores. 
My top man’s gross earnings 1946, $16,208.50. 
I will give you field training and show you the 
ropes. Please do not hesitate to make your reply 
fully informative. Strict confidence will be pre- 
served. Write Box MN-109, The Feed Bag, 
Milwaukee 3, Wis. 


SITUATIONS WANTED 
Experienced feed merchandising and produc- 
tion man desires industry connection as junior 
partner or manager on salary and percentage 
basis. Prefer farm belt states. Excellent expe- 
rience in feed formulation. Address Box MA- 

469, The Feed Bag, Milwaukee 3, Wis. 


FOR SALE 
24” attrition mill, two 20 HP motors, starter, 
new plates, etc.—$500.00. Hammer mill, 10 HP 
motor, almost new—$300.00. Everything in good 
condition, located N. E. Penna. Write Box 
MH-181, The Feed Bag, Milwaukee 3, Wis. 


FOR SALE 
Feed mill in North Central Iowa county seat 
town. $12,000. Best farming community—a buy 
for someone. Write Box MB-300 c/o The Feed 
Bag, Milwaukee 3, Wis. 


FOR SALE 

A complete set of flour milling machinery to 
set up a 50 barrel flour mill. This machinery is 
in good working condition and includes a 10 
ton Fairbanks-Morse air lift truck dump scale 
and a type Y Fairbanks-Morse 37% HP oil 
burning engine. Address your inquiries to— 
Northwest Grain Co., Rushville, Nebraska. 


FEED MIXER FOR SALE 
Ton capacity floor level feed with V belts and 
ree no motor. L. N. Bowman, Winnebago, 


POSITION WANTED 
Capable man wishes position as plant man- 
ager or mill superintendent. Fourteen years of 
feed experience. Has handled large crews. Avail- 
able immediately. Write Box ML-292, The Feed 
Bag, Milwaukee 3, Wis. 


@ LEONARD COOMBS, New Middleton, 
Ind., has purchased the New Middleton 
Milling Co. from Frank Kiesler. 
NEW STEARNS CATALOG 

Stearns Magnetic Mfg. Co., Milwaukee, 
Wis., has announced publication of a new 
20 page catalog containing complete in- 
formation on its line of magnetic clutches 
and clutch- brake units. The new catalog, 
No. 226, describes in detail magnetic clutch 
application and includes torque formulae, 
illustrations, and specifications on magnetic 
friction device control. Copies of the new 
catalog may be obtained by writing Stearns 
Magentic Mfg. Co., Milwaukee 4, Wis. 


Sprout, Waldron Perfects 
Heavy Duty Feeder Drive 


Development of a new heavy duty, vari- 
able speed feeder drive has been announced 
by Sprout, Waldron & Co., Muncy, Pa. 
The new equipment will handle the extra 
load and high capacities required by most 
types of wide mouth feed bins, the firm 
states. 

The new feeder drive, type 2520, has an 
accurate and convenient speed adjusting 
mechanism and is a self-contained unit. It 
is bolted directly to the conveyor box with- 
out intermediate coupling. Complete de- 
tails on the new feeder drive are contained 
in bulletin EF-146, available from Sprout, 
Waldron & Co., Muncy, Pa. 


Qe 

@ PHILIP SCHWEBEL, Murphysboro, 
Ill., has moved his Silver Fox Feed store to 
the building he purchased recently. 


FOR SALE 


Baled Shavings and Sawdust 
Peanut Hulls—Peat Moss 


!deal bedding and litter for 
cattle and poultry 


CARLOAD LOTS ONLY 


also 
All kinds of Lumber 


E. B. REIN LUMBER CO. 


384 E. 149th St., F-B, New York 55, N. Y. 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


USED EQUIPMENT 
_ Burton mixer, leg, motor—$275.00. 22” attri- 
tion mill—two 20 HP motors attached and pneu- 
matic system with motor blower—$950.00. Ward- 
craft Division, 118 E. Pearl, Jackson, Michigan. 


REBUILT 
Burton feed mixers with leg and 3 phase 
motor—some as low as—$275.00. McLaughlin, 
Ward & Co., 218 E. Pearl, Jackson, Michigan. 


SNOW WHITE 
BRAND 


TOP 
QUALITY 


WIRE 
WRITE 
OR PHONE 


SNOW WHITE (Hen-Pullet-Chick , 
in self-selling paper 80s — also Hen- 
Pullet-Chick-Meal-Flour in new cloth 
100s. Clean; sterile; no organic odor ; 
white; uniform quality. 
EDWARD R. BACON GRAIN COMPANY 
Shell Corporati 


les Agents: White tion 


177 MILK STREET BOSTON. MASS. 
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WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


Receivers, Shippers and Elevator Operators 


Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


FISH OILS 


Jot Poultry Feed 


MARDEN-WILD CORP. 


COLUMBIA STRFET-SOMERVILLE, MASS. 
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FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A & D IN DRY FORM 
BRITISH COLUMBIA PEAT MOSS 


PHONES 262 


J. J. WICKENS 


423 PLYMOUTH, MICH. 


FEED GRAINS . . 


FOR THE FEED TRADE 


MULLIN &DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


DO YOU KNOW 


HOW THEY CAN 


IMPROVE 
YOUR FEEDS? 


RED 


They are the newest development 
in the field of nutrition, and are 
proving one of the most valuable 
discoveries in the feed business 
in years. 

Our new booklet, “ENZYMES 
IN ANIMAL NUTRITION”, —just 
off the press—tells what enzymes 
are, how and why they work, and 
— most important —how they can 
help improve your feeds, produce 
better satisfied custo- 
mers. 


Write today for your 
free copy. 


JEFFREYS 


LABORATORIES, Inc. 
BOX B SALEM, VA. 
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DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
MINERALS 


Consider then, 


RESULTS in Feeds. 


Is there a bigger word? 


You can pay us no higher 
compliment than to per- 
manently associate the 
Red W Brand name with 


QUALITY 
DEPENDABILITY + SERVICE 


RESULTS 


WILSON & CO 


INC, 


Kansas City. Chicago Oklahoma City 
Omaha Albert Lea Cedar Rapids 


BRAND 


Ilinois Poultrymen<Wil! 
Hold Field Day June 5 


The Illinois Poultry Improvement asgso- 
ciation will hold its first poultry improve. 
ment day June 5 at the University of IIij- 
nois, Urbana, Ralph Imhoff, Eureka, pre-i 
dent of the group, has announced. In th. 
morning, members of the organization wi|! 
tour the state college of agriculture, ob- 
serving experiments in poultry nutrition 
and breeding, Mr. Imhoff said. Dr. L. £. 
Card, head of the university poultry depar: 
ment, will conduct the tour. 

Later in the day the poultrymen will |< 
guests of Sam R. Honegger, Honegge:: 
& Co., Inc., Forrest, where they will inspect 
the firm’s modern egg grading station, one 
of the state’s largest. A visit to the Hon 
eggers R. O. P. breeding farm is also 
planned. 


Gen. J. C. Marshall Joins 
M. W. Kellogg Co. Staff 


Brig. Gen. James C. Marshall has been 
appointed to the engineering staff of the 
M. W. Kellogg Co., Jersey City, N. J., ac 
cording to an announcement by H. R. 
Austin, president of the firm. Gen. Mar 
shall is a veteran of 30 years in the engi- 
neering field and has had wide experience 
in both peacetime and wartime engineering 
projects. 

During World War II he was associated 
with the Manhattan Engineer district, the 
military organization charged with the de- 
velopment of the atom bomb. Later he 
served in Australia, New Guinea, and the 
Philippines. In 1945 Gen. Marshall was 
named commander of the Boston, Mass., 
port of embarkation and in .1946 he was 
made president of the engineer board, army 
research and development agency, at Fort 
Belvoir, Va. 

@ FARMERS ELEVATOR, Louisville. 
Neb., has enlarged and improved its plant 


@ ROBERT HYSLOP, Ovid, Mich., hs 
installed a new Bauer hammer mill at th: 


Ovid Roller Mills. 


“Am | early or have the festivities already 
commenced?" 
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Elected Vice President 


A. H. CLARKE 


A. H. Clarke has been elected a vice 
president of Bemis Bro. Bag Co., St. Louis, 
Mo., the firm’s board of directors has an-- 
nounced. Mr. Clarke was formerly manager 
o! the company’s cotton mill and bleachery 
at Indianapolis, Ind., and earlier served as 
superintendent, sales manager, and manager 
o! the Bemis plant at Omaha, Neb. He 
joined the company in 1915 and is a grad- 
uate of Amherst college and the Massachu- 
setts Institute of Technology. 


Aerco Markets New Feed 
Mixer, Molasses Applicator 


Aerco Corp., Burbank, Calif., has an- 
nounced that it can now make immediate 
delivery on its new Earthmaster feed mixer 
and molasses applicator. The mixer is an 
electric motor driven vertical type and is 
available in two sizes, 20 bushel and 70 
bushel. Both models are equipped to handle 
all feeds from one floor. 

The molasses applicator and pump can 
treat up to 10 tons of roughage per hour 
without heating or diluting of molasses. 
It is constructed of sheet steel with a cast 
aluminum spinner. 

Complete information on mixer and ap- 
plicator may he obtained by writing Aerco 
Corp., 10777 Van Owen street, Burbank 


—— 
@ GOODLAND EQUITY EXCHANGE, 
Ruleton, Kan., is constructing a new 50,000 
bushel elevator. 


@ ROBERTS BROS., Hebron, Ky., have 
opened a new feed plant. The owners are 


Sam and Burnam Roberts. 


@ JOHN P. MILBAN MILLING CO., 
Chillicothe, Mo., is planning construction 
of a new office building. 

@® BATES COLLEN ELEVATOR CO., 
Sidney, Iowa, has constructed a new 11,000 
bushel elevator. 
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Brokers of .. . 


QUALITY FEED 


INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 


CHICAGO, ILL. 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 


ST. LOUIS, MO. 


CHANDLER, ARIZ. 


THE FACT 
STILL REMAINS 


that 
SUPERIOR 
ELEVATOR CUPS 


are 

MADE STRONGER 
will 

LAST LONGER 
have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. I. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


Order a Mixed Car of 


7 


3 * Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


4 TENNANT & HOYT Co. 


LAKE CITY, MINN. 
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Aerco Corp 
Allied Mills, 
Amburgo Co. 
Arcady eng Milling Co 
Armour & C 
Atkins & Inc. 
Atlantic Supply Co. 


E. R. Bacon Grain Co.... 
H. J. Baker & Bro. 
W. M. Bell Co. 
Bemis Bro. Bag Co. 
Biloxi Grit Co. 
Blatchford Calf Meal Co. 
The Borden Co. 
Buffalo Feed & Supply Co., 
Bunge Elevator 
L. Burmeister Co. 


Inc. 


Calcium Carbonate Co. 
Capital Flour Mills 
CarO-Green, Inc. 
Carus Chemical Co. 
Cereal Grading Co. 
Central Mills, Inc. 
Chantland Mfg. Co. 
Chase Bag Co. 
Herbert K. Clofine 
Collett-Week-Nibecker, 

Commercial Solvents Corp. 
G. E. Conkey Co. 
Corn Sales Co. 


Dawe’s Products Co. 
Day Co. 
Des Moines Oats Products Co. ..............---------- 124 
Deutsch & Sickert Co. 
Peder Devold Oil Co. 
Donovan Feed Co. 
Doughboy Mills 
E. F. Drew & Co. 
Dreyer Commission Co. 

Duplex Mill & Mfg. Co. 
E. I. du Pont de Nemours & Co., Inc 


Eagle Roller Mills 
Electric Steel Elevator 
Eriez Mfg. Co. 
Ray Ewing Co. 
Exact Weight Scale Co. 
Excelsior Milling Co. 


Feed Supplies, Inc. 

Franke Grain Co. 
Fredman Bag Co. 
Fruen Milling Co. 


Gehl Bros. Mfg. Co. 
General Mills, Inc. 
Golden Eagle Milling Co. 

Gruendler Crusher & Pulverizer Co. 


Hallet & Carey 
Hendy Feed Co. 
Hiawatha Grain Co. 
Hilltop Laboratories 
Honeggers’ & Co. 
S. Howes Co., Inc. 
Hubbard Milling Co. 
H. D. Hudson Mfg. Co. 


T. E. Ibberson Co. 
J. K. Ingle Co. 
Iodine Educational Bureau, 
Iowa Feed Co. . 
Iowa Limestone Co. 


Inc 


Jacobson Machine Works 
Jacques Seed Co. 
Jeffreys Laboratories, Inc. 


Max Katz Bag Co. 
Kellogg Milling Co. 
Spencer Kellogg & 
Percy Kent Bag Co., Inc. 
King Midas Flour Mills 

Koelsch Grain Co. 


LaBudde Feed & Grain Co. 


Land-O-Lakes Creameries, Inc 
Lattin, Inc. 
Leary Grain Co 

Lederle Laboratories 
Lindsey-Robinson & Co. 


Maney Brothers 
Marblehead Lime Co. 
Marden-Wild Corp. 


C. J. Martenis 
McMillen Feed Mills 
Merchants Creamery Co. 
Merchants Feed Corp. 


Merck & Co., Inc 
Milwaukee Feed & Grain Co. 
Morton Salt Co. 


Mullin & Dillon Co. 


Murphy Prducts Co. 


Herman Nagel Co 

National Alfalfa Sehedvelinn & Milling Co 
National Distillers Products Corp 
National Food Co. 
National Oil Products Co 
M. J. Neahr & Co 
Nellis Feed Co. 
New England By-Products Corp 
Newsome Commission Co. 
Nitrogin Co., Inc. 
North Carolina Granite Corp. 
Northern Milling Co. 
North East Feed Mill 
Northrup, King & Co. 


Oyster Shell Products Corp. .........-.......-.---0-- 35 


Pay-Way Feed Co. 
Pillsbury Feed Mills 
Prater Co. 
Premier Peat Moss Corp. 
Purina Mills 


Quaker Oats Co. 


E. B. Rein Lumber Co. 
Russell-Miller Milling Co. 
Ryde & Co. 


Dr. Salsbury’s Laboratories 
Sargent & Co. 
Savage, Inc. 
Schenley Distilleries, 
Schultz Baujan & Co. 
Screw Conveyor Corp. 
Sea Board Sales Co. 


Inc. 


@ SPRINGFIELD FEED PRODUCTS 
Co., Springfield, Ill., has been incorpor 
ated to manufacture oad sell formula feeds, 
tankage, meat scraps, and other feeds, of. 
ficials of the firm have announced. T',. 
incorporators are Al J. Stenger, Aurelia 
Stenger, and Marcus C. Craft. 


BAGS 


BURLAP, COTTON 
and PAPER 
PLAIN or PRINTE 


INDIANAPOLIS, IND 


SAVE MONEY 
with 


SEA-COLL 


Jos E. Seagram & Sons, Inc 
J. B. Sedberry, Inc. 
Seedburo Equipment Co. 
Shellbuilder Co. 
Silmo Chemical Corp. 
W. J. Small Sales Co. 
Specifide, Inc. 
Sprout, Waldron & Co. 
E. R. Squibb & Sons 
A. E. Staley Mfg. Co. 
Milling Co. 

L. Stanchfield & Co. 
Standard Brands, Inc. 
Stearns Magnetic Mfg. Co. 
Strong-Scott Mfg. Co. 
Sunset Feed & Grain Co. 


NOW!-Buy SUPERIOR’S-PURE 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


Superior Packing Co. 


Tennant & Hoyt Co. 
Tidewater Grain Co. 

Tobacco By-Products & Chemical Corp., Inc... 
Toxite Laboratories 


Ultra-Life Laboratories, Inc. 
Union Service Co. 
United Feed Products Co. 
U. S. Sugar Corp. 


Val-A Co. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Valley Dehydrating Co. 
Vandever-Ansley Co. 
Vi-D-Co. 
Vio-Bin Corp. 
Vitality Mills, 


Mills Co. 
B. Weller Co. 
Bag Co. 
White Laboratories 
Whitmoyer Laboratories, Inc. 


Inc. 


SOYBEAN MEAL ... MILLFEEDS 
LINSEED MEAL 
A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


J. J. Wickens 
K. I. Willis Corp. 


Wilson & Co., Inc. 
Winthrop Chemical Co. 
Wisconsin Agriculturist ‘& Wallace’s Farmer.. 


@ POSEYVILLE GRAIN & FEED CO., 
Poseyville, Ind., is considering construction 
of a new elevator. 


@ BAXTER GRAIN & COAL CO., Bax- 
ter, Iowa, has been purchased by Charles 
Flora, Clare Altemeir, and Wilbur Flora. 


@ J. ERNEST BERTRAND, McAllaster, 
Kan., is constructing a new 50,000 bushel 
concrete elevator. 


MARSHALL NAMED VICE PRESIDENT 


Edmund Marshall, vice president of the 
Shannon Grain Co., Kansas City, Mo., has 
been appointed second vice president of 
the Kansas City board of trade, officials of 
the board have announced. Mr. Marshall 
has been a member of the board for more 
than 20 years. He succeeds Elmo F. Mer- 
rill, Moore- ‘Lowry Flour Mills Co., who was 
named first vice president to replace SB: J: 
O’Dowd. Mr. O’Dowd resigned recently. 


DRY VITAMIN 


MARION, IND. 


Feed Ingredients 
of all Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 


GRAIN COMPANY 
(1023 CHAMBER OF COMMERCE, MINNEAPOLIS 
Bridgeport 1231 
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New Officers Elected by 
Texas Feed Trade Groups 


New president of the Texas Feed Manu- 
facturers association is L. F. Van Stone, 
Uncle Johnny Mills, Houston, who was 
elected to succeed Wiley Akins, Burrus Feed 
Mills, Dallas, at the organization’s annual 
convention held at Galveston April 24. 
Harry Dobbyn, Texas Mill & Elevator Co., 
Abilene, was elected vice president and 
J. W. McVay, Liberty Mills, San Antonio, 
secretary and treasurer. 

The annual meeting of the Texas Grain 
@ Feed Dealers association was held April 
25-26 in Galveston, with G. H. Rogers, 
Daggett Grain Co., Daggett, named to suc- 
ceed H. G. Stinnett, jr., Harvest Queen 
Mill & Elevator Co., Plainview, as presi- 
dent. Otto Dinwiddie, Farmers Grain Co., 
Hart, was elected first vice president: R. T. 
Cofer, Arrow Mills, Houston, was named 
second vice president; and G. E. Blewett, 
Blewett Grain Co., Fort Worth, was re- 
elected secretary-treasurer. 

The feed retailers condemned the pro- 
posed international wheat agreement and 
urged that the wage-hour law either be 
clarified or dropped entirely. Resolutions 
also asked for a new state warehouse law 
which would separate grain warehouses 
from those used for storage of other com- 
modities. 


New Mexico Feed Dealers 
Will Hold Trade School 


Members of the New Mexico Grain & 
Feed Dealers association will hold a two- 
day feed trade school at Roswell May 26-27, 
Arthur Ravel, Albuquerque, president of 
the organization, has announced. The 
school sessions will be devoted mainly to 
presentation of late nutritional information 
with experts from the New Mexico college 
of agricultural advising dealers on recent 
research discoveries. 

Representatives of the feed industry will 
discuss current management problems at 
the meeting, Mr. Ravel said. All persons 
interested in feeds and feeding are invited 
to attend the two-day school. Attendance 
is not limited to members of the New 
Mexico association. 


@ VANDEVORT MILLS, INC., Lacey- 
ville, Pa., has purchased the S. E. Rumpe 
Feed Mill at New Milford. 


@ FARMERS ELEVATOR CO., Alto, 
Wis., is planning construction of a new feed 
store and grist mill. 

WINTHROP REDUCES PRICE OF TRIDEE 

The price of Tridee, poultry feed ingre- 

dient manufactured by the Winthrop 
Chemical Co., Inc., New York City, has 
been reduced from 48 to 42 cents per 
standard unit, according to an announce- 
ment by P. Val Kolb, vice president of the 
firm’s special markets division. The pro- 
duct is Winthrop’s brand of vitamin Ds, 
activated '7-dehydrocholesterol, in edible 
vegetable oil. It is used as a poultry feed 
fortifier. 
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YOUR PROOF OF 


CONSTANT 
QUALITY 


FEEDS ¢ GRAIN PRODUCTS 
CORN MEAL e SCRATCH 


Staley Milling Company 
Kansas City 16, Missouri 


YOUR 


GUARANTEE 


OF QUALITY FEEDS 


Vi-tal-ized 


FEED 


Rich in Vitamins 


LESS ss: 


The 2 big red letters Y-O on every 
bag of Conkeys Y-O Feeds assure 
your customers high vitamin potency, 
full value for their feed dollars, feeds 
of top quality—always. 

That's why a Conkey franchise is a 
valuable asset to your feed business. 


Write for particulars. 


(onkeys ¥-Q, FEEDS 
THE G. E. CONKEY CO. 


6761 Broadway Cleveland 5, Ohio 
Mills: Cleveland, O.; Toledo, O 
Nebraska City, Nebr. 


TO IMPROVE FEED QUALITY — AND 
LOWER FEED COST . . . CONSULT 
THE AMBURGO NUTRITIONAL 
ENGINEER IN. R TERRITORY 

THE AMBURGO COMPANY, INC. 
1421 CHESTNUT ST. © PHILA. 2, PA. 


Display the 


WAYNE 3-line SIGN | 


Write for details 
ALLIED MILLS, INC. 


Service Offices: FORT WAYNE 1, IND. 
General Offices: CHICAGO 4, ILL. 
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hogs, chickens, ducks & turkeys 
PLAIN CONDENSED BUTTERMILK 

FORTIFIED DIG MILK win VITAMINS D 
SS — Ly, FORTIFIED CHICK MILK VITAMINS Dai6 
\SMERCHANTS” CREAMERY 


536 LIVINGSTON § STREET CINCINNATI, OHIO 
Plants “throughout the Middle. \ West Write us for Prices 


Atlantic Means Zuality 


Atlantic Di-Gra-Sol 
Atlantic Feed Booster 
Atlantic Minerals 
Atlantic Feeding Oils 
Atlantic Dry D - Poultry 
Atlantic Dry D - Animal 

an we're proud Atlantic Liv-A-Meal 
though to Atlantic Fish Meal 
ci Atlantic Meat Scraps 


“FOR THE FEED YOU NEED” 


DA 4114-330 E CLYBOURN 


MILWAUKEE, WISCONSIN THE ATLANTIC SUPPLY co. 
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ESTABLISHED 1889 31 S. CALVERT ST. BALTIMORE 2, MD. 


THE FEED BAG — May, 1947 


ACCERTED, IN, WIDENING CIRCLES 

= 
= 


He means EXTRA profits 
lf you can bring him in 


About four out of every 10 farmers feed only their 
own farm grains and buy very little feed from the 
local feed dealer. Why lose these good customers? 
Do you realize these straight grain feeders are good 
prospects for Murphy’s Concentrates and Minerals? 


MURPHY’S CONCENTRATES are made especially for 
the farmer to feed with his own grain. These Concen- 
trates fortify and vitalize farm rations with essential 
protein, mineral, vitamin substances usually short in 
farm grains. Good feeders like the easy, simple 
Murphy way of balancing up home-grown feed crops 
and pasture. They know that Murphy’s does a better 
low-cost feeding job than can be done with farm 
grains alone. 


MURPHY'S MINERALS are tailor-made for the farmer 
who has lots of home-grown grains to feed. They 
bolster up deficient farm feeds and help promote 
better health and growth in farm animals. 
By bringing in these straight grain feeders, 
you can increase your prospective cus- 
tomers by as much as 50%. That means 
more opportunity for extra feed sales and 
extra profits to you. 


MURPHY’S VIG-O-RAY CONCENTRATE for Poultry 
~@ MURPHY’S CUT-COST CONCENTRATE for Livestock | 


PRODUCTS COMPANY 


" BURLINGTON, WISCONSIN 


Copyright Dec., 1943 
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GIVES ’EM 
SOMETHING 
TO CACKLE 
ABOUT! 


MALL KING MIDAS EGG MASH FOR 


HIGH PRODUCING LAYERS 


More Eccs. That’s what your customers want. And that’s what 
they get when they feed King Midas Egg Mash. 24 quality ingredi- 
ents in King Midas Egg Mash furnish hens the elements they need 
for steady egg laying. Vitamins, minerals, proteins all in the right 
amounts. You can recommend King Midas Egg Mash to your 
customers and know it will do a top-notch feeding job. 


APPLE RIVER MILL COMPANY, Feed Divison of 


KING MIDAS FLOUR MILLS 


Minneapolis, Minnesota 
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